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AN IMPORTANT 
COLLECTION EXPERIENCE 


Dealing with a magazine publisher who fails to pay 
for accepted and published material, has an author 
any means of forcing collection? This question is 
constantly coming up—usually in connection with spe- 
cific instances—and very little satisfaction can be giv- 
en to the inquirer. 

An A. & J. subscriber, Charles Molyneaux Brown, 
of Epes, Alabama, succeeded in collecting from a 
publishing firm issuing a group of news-stand peri- 
odicals by a unique procedure. Although the circum- 
stances were somewhat exceptional, the procedure 
undoubtedly could be adopted to other instances. 

Last year, Mr. Brown submitted several yarns to 
the firm of Associated Authors, which at the time 
was located in Philadelphia. Acceptances were re- 
ceived for several of them and others were held for 
consideration. The first of these yarns appeared in the 
January issue of Detective and Murder Mysteries. 
When no payment was forthcoming, the author wrote 
to Mr. George C. Shade, president of the company, 
inquiring about the schedule on other yarns accept- 
ed by the former editor, Mark T. Pattie, and gently 
soliciting payment for the one published. Quoting 
from Mr. Brown's account of the matter: 


Came no reply to the letter, but about February 10th 
the March number of TRUE GANG LIFE appeared on 
the stands with another of this narrator’s yarns. Wait- 
ing patiently until February 19th, and receiving no 
Philadelphia mail, a rather sharp letter was dispatched 
- Mr. Shade, asking what about a check—or two of 
them. 

Came a letter from Mr. Shade deploring the fact that 
payment had not been made, and that business was 
bad, but not even vaguely promising when payment 
would be made. 

This narrator spent some seventeen years as credit 
manager before the ‘“‘word disease’? became incurable. 
He had a speaking knowledge with commercial law. 
Upon reading the fine print at the bottom of the title 
page of one of the books carrying his still unpaid-for 

, he learned that three corporations were involved 
in the production of same. 

They were: Associated Authors, Inc., Shade Printing 
Company, Inc., and Shade News Company, Inc. A mer- 
cantile report disclosed that George W. Shade was pres- 
ident of all of them. Just which pig to grab by the ear 
was hard to decide. 

A claim sent to a Philadelphia collection agency, on 
the defendant’s ball grounds, would probably be batted 
around until the stuffing fell out of it. But if the debtor 
could be forced into playing on the home grounds, that 
was something else again. 

Your narrator did a bit of snooping. He learned that 
the Shade News Company shipped magazines to a local 
wholesale news dealer, and that said dealer owed said 
news company an account, 

In the narrator’s home state (and in many others) 
service may be had on a corporation or an individual if 
property of the party can be found within the borders 
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of the state, regardless of whether the corporation or 
the individual is domiciled or registered within those 
borders. The Shade News Company undoubtedly had 
“property” w thin reach in the shape of that account. 

A good lawyer was consulted, and the situation put 
before him. A suit was filed against the corporate fam- 
ily—all three firms. A garnishment was dropped the 
same day on the wholesale news dealer, commanding 
him to appear in court and declare what monies, if any, 
he was owing any of the defendants. He appeared, de- 
clared, and left a check for what he admitted owing the 
Shade News Company. 

Returning to his office, the wholesaler wired the bad 
news to the Shade News Company—in effect, that one 
Charles M. Brown had tied up their account. Two days 
later he received a letter authorizing him to pay said 
Brown for the two stories published. 

But alas, the matter was in the hands of the court, 
and suit had been brought, not only for the two yarns 
published but for those accepted by Mr. Pattie when a 
buying agent for the corporate triplets. 

The defendant, being a non-resident, had been given 
plenty of time to appear and defend in magistrate’s 
court, but before the time arrived, the plaintiff was of- 
fercd a very fat package by the postman, registered, re- 
turn receipt demanded. Sus»ecting that the package con- 
tained those accepted yarns, plaintiff had none of it, 
suggesting that it be returned to the sender, refused. 

Before the trial date was set, an attorney appeared 
for the defendant, armed with the plea that plaintiff's 
dealings had been entirely with Associated Authors, 
Inc., and not with the Shade Distributing Company, 
whose account had been severely knotted up. 

This was not wholly unexpected. Those three corpor- 
ate bodies had not been set up for nothing. We would, 
very likely, obtain full judgment in magistrate’s court, 
but an appeal, heard before a jury, might be something 
else again. And the court costs rolling up would be 
something to think about, also. 

Your narrator, advised by letter (he had gone on a 
vacation) of the complexities of the situation, author- 
ized his attorney to do just as he saw fit. 

Within a few days came a letter from the attorney 
advising that by agreement with defendant’s attorney, 
plaintiff had been paid for the two stories published, 
and costs of action wou!d be paid by defendant. 

Thus ends the story of one way to make ’em pay— 
for what they print, anyhow. File it away, brothers. The 
formula may come in handy some day, in your own 
case. 


THe AUTHOR & JOURNALIST regards the experi- 
ence reported above as of great potential importance. 
True, it is somewhat inconclusive, since the suit did 
not finally reach trial, but was settled out of court. 
However, the fact that the publisher was willing to 
settle strongly indicates that a legal victory for the 
author was in the offing. 

Also, the circumstances were unusual, in that the 
distrbuting company was closely tied in with the pub- 
lishing company. Ordinarily, the wholesale distribut- 
ing company is a separate concern with which the 
publisher makes a contract for distribution of his 
magazines. It would thus be a third party to the 
transaction and the question would have to be deter- 
mined as to the possibility of attaching the magazine 
account in its hands. But since the money collected 
and the magazines involved are, in final analysis, the 
property of the publishing company, there seems a 
possibility that suit could be maintained in such cir- 
cumstances. 

In cases of ths type the difficulty, as a rule, is not 
that the publisher won’t pay, but that he can’t pay. 

He is hopelessly in debt—to the paper supply 
houses, the printer, the landlord, and many others. 
He hopes to pull out of the hole, and, in the frantic 
effort to do so, induces writers to let him have more 
and more stories—paying for them with promises— 
until the total amount due to authors scattered around 
the country reaches staggering proportions. When the 
local creditors finally close in, as a rule, their accounts 
are secured, or fall into preferred classes, so that what 
little salvage there may be goes to them. The authors 
are just out of luck. 

Mr. Brown’s energetic action suggests a method 
by which authors may to some extent put themselves 
in the position of preferred creditors by—as he sug- 
gests—forcing the game to be played on their home 
grounds. 
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| SUSPENSE IS A BRIDGE 


. . . By SEWELL PEASLEE WRIGHT 


GENERALLY he 
is lean and leath- 
ery, with a large 
mouth and cold, 
blase eyes. And 
words flow from 
himas water 
flows over the 
fall of Niagara. 

Sometimes he 
has a little suit- 
case supported by 
a tripod, and you 
will find him on 
a corner a block 
or so from the 
main stem, or in 
the entrance to an empty store. His more afflu- 
ent brother may have a small booth at a fair, 
or a street carnival. He sells patented can-open- 
ers, corn Cures, razor strops . . . magical gad- 
gets which are yours for the small sum of a 
dime-ten-cents. Or perhaps a quarter, the 
fourth part of a dollar, which will neither make 
you nor break you nor buy the baby a new pair 
of shoes. 

A smart man, this chap. Very smart. He 
knows what you and I have to learn before we 
can write really good yarns; he knows the trick 
of suspense. 

In addition to being a salesman, he is also 
a slight of hand expert, or an escape artist, or 
an entertainer of some sort. He starts out with 
a trick to amuse and interest you . . . and to 
draw a crowd. And then, when he has his crowd 
(step up more closely, please; the little lady 
back there would like to see also . . . I thank 
you) he stops right in the middle of his finest 
trick. 
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Then, while the iron heats, or the wax dries, 
or the water soaks in, or you may inspect the 
knots . . . according to the nature of the 
half-performed trick he will take this 
opportunity of demonstrating and explaining to 
you one of the modern marvels of this miracu- 
lous age of science. He has in his hand a small 
device . . . and so on. 

You stick around because you want to see 
the trick finished. You listen to his spiel, and 
witness his demonstration. And if you’re as big 
a sucker as I am, you wind up by sheepishly 
fishing out the dime-ten-cents, or the fourth 
part of a dollar, and becoming the possessor of 
something you'll probably never use. 

This accomplished, he finishes his trick, dis- 
misses you with a gracious wave of his hand, 
and prepares to start the cycle all over again, 

I want you to remember this fellow, because 
he is a past master in the department of story 
writing we’re considering just now: the crea- 
tion of suspense. If you can master a complete 
understanding of his technique, it should not 
he difficult for you to translate it, with the ut- 
most success, into terms of fiction writing. 

We have another, and classic, example: the 
knocking at the gate, in Macbeth. I think it 
was De Quincy who wrote the essay on that 
very subject, but I’m not positive about the 
authorship. I’ve looked fruitlessly through two 
encyclopaedias, and several other reference 
books, and since it’s 95 in the shade today, I 
feel that’s enough research work. 

You probably have Macbeth somewhere 
about. If so, open now to that passage near the 
end of Act II, Scene II, in which Lady Macbeth 
stands waiting for Macbeth to report that the 
murder has been done. Macbeth enters; blood 
upon his hands, With ghastly indirection he 
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tells Lady Macbeth the thing is done; that Mac- 
beth has murdered sleep. The whole keynote of 
the scene is GUILT . . . and now comes the 
knocking at the southern entry. 

The guilty pair start; cry out in fear. And as 
they speak in terror-stricken accents, the knock- 
ing comes again . . . and yet again. . . 

They exit, in haste. The knocking continues. 
At last the porter opens the gate and admits 
. . Macduff! 

We know, now, who knocked so insistently, 
but we still do not know the outcome of his 
mission; the significance of his presence there. 
But upon the heels of what has just happened, 
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or so in between are there simply to keep these 
two vital elements separated not solely 
that the story will be some twelve hundred 
words long, but that your curiosity may be 
whetted by the very fact that the answer is not 
immediately forthcoming. 


Let me emphasize here the fact that the cur- 
iosity must be legitimate; that is, that it must 
be intimately connected with our story. Ordi- 
narily, the satisfaction of this curiosity either 
definitely furthers the action or dramatic effect 
of the story, or plays an important part in its 
eventual solution. 

Suspense can be created in the opening lines 


we are conscious of a 
tremendous dramatic 
effect, despite the fact 
that the period of sus- 
pense has been com- 
paratively brief. The 
horror of the murder, 
the guilty consciences 
of the pair, are made 
unforgettable by the 
insistent and prophetic 
alarm from the south- 
ern gate. 


Here, in a great clas- 
sic, by the supreme 
master of our art, you 
have what seems to me 
to be the finest ex- 
ample of brief suspense 
yet achieved. The first 
thundering upon the 
outer portal causes you 
to chill with forebod- 
ing. Who’s there? Up- 


FLASH! 


Just after this article was written, John Ward 
leaped to his death from the seventeenth story « 
the Gotham Hotel in New York. 

Under ordinary circumstances, the suicide of ¢ n 
unknown person would have been carried—if at 
all—in the back pages of a few newspapers. But 
John Warde did not commit suicide under ordinary 
circumstances. 

He walked out on a ledge, in plain view of 
everyone on the streets below, and remained there 
for some eleven hours. When he appeared on that 
ledge he aroused curiosity. Thousands came and 
stood there, wondering. waiting. Waiting for their 
curiosity to be satisfied. 

John Warde created SUSPENSE, and the result 
was that the wires and the cables carried the 
story to every country in the world. He made the 
headlines in every daily in America. Dramatically, 
John Warde aroused a vital curiosity, and delayed 
the answer for hours; it required the services of 
more than a thousand policemen and firemen to 
handle the crowds which resulted. 

The lesson of this tragedy should be so obvious 
to any aspiring writer that no further comment 


of a story. Good open- 
ings are often written 
with this thought spe- 
cifically in mind. | 
have just finished a 
story, the first para- 
graph of which is: 


When it happened 
the fourth time in a 
single day, the Wood- 
ward boys were just 
about ready to hire a 
private detective. 


Now, I don’t claim 
that’s a masterpiece. | 
do venture, however, 
that it’s a very fair 
opening paragraph. It 
will arouse sufficient 
curiosity to hold the 
average reader while I 
place in his possession 
certain facts, not par- 
ticularly arresting in 


on what mission comes should be necessary. 


—S.P.W. themselves, that he 


this one who so sum- 


must have to under- 


marily demands ad- 
mission? What dire thing is presaged by this 
knocking? 

We see and hear the effect upon the miserable 
Macbeth. We would read on for pages, even 
though the material were uninteresting, to find 
out what “happens. But this is not necessary. 
Again the summons comes, louder, and more in- 
sistent still. Our heart skips another beat; sus- 
pense tightens about us like some tangible 
thing . . . 


That, friends, is the trick done to perfection. 
Now let’s take it apart and see how it’s done. 

Primarily, I believe, the trick is simply that 
of arousing curiosity to a high degree, and then 
calmly laying aside the answer while other parts 
of the story are presented. Very frequently, in 
the short short-story, the whole yarn consists 
of a paragraph or so at the beginning, arousing 
this type of curiosity, and a paragraph or so at 
the end, which satisfies it. The thousand words 


stand and appreciate 
the story. Exactly, you see, as the street-corner 
salesman arouses curiosity as to how he will 
finish his trick, and holds us while he gets over 
his spiel. 

This parallels the old trick, used by all of us, 
of opening with contrast. A mummy’s hand on 
the seat of a taxicab, a rich man wandering in 
the slums at midnight, a society girl thrown in 
with harlots, a huge .45 automatic (auto-load- 
ing, if you will be technical!) pistol on a dainty 
vanity laden with Milady’s crystal flasks. 

The contrast, you see, arouses curiosity. We 
are held in suspense while the author shuffles 
his cards. 

Then there’s the change opening, which 
functions in like manner. A poor man suddenly 
inherits a great fortune. A confirmed bachelor 
must marry within twenty-four hours. O dog’s 
master dies, leaving the dependent creature to 
fate. What effect will such a violent change 
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have, we ask ourselves . . . and again we have 
curiosity which holds us in suspense! 

No matter by what avenue we approach a 
good fast opening, we usually find that our des- 
tination is a paragraph or so which functions to 
create a curiosity which, not being promptly 
satisfied (which would be bad writing indeed!) 
keeps us, as my kid brother says, “in suspend- 
ers.” 

By all of which I distinctly do NOT mean 
that the sole, or even the prime purpose of sus- 
pense in a story is to help us get off to a good 
start. It is a valuable tool there, but it is not a 
tool which, once used, we lay aside until we 
have another opening to create. Far, far from it! 

Let’s say we have our story under way. 
We’ve got a good opening. We have written in 
those necessary paragraphs which ilash-back the 
information the reader must have. We have 
picked up the present thread of the story, and 
have carried it on; perhaps to the extent of 
gradually satisfying the curiosity aroused by 
our opening. We introduce another character. 
Now, then: 

Fred took a second look at the stranger. 

“Haven't I seen you around somewhere?” he 
asked with a curious intentness the casual words 
could not entirely conceal. 

Something moved . . . swiftly, like a snake coil- 
ing to strike . . . in the muddy depths of the tall 
man’s eyes. But when he spoke, his voice was flat 
and uninterested. 

“Not me,” he said. “I’ve been up in the Burnt 
River country the last ten years. First time through 
this territory.” 
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Fred nodded and lifted the tea pail from the fire. 
But somehow, he knew the stranger lied. 


Note, first of all, that the exercise above 
could have served us for an opening. That is 
not its present purpose, however. We had sim- 
ply come to a spot in our story where it was 
evident to us that we should poke the fire of 
reader interest into a fresh blaze. We do so by 
causing our reader to wonder if Fred really had 
met the stranger before, why the “curious in- 
tentness,” why the momentary look in the 
stranger’s eyes, and why the stranger had lied 

. if Fred was correct in assuming that the 
stranger had lied, which seems likely, from 
where I’m sitting. 

If you have in you that creative spark which 
God gave nearly every normal human being, 
and which glows rather warmly in most who 
aspire to write fiction, 1 do not need to point 
out now that the business of answering these 
questions could readily round out a story to a 
full 5000 words, and a smashing climax. 

© 

Our conclusion must be, then, that the father 
of suspense is legitimate curiosity, not imme- 
diately satisfied. If we are agreed on that, it is 
very evident why suspense is such an important 
clement in a story. 

Readers are hooked by an opening which 
makes them wonder what it’s all about. They 
read the story because they want to know “how 
it comes out in the end.” You probably know 
persons . . my wife is one cf them, I’m 
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sorry to say! . who are so very curious 
that they read about half way through a story, 
and then read the ending. My good wife excuses 
herself by saying that she becomes so anxious 
to learn how things turn out that, if she didn’t 
put her mind at rest by reading the ending, 
she’d simply skip through the story! 

She, and those like her, represent an extreme. 
But all readers, perhaps, react in the same fash- 
ion to a greater or lesser degree. It is their de- 
sire to have their curiosity satisfied which causes 
them to read the story, so it is our job to arouse 
that curiosity, and maintain it, thereby auto- 
matically creating ‘suspense. 

Suspense, to put it still another way, is a 
bridge. It arches from the buttress of curiosity 
to the opposite buttress of answer. Its purpose is 
to sustain interest. Get that picture clearly in 
in your mind; it will help to diagram for you 
the thing you are trying to accomplish. 

This sounds almost as though suspense were 
the Alpha and the Omega of the successful 
story, which is not true. And it is not true for 
the simple reason that we cannot create real 
curiosity, and maintain it, unless we use all 
the other tools of our craft, at the same time. 


THE FOREIGN 


ORE manuscripts undoubtedly would be 

submitted to foreign markets, and more 

foreign sales would be made by writers 
living in the United States, if it were not for 
the problem of computing the postage. 

How many writers know, for example, that 
manuscripts may be mailed to England, Canada, 
or other foreign countries far less expensively 
than they can be mailed locally, at the com- 
mercial paper rate? How many know what will 
be the return postage rates on their material, or 
how to provide for this return postage? 


THe AUTHOR & JouRNALIsT for some time 
has been compiling information relative to 
methods of dealing with these postage ques- 
tion, and herewith presents the results of its 
inquiries. Authorities consulted were various 
guthors’ agents, post office officials, express com- 
pany officials, and published postal guides. 

Among authors’ agents consulted, the plan 
chiefly in vogue for providing for return postage, 
appears to be the use of International Reply 
Coupons. 
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Our story structure won’t stand up if the 
plot is not sound. Readers won’t be interested 
in, or curious about, characters who are not 
real . . . hence characterization is important. 
We must utilize, to the fullest extent of our 
ability, all we know about mood and theme and 
background and all the other elements of the 
story. 

It is not any knocking on any gate: it’s a 
special kind of knocking on a very special gate, 
at a very special time, with a very special per- 
son affected by this knocking, which produces 
the effect of that scene in Macbeth. 

BUT .. . if you will take a story other- 
wise flat, stale, and most unprofitable, and, with 
malice aforethought, open it with a suspense- 
creating (curiosity arousing) paragraph, and 
introduce other paragraphs with the same char- 
acteristic as the story progresses, you WILL find 
that your story will be notably less fiat, less 
stale, and . . . if you reach the right editor 
with it, at the right time . . . decidedly less 
unprofitable! 


SUGGESTED COLLATERAL READING: 
The Fall of the House of Usher, 
The Shooting of Dan McGrew. 


POSTAGE QUESTION 


A Resume of Postal Information for the Writer 


INTERNATIONAL REPLY COUPONS 


International Reply Coupons are obtainable 
at the larger post offices, but cannot always be 
secured in small towns. They are little slips of 
paper, 3 by 4 inches in size, bearing the follow- 
ing statement in English and various other 
languages: 

This coupon is exchangeable in any country of the 
Union for a postage stamp or postage stamps rep- 
resenting the amount of the postage on a single- 
rate ordinary letter addressed to a foreign country. 
The cost of an International Reply Coupon is 

9 cents. Enclosed with a manuscript addressed 
to an English publisher, therefore, one Reply 
Coupon would buy a 14 pence stamp, cover- 
ing the return of a manuscript weighing less 
than one ounce. Additional coupons would have 
to be included for each 11% pence or fraction 
thereof. 

The chief disadvantage of the International 
Reply Coupon system is that it is somewhat 
expensive. The English pence is equivalent to 2 
cents in United States currency. This means 
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that on a 3-ounce manuscript, requiring 114 
pence postage for the first ounce and 1 pence 
for each additional ounce, the return postage 
would be 31% pence, or 7 cents. Yet to cover 
this, three Reply Coupons would have to be 
purchased, costing 27 cents. 

Another disadvantage is that there seems to 
be some uncertainty as to the universal accept- 
ance of International Reply Coupons. Local post 
office authorities, when interviewed, insisted 
that there is no restriction as to their use in any 
country of the postal union, including Canada. 
Yet the following statement, in a letter from the 
fiction editor of the Toronto Star Weekly, dated 
November 12, 1937, and forwarded to us by 
Alexander Jessup, authors’ adviser, is undoubt- 
edly authoritititive and contradicts this asser- 
tion: 

With regard to the foreign postage problem . . . 

For your information, the International Reply Cou- 

pons are not negotiable here. and when they are re- 

ceived on manuscripts, we usually return them. The 
best system, of course, is the self-addressed stamped 
envelope. Perhaps in the case of foreign submis- 
sions you could obtain a supply of stamps from the 
various countries to which you submit manuscripts. 

Occasionally we have requests, with money en- 
closed, for a supply of Canadian stamps, which 
authors use for this purpose in the case of Canadian 
submissions. With regard to the International 

Reply Coupon system, we believe this is all right 

for England and the United States. 

Sincerely yours, 
ArCcH H. NEWMAN 
Fiction Editor, The Toronto Star Weekly. 


BuyING ForREIGN STAMPS 


For lighter weight manuscripts, the plan of 
buying foreign stamps, and affixing them to a 
return envelope just as is done with United 
States submissions, seems to be the most econ- 
omical and surest way of handling the matter. 
A money order covering whatever quantity 
of stamps the writer wishes to purchase may 
be sent to the post master of any large city 
in the foreign country, with the request that 
it be coverted into stamps and mailed to the 
writer. Or a money order may be enclosed 
with a manuscript submitted to the foreign 
editor, with the request that he purchase stamps 
with it and enclose the surplus with the manu- 
script, if returned, or with his acceptance letter. 

Since the majority of foreign submissions 
from United States authors are made either to 
Canada or England, this means, for most 
authors, laying in a supply only of stamps of 
these countries. 

Sometimes unused foreign stamps may be 
purchased at a slight premium from stamp 
dealers or collectors. In this connection, Will 
Herman, juvenile article writer and critic, fur- 
nishes an ingenious suggestion: 


Once I had the good fortune of meeting a stamp 
collector anxious to have his stamps used. Fre- 


“STAND BACE NOW, CHILDREN; PAPA IS 
GOING TO THINK!” 


quently since that time I have taken stamps from 
him to use for my return postage. In such cases, 
I marked on the envelope a request for the post 
office to cancel carefully. I did this particularly 
with the recent coronation issues, and didn’t have 
to spend a cent for return postage. 


The tables accompanying this article will 
give writers the necessary information as to the 
first-class postage rates from foreign countries 
to the United States, so that they may affix the 
proper amount in stamps to their return en- 
velopes. In some cases, for example in England, 
the return postage rate is less than the sending 
rate: Thus, it costs 11 cents to send a 3-ounce 
manuscript to a British editor, but only 7 cents 
to provide for its return. 

The tables summarize information adapted 
from the United States Official Postal Guide, 
Part 2, covering International Postal Service. 
This guide may be purchased by sending a money 
order for 35 cents to the Superintendent of 
Documents, Government Printing Office, Wash- 
ington, D. C. 


COMMERCIAL RATE 


Several agents, in submitting manuscripts 
abroad, take advantage of the provision that 
manuscripts may be submitted under the Com- 
mercial Paper rate. A letter from J. E. Lamiell, 
for the Second Assistant Postmaster General, 
gives this summary of the provision: 


Manuscripts . . . sent singly (bearing no remarks 
having the character of actual personal correspond- 
ence) are considered as commercial papers, and may 
be mailed from the United States to any foreign 
destination subject to the conditions and at the rate 
of postage applicable to commercial papers, namely, 
114 cents for each two ounces, with a minimum 
charge of 5 cents. 
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Note that, although this rate applies to manu- 
scripts addressed to any foreign destination. it 
does not apply to manuscripts addressed to 
United States editors, which, of course, take the 
regular first-class postage rate. It does not apply 
to the return of manuscripts from a foreign 
publishing house. Canada is construed as for- 
eign, so the rate applies to manuscripts sub- 
mitted there. 

Manuscripts mailed under this classification 
should carry the notation, “Commercial Papers.” 
They may not be sealed. Although no personal 
correspondence may be enclosed, it is permissible 
to enclose a brief note referring to corespon- 
dence between the sender and the addressee, or 
enumerating or identifying the pieces composing 
the shipment. Return postage (which should be 
at first-class rates) may be included. 


Express SERVICE 


The express service, which offers a conven- 
ient and inexpensive method of submitting 
manuscripts locally in the United States, is 
hardly practicable for use abroad, except in case 
of Canada. As a rule, a bulky manuscript may 
be shipped to an editor in the United States 
by express at about half the first-class postage 
rate, and instructions may be inclosed for its 
return by Express Collect if unavailable. A 
manuscript may thus be shipped to a Canadian 
publisher, and returned by Express Collect, 
although in that case a customs declaration 
(forms obtainable from the Railway Express 
agent) must be filled out to accompany it. Ship- 
ment to South American Countries and to 
Mexico by express also is practicable and some- 
times not much more expensive than first-class 
postage, but fraught with a good many in- 
conveniencies. For example, an express shipment 
to Mexico must be accompanied by eleven com- 
mercial invoices in addition to the customs 
declarations. 

For most foreign countries, the express charges 
are so excessive that first-class mail is by far the 
preferable medium to employ. We quote from a 
letter written in response to our inquiry by 
Mr. W. A. Gibson, manager of the Export 
Division of the American Express Company, 
New York: 


The American Express Company acts as forward- 
ing agents at this port, and arranges for transfer of 
the shipments to outgoing steamer, clearing the ex- 
port declarations at the customs, and taking out the 
relative bills of lading, and instructing offices abroad 
relative to disposition. . . 

Your shipments, being small, would come within 
the rate category for shipments of 1 to 10 Ibs., 
which to railroad stations in Great Britain would 
be $3.50, exclusive of valuation and insurance 
charges, and to railroad stations in Germany $4.00, 
exclusive of valuation and insurance charges. These 
latter charges depend upon the value you place upon 
the material, and in naming these rates they are, of 
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course, subject to change without notice, and for 
nominal values and ordinary manuscripts. 

Shipments that go to foreign countries under bills 
of lading are delivered into Customs, the same as 
commercial shipments, and cannot be released by 
Customs until a regular Customs Entry is made 
abroad. This means, of course, additional expenses, 
which are quoted separately and distinct from the 
transportation costs above mentioned. Such charges 
for ordinary Customs Entry would not be less than, 
say, $2.00, and we can quote this only approxi- 
mately as we are not certain of the actual cost for 
Customs clearance in Germany. 

You will see that these charges run considerably 
higher than parcel post or mail, which are ob- 
viously lower for the reason that you do not incur 
charges to New York when you mail a package, 
as it goes directly to destination point, whereas 
shipments of this character by express must go to 
the port of discharge of steamer abroad and enter 
Customs, thus entailing additional charges. 


Total charges, as indicated by Mr. Gibson’s 
statement, would not be less than $6.00 for 
one-way shipment on an ordinary’ novel-size 
manuscript, and actual experiences reported to 
us by writers who have tried the express method 
of shipment abroad indicate that it is more 
likely to be around $8.00 or $9.00. 

In contrast to this, the first-class postage rate 
on a manuscript weighing one pound, to Eng- 
land would be 50 cents; the return charges 
33 cents in stamps of that country. At the 
commercial paper rate, the manuscript could be 
mailed unsealed to England for only 12 cents. 

The accompanying tables summarize this in- 
formation and give the rates of postage on first- 
class mail from various leading foreign countries 
to the United States. 

If readers have further suggestions for hand- 
ling the foreign return-postage question, we 
should be glad to hear from them and to publish 
practical ideas on the subject as a supplement 


to this article. 


IN DEFENSE OF FROTH 


By ALDYTH HAWGOOD 


“What I shall write,” the Novice said, 

“Shall be to help the world along, 

Deep themes of virtue and ideals, 

Of heroes brave, determined, strong, 

Who, page by page, shall right the wrong— 
Not frothy tales and witty trash 

Concocted with my eye on cash. 


“Not witty trash,” the Novice said, 
And then he met up with Despair; 
Fate dealt bereavement to his home, 
And illness and a load of care; 

Fear dogged his footsteps everywhere— 


And then he read a witty piece 
That brought a moment Ay surcease. 
And later on he read a tale 

Of no great merit—but of mirth; 
And, heartened by infectious fun, 

He cried, “Wit is of actual worth!— 
To help man better bear this earth! 
No more I'll call wit empty trash— 
And neither will I spurn the cash!” 
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FIRST CLASS POSTAGE RATES FROM FOREIGN COUNTRIES 
TO THE UNITED STATES 
POSTAGE RATE 
Unit Ist Weight Unit 2nd Weight Unit 
of Currency of U.S. Currency of OA: 
COUNTRY Weight Country Equivalent Country Equivalent 
Argentina 20 grams 5 centavos 2c 5 centavos 2e 4 
Australia 1 ounce 3 pence 5e 2 pence 3c i 
Austria 20 grams 60 groschen Te 35 groschen 4c 
Belgium 20 grams 1.75 franks 5c 1 frank 8c 
Bermuda 1 ounce 2% pence 5e 1% pence 8c 
Bolivia 20 grams 75 centavos 4.4¢c 45 centavos 2.3¢ 
Brazil 20 grams 300 reis 2c 200 reis 2c : 
Bulgaria 20 grams 7 levas 5c 3 levas 8c_ i 
Canada 1 ounce 3 cents 3c 2 cents 2c i 
Ceylon 1 ounce 20 cents of a roupee 5e 10 cents 8c 4 
Chile 20 grams 30 centavos 1.8c 30 centavos 1.8¢ i 
China 20 grams 25 cents 5c 15 cents 8c j 
Colombia 20 grams 5 centavos 4c 2 centavos 2c 4 
Costa Rico 15 grams 10 centimos 1.8¢ 5 centimos 0.8¢ 4 
Cuba 1 ounce 2 centavos 2c 2 centavos 2c i 
Czechoslovakia 20 grams 2.50 crowns 5c 1.50 crowns 8e 
Denmark 20 grams 30 ore 5e 15 ore 2lee 
Egypt 20 grams 20 milliemes Thee 13 milliemes 4t6c 
Finland 20 grams 3 marks 50 penni 5e 2 marks 3c 
France 20 grams 1.50 franks 5c 90 centimes 8c 
Germany 20 grams 25 pfennig 5c 15 pfennig 8e 
Great Britain 1 ounce 1% pence 3c 1 penny 2c 
Greece 20 grams 8 drachmes 5c 5 drachmas 8e 
Guatemala 20 grams 3 centavos 3.1¢ 2 centavos _ 
Haiti 15 grams 10 centimes 2c 5 centimes le i 
Hungary 20 grams _40 fillers 20 fillers ij 
India, British 1 ounce 3 annas 6 pies 5e 2 annas 8e : 
Iran (Persia) 20 grams 1 rial 50 dinars 5e 90 dinars 8c 
Italy __ 20 grams 1.25 lire 5c 75 centesimi 8e Pe 
Japan 20 grams 20 sen 5e 12 sen 8e i 
Mexico 20 grams 10 centavos 8c 10 _centavos Pee: a 
Netherlands 20 grams 12% cents 5c 7% cents 8c ry 
New Guinea 1 ounce 8 pence 5c 2 pence 8c : 
New Zealand 1 ounce 1 penny 2c 1 penny 2c : 
Nicaragua 20 grams 2 centavos 2c 2 centavos 2c ‘y 
Norway 20 grams 30 ore 5e 20 ore 3.4¢ t 
Panama 20 grams 2 centesimos 2c 2 centesimos 2c j 
Paraguay 20 grams 300 centavos 5.2¢ 100 centavos 1.8¢ 4 
Peru 20 grams 10 centavos 5e 10 centavos 5c i 
Poland 20 grams 55 grosz 5e 30 grosz 3c bP 
Portugal 20 grams 175 centavos 5c 100 centavos 8c I 
Spain 25 grams 45 centimos 4c 35 centimos 3c ‘4 
Sweden 20 grams 30 ore 5c 20 ore 3.4¢ : 
Switzerland 20 grams 30 centimes 5e 20 centimes 3.4¢ | 
Turkey 20 grams 12 kurus 20 paras 5c 7kurus 20 paras 8e i 
Union of South 1 ounce 3 pence 5c 1% pence Bid 
Africa 
Union of Soviet 20 grams 50 kopeks 6c 30 kopeks 8c 
Socialist Repbs. 
Uruguay 20 grams 7 centesimos 5e 5 centesimos Bid 
Venezuela 20 grams 25 centimos 4c 15 centimos 3e¢ f 
Yugoslavia 20 grams 4 dinars 5c 2 dinars 38e : 
Note: 20 grams, the weight unit used in many countries, is approximately % ounce. iY 
These figures adapted from July, 1937, edition of United States Official Postal Guide, } 
Part II, International Postal Service, which see for more detailed information, in- He | 
cluding countries not here listed. > 
COMMERCIAL PAPER RATE—under which manuscripts may be sent to publishers 
in foreign countries, but not returned by them to the United States—1% cents for each 
2 ounces or fraction; minimum charge, 5 cents. Should be indorsed “Commercial it 
Papers” and sent unsealed. No letter may be included, except a brief note referring to Hf 
correspondence or identifying the material. Return postage allowed. 1 
FOREIGN POSTAL RATE—for sending sealed manuscripts, and other first-class } 
mail—5 cents for first ounce and 8 cents each additional ounce, for any foreign destina- 
tion except the following—to which the local U. S. postage rate of 3 cents each ounce 
applies: Argentina, Bolivia, Brazil, Canada, Chile, Colombia, Costa Rica, Cuba, Domin- 
ican Republic, Ecuador, Fernando Po and Spanish Guinea, Guatemala, Haiti, Honduras, 
Labrador, Mexico, Morocco, Newfoundland, Nicaragua, Panama, Paraguay, Peru, Sal- 
vador, Spain, Uruguay, Venezuela. Fy 


4 
it 
by 
if 
id 
i 
ra 
is 


10 


The Author & Journalist 


THE AUTHOR & JOURNALIST’S 
HANDY MARKET LIST 


FOR LITERARY WORKERS «+ «+ 


PUBLISHED QUARTERLY 


SEPTEMBER, 1938 


The Handy Market List offers, in brief, convenient form, the information of importance to writers concerning 
periodical markets. Constant vigilance is exercised to keep this quarterly list accurate and up-to-date; it is appreciated 


when readers call our attention to errors or omissions. 


e magazines are grouped under classifications designed to 


assist the writer in locating the markets for specific types of material. A few abbreviations are employed. M-20 ,means 
monthly, 20 cents a copy; 2-M, twice monthly; W, weekly; Q, quarterly. Figures indicate preferred word limits. ‘‘Acc.”’ 

indicates payment on acceptance or shortly after; ‘‘Pub.’’ indicates payment shortly before or after publication. When 
specific word rates are not given, “first-class rates’’ indicates a general average around 5 cents a word or better; ‘‘good 


rates,”’ around 1 cent a word; “‘fair rates,’’ around % 


magazine indicates the banner or name of publishing house; 
“U nsatistactory”’ is a warning that delays or non-payment for 


Macfadden Publishing Co., etc. The notation ‘‘Slow’’ or 


cent a word. , The parenthetical statement following title of 


“S. & S.” stands for Street & Smith; ‘‘Macfadden”’ for 


material have been reported by contributors. It should be obvious that The Author & Journalist can assume no responsi- 
bility for the periedicals here listed, but merely publishes the available information for the guidance of readers. Sub- 
mitted manuscripts should always be accompanied by return postage—preferably by stamped, addressed return enve- 
lopes—and copies should be retained as insurance against loss. 


A—GENERAL LIST 


STANDARD PERIODICALS 


NATIONAL MAGAZINES—WIDE POPULAR APPEAL 


American Magazine, The, (Crowell) 250 Park Ave., New York. 
(M-20) Short-stories 3500 to 6000; serials 50,000; short shorts 
1500 to 1800; mystery novelettes 20,000 to 25,000; ‘‘Vignettes’’ 
under 500. Articles usually arranged for or staff-written. Sum- 
nd N. Blossom; Albert Benjamin, fiction Ed. First-class rates, 
Acc. 

Canadian Magazine, 347 Adelaide St., W., Toronto, Canada. 
(M-10) Articles, Canadian topics, up to 3000, short-stories up to 
5000; photos, cartoons, cartoon ideas. Joseph Lister Rutledge. 
Up to lc, Pub. 

Collier’s, (Crowell) 250 Park Ave., New York (W-5) Short- 
stories up to 5000; serials up to 60,000; articles on popular 
au uestions of the day 3500-5000; short short-stories. Wm. L. 

henery. First-class rates, Acc. 

Cosmopolitan Magazine, (Hearst) ie 4 8th Ave., New York. 
(M-25) Outstanding short-stories 5000-7000; short shorts 1000- 
2000; novelettes 10,000-20,000; serials 50,000-60,000; book-length 
novels and non-fiction features. Articles of cosmopolitan in- 
terest 2000-4000. Harry Payne Burton. First-class rates, Acc. 

» (Macfadden) Chanin Bldg., New York. (W-5) Ro- 
mantic, adventure, humorous short-stories, youthful appeal, 1000- 
to 5000; serials about 42,000; timely human-interest articles. 
Fulton Oursler. First-class rates, Acc. 

Maclean’s, (Maclean) 481 University Ave., Toronto, Canada. 
(2M-5) Short-stories, Canadian interest—love, romance, sea, 
mystery, adventure, outdoor, up_to 5000; serials 30,000-65,000. 
Articles of Canadian interest. H. Napier Moore. lc up, Acc. 

Redbook, (McCall) 230 Park Ave., New York. (M-25) Short- 
stories, serials, complete novels, novelettes, feature articles. 
Edwin Balmer. First- rates, Acc. 

Saturday Evening Post, The, (Curtis) Independence Sq., Phila- 
delphia. tw. 5) yo hey on timely topics 3000-5 ; short-stories 

-9000; serials up to 90,000; lyric and humorous verse; skits. 
cartoons. Wesley Winans Stout. First-class rates, Acc. 

This Week, (United Newspaper Mag. Corp.) 420 Lexington 
Ave., New York. (W) Adventure; romantic, mystery short-sto- 
ries "1500-4000; short illustrated atticles on popular science, ad- 
venture, sports, glamorous personalities, and suljects that make 
for a better America, 1000-1500; fillers 200-800; cartoons. Mrs. 
William Brown Meloney. First-class rates, Acc. 

Toronto Star Weekly, The, 80 King St., Toronto, Canada. 
(W-10) Feature articles, Canadian and general appeal, 2500- 
3000, with photos; short-stories, love, mystery, sport, adven- 
ture themes 4000-5000; novels 45,000-50,000; short shorts 1000- 
1500; art work. %c up, Acc. 


LITERARY—CULTURAL—CONTROVERSIAL 


American Mercury, The, Ridgefield, Conn. (M-25) Reviews, 
comment, essays; serious and political articles, short-stories, 
up to 3000; verse. Paul Palmer. 3c up, Acc. 

American Review, The, 231 W. 58th St., New York. (M-25) 
Reviews, articles, comment. Prefers query. Seward Collins. 
lc, Pub. (Slow reports.) 

American Scholar, The, (Phi Beta Kappa) 145 W. 55th St., 
New York. ( -50) Scholarly, non-technical articles, essays, 
about 3000; brief accounts of scholarly scientific projects; poems. 
Wm. Allison Shimer. About $4 printed page, shortly after Acc. 

American Spectator, The, 132 W. 3lst St., New York. (Bi-M- 
15) Feature articles, satire, dealing with current events, politics, 
literature, science, up to 2000. Max Lehman. Ic, Pub. 

Atlantic Monthly, 8 Arlington St., Boston. (M-40) Essays, 
human-interest articles; sketches, short-stories, verse; high lit- 
erary standard. Edward Weeks. Good rates, Acc. 

Coronet, (Esquire-Coronet, Inc.) 919 N. Michigan Ave., 
Chicago. (M-35) High-calibre short-stories, articles on lively 
subjects appealing to intelligent audience; satirical sketches, 
lengths 1500-3000, also 375 or 875. Fillers, humorous, anecdotal, 
Feary 100-275; short verse; artistic photos. Arnold 

ingrich 100 up per story or article, fillers less, Acc. 

Current Digest, 152 W. 42nd St., New York. (M) Reprint, 
also ee non-fiction articles 1500-2000. Mary Theresa 
Gronich. % to lc, Acc. 

Direction, 112 E. 19th St., New York. (M-25) Significant 
articles, essays, short-stories 1000-2000; art, cultural news; 

rsonal items about progressives. M. Tjader Harris, W. L. 

iver, John Hyde Preston, 1c, Pub. 


‘ 


Forture, Time & Life Bldg., New York. (M-$1) Articles with 
industrial tie-up. 95% _staff-written. Some source material 
purchased. Russell W. Davenport, Mng. Ed. 

Forum, 570 Lexington Ave., New York. (M-35) Challenging, 
controversial, personal-problem, articles up to 3000; humor and 
freshness desirable, verse. Henry Goddard Leach. Indefinite 
tates, Acc. 

Harper’s Magazine, 49 E. 33d St., New York. (M- 40) Human- 
interest articles; essays; short-stories 4000-7 ; serials up to 
60,000; verse. Lee F. Hartman. First-class rates, Acc. 

North American Review, The, 597 Madison Ave., New York. 
(Q-$1) Short-stories of atmosphere, literary quality, American 
background, 6000-8000; articles, essays on arts and —* pop- 
ular science. suciology; poetry. John H. Pell. 2c, 

Reader’s Digest, Pleasantville, N. ¥Y. (M-25) Aten of pub- 
lished articles; buys some outstanding original articles. ood 
rates, Acc. 

Scribner’s Magazine, 570 Lexington Ave., New York. (M-25) 
Objective, incisive articles par people and phenomena 
influencing American life, 3000-5000; personal experiences of 
interesting Americans 500- 1500. amateur and professional photo- 
graphy depicting American life; short novels 10-25,0000. Harlan 
gol Good rates, Acc. 

Review, Louisiana State Univ., University, La., 
(Q- "Articles on literar social, economic affairs; 
: ort- om verse. Charles W. Pipkin. $6. 65 page, verse 35c 
ine, Pu 

ees "432 4th Ave., New York. (Bi-M-40) Distinctive short- 
stories,’ ‘‘novellas.” Whit Burnett, Martha Foley. Moderate 
rates, Pub. 

Virginia Quarterly Review, 1 West Range, Charlottesville, 
Va. (Q-75) Exceptional literary, scientific, political essays 
3000-5000; verse. Lawrence Lee. Rates not stated. 

Yale Review, Box 1729, New Haven, Conn. 
on current political, literary, scientific, art edacee 
Wilbur Cross. Good rates, 


REVIEWS—NEWS INTERPRETATION—EXPOSES’ 


Christian Century, The, 440 S. Dearborn St., Chicago. (W- 
15) Articles on eonomic and social topics. Indefinite rates. 

Commentator, The, 101 Park Ave., New York. (M-25) Feature 
articles based on current news, 400-1800; fillers, occasional humor. 
Lowell Thomas, Ed. ; Hawthorne Daniel, Mng. Ed. Good rates, Acc. 

Current History, 63 Park Row, New York. (M-25) Articles 
on current political, industrial, economic, sociological trends, 
foreign affairs, personalities, national and ——— 2000- 
3000. Photos, cartoons. Tracy, 2c, 

Ken, (Esquire-Coronet) 919 N. Michigan a. Chicago. (M) 
Thrilling, stimulating ‘“‘inside’’ stories up to 5000. Arnold 
Gingrich. $100 to $1000, Acc. 

Nation, The, 20 Vesey St., New York. (W-15) Articles on 
politics, literature, economics, foreign affairs up to 2400. 2c, Pub. 

New Masses, 31 E. 27th St. New York. (W-15) Economic, 
sociological articles, Marxian standpoint; proletarian short-sto- 
ries, sketches, poems, cartoons. Varying rates, Pub. 

New Republic, The, 40 E. 49th St., New York. (W-15) Ar- 
ticles on current social, political, economic es. 1500 to 
2500; sketches of character background 1000; short-stories 1500: 
exceptional verse. Bruce Bliven. 2c, Acc. 


SOPHISTICATED 


Bandwagon, ‘“‘The Magazine of the Southwest,’’ Ramsey Tow- 
er Bldg., Oklahoma City, Okla. (M-15) Sophisticated sketches, 
satires of southwestern flavor, 1000-1500; short verse; photos, 
cartoons, cartoon ideas. Martin Heflin. %c up, 10 days after 
Pub. Photos $2 up. 

College Humor (Thrilling) 22 W. 48th St., New York. (M-15) 
llumorous articles, short-stories, sketches, ‘miscellany, cartoons. 
Robert A. Pines. Good rates, Acc. 

Cue, 6 E. 39th St., New York. (W-10) Articles up to 1200 
concerned with New York metropolitan and suburban activities, 
personalities, entertainment. Drawings, photos, occasional witty 
or satirical verse. Fillmore Hyde. Up to Sc, Acc. 

D. A. C. News, Detroit Athletic Club, Detroit, Mich. (M-25) 
Not in the market at present. Chas. A. Hughes. 

Esquire, (Esquire-Coronet) 919 N. Michigan Ave., Chicago. 
(M-50) Sophisticated unsentimental articles; masculine view- 
point; essays, sketches, short-stories, 1500-3000; cartoons, car- 
toon ideas. (No women writers.) Arnold Gingrich. 3c to 10c, Acc. 


(Q-$1) 
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For Men, (Fawcett) 1501 Dessturay. New York. (M-25) 
Short, gusty articles with strong male appeal, some_ fiction, 
2000-2500; fillers, gags, cartoons, cartoon ideas. Fred J. 
Feldkamp. Liberal rates, Acc. 

Gay Book, 201 N. Broad St., Philadelphia. (M-25) Humorous, 
sophisticated short-stories 1500-2000, sex slant; verse 4-24 lines; 
jokes, skits, cartoon ideas, cartoons, photos. Wm. H. Kofoed. 
to lc, Acc. 

Mr., 149 Madison Ave., New York. (Bi-M-25) Light sensa- 
tional articles, short-stories 2000-3000. Norman Anthony. In- 
definite rates, Acc. 

New Yorker, The, 25 W. 43rd St., New York. (W-15) Short- 
stories and humor 400 to 2000; factual and biographical material 
up to 2500; cartoons, cartoon ideas, Good rates, Acc. 

Promenade, 19 E. 47th St., New York. (M) Diverting short- 
stories 1500-2000; cartoons. Letitia Chaffee. 1%c up, Pub. 

Saturday Night, 73 Richmond St., W., Toronto, Canada. (W) 
Articles of Canadian interest up to 2000; light, humorous arti- 
cles, satire. B. Sandwell. % to Ic, photos $2-$3, Pub. 

Spur, The, 515° Madison Ave., New York. (M-50) Illustrated 
articles on sport, travel, art, personalities, leisure interests of 
the pwell-to-do, up to 2000, usually on assignment. Arthur 
Edwin Krows. Average, 2c, Pub. 


SPECIALIZED FIELDS 


Better Understanding, P. O. Box 681 Monterey, Calif. (M) 
Short-stories, articles, humor, poetry, jokes, with a_ hard-of- 
—— slant. Harvey Foreman. “%c, poety 10c line, jokes 25c, 
Acc, 

Collegiate Digest, 420 Sexton Bldg., Minneapolis, Minn. (W-5) 
Articles on college subjects 500; photos. Frederick J. Noer. 


Varying rates, photos $3, Acc. 


Fair Winds, 173 Fiske Ave., Westerleigh, S.I., N.Y. (Q-25) 
Authentic stories of old sailing ships and es. harbor views, 
log books, etc. W. M. Williamson. %c, Pub. 

Leatherneck, Marine Barracks, 8th and I Sts., Washington, 
1). C. (M-25) Marine corps adventure — stories, 3000-6000. 
Frank H. Rentfrow, 1c, ($50 maximum), Acc. 

Our Army, 11 Park Place, New York, N. Y. (M-25) Stimulat- 
ing controversial military articles; short- stories 1000 to 1200 
(no World-War_ fiction) ; jokes; cartoons; regular army back- 
ground. Carl Gardner. Jp to “ec, Pub. 

Our Dumb Animals, 180 Longwood Ave., Boston, Mass. (M- 
10) S. P. C._A. organ. Animal welfare articles, short-stories, 
fillers, up to 500; verse up to 24 lines, photos. Guy Richardson. 
‘4c up, poems $1 up, Acc. 

Our Navy, 1 Hanson P1., Brooklyn, N. Y. (2M) Articles on 
modern naval subjects 2000-4000; action naval short-stories; 
= C. W. Stevenson. Varying rates, short-stories $10, 

Railroad Magazine, (Munsey) 280 Broadway, New York. (M- 
15) Short-stories, novelettes, first-person true tales, railroad 
background, including electric lines and trolley cars, 1500-14,000. 
Railroad poetry, masculine appeal, no wrecks. Query on fact 
articles. Freeman H. Hubbard. 1%c up, verse 25c line, Acc. 


REGIONAL 


Arcadian Life, Caddo Gap, Ark. (Bi-M-15) Short folklore 
material, especially pertaining to Ozark region. Short pastoral 
poems. O. E. Rayburn. “%ec up, Pub. 

Beaver, The, Hudson’s Bay Co., Winnipeg, Canada. (Q-25) 
Articles on travel, exploration, trade, in the Canadian North, 
up to 2500, illustrations essential. Alice McKay. 1¥%c, Pub. 

Desert Magazine, The, El Centro, Calif. (M-25) Illustrated 
feature articles from the desert Southwest; hobbies, history, 
mining, desert homes and gardens, Indians, recreation, per- 
sonalities, etc. marked human-interest slant. Desert pictures. 
Randall Henderson. 1c, photos $1 to $3, Acc. 

Fan Fare, 200 Bush St., Sam Francisco, Calif. (W) Short 
short-stories 1000-1500; feature articles of interest to women 
500-1500. Richard F, Guggenheim. ¥%c, Acc. 

New Mexico Magazine, Santa Fe, N. M. (M-15) Illustrated 
authentic articles on life, scenic attractions or out-of-doors New 
Mexico; rarely short-stories of New Mexico scene. George 
Fitzpatrick, $5 to $15 per article. Pub. Verse, no payment. 

Overland Monthly and Outwest Magazine, 305 Douglas Bldg., 
Los Angeles. (M- %8) Western interest articles, short-stories, 
verse. rthur H. Chamberlain. Indefinite rates. 

Philippine Magazine, 217 Dasmarinas St., Manila, P. I. (M- 
20) Articles, essays, short-stories 1500-3000 on Philippine, Far- 
Eastern subjects; verse. . Hartendorp. 1c up, Pub. 

Vacationer Magazine, 312 tees Terminal Bldg., Los 
Angeles. (M) Out-of-door, personal travel experiences, vaca- 
tion material 500-3000. Short short-stories 1000-1500; whimsical 
verse, 2-20 lines, Esther Mary Brannen. Ic, Pub. 

Yankee, Dublin, N. H. (M-25) Short-stories up to 2500, arti- 
cles, essays, 1200-2500; fillers, photos, all of Yankee flavor. 
Beth Barrell, Mong. Rates not an- 
nounced. 


FRATERNAL—SECTARIAN—RACIAL 


America, 329 W. 108th St., New York. (W-10) Articles on 
topics of current — affecting Catholics, factual, reason 
constructive, 3P to 1800; short modern verse. Rev. Francis 
kee S.J. $25 per 2-page article, Pub. 

merican Hebrew and Jewish Tribune, 48 W. 48th St., New 
vor (W-15) Articles on outstanding Jewish personalities, 
short-stories of American Jewish life, novelettes. Joseph H. 
Biben. “%c up, photos $1 up, Pub. 

Atlantica, 33 W. 70th St., New York. (M-20) Articles of 
interest to Americans of Italian origin, up to 2000;  short- 
stories. Dr. F. Cassola. Payment occasionally at %c, Pub. 

B’nai B’rith Magazine, 70 Electric Bldg., Cincinnati, O. (M- 
15) Short-stories i Jewish interest 1500; articles and essays 
1000-3000. Edward E. Grusd. 1c, Pub. 

Christian Science Monitor, 1 Norwa ~ Boston. (D-3) Arti- 
cles, essays, for editorial, forum, an department ages, up to 

S; juvenile serials, not over 12 installments 1200 
each. gazine articles up to 1900, Average, $7 column, Acc. 
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Columbia, 45 Wall St., New Haven, Conn. (M-10) Knights of 
Columbus publication, Articles on contemporary science, travel, 
sport, topics of general interest for men 2500-3500; action short- 
stories 5000; verse. John Donahue. | to 3c, Acc 

Commonweal, The, 386 4th Ave., New York. (W) Catholic 
review. Timely articles on literature, arts, public affairs up 
to 2500; verse up to 16 lines. Philip Burnham, Edw. Skillin, Jr. 
24c, verse 40c line, Pub. 

Elks Magazine, 50 E. 42d St., New York. (M-20) Adventure. 
Romance, Western, Mystery, historic short-stories; articles on 
up-to-date subjects, 5000; cartoons. John K. Tener; Coles Phillips. 
$100 to $300, Acc. (Overstocked.) 

Jewish Forum, The, 305 Broadway, New York. (M-35) Arti- 
cles of Jewish interest, short-stories, 1000-2000; Isaac Rosen- 
garten, $3 M., poems $1 up, Pub. (Unsatisfactory.) 

Menorah Journal, The, 63 5th Ave., New York. (Q-$1) Jewish 
short-stories, sketches, one-act plays, essays, poetry. Henry 
Ilurwitz. lec up, Pub. 

Opinion, 122 E. 42nd St., New York. (M-25) Articles 2500 to 
3000; short-stories 2000 to 3000; Jewish interest. Dr. Stephen 
S. Wise. 1c, Pub. 

Opportunity, A Journal of Negro Life, 1133 Broadway, New 
York. (M-15) Short-stories, articles, poetry; Negro life and 
problems. Elmer Anderson Carter. No payment. 

Rotarian, The, 35 E. Wacker Drive, Chicago. (M-25) Author- 
itative articles on business and industry, social and economic 
problems, travel sketches, humor, essays, 1500-2000. Little 
fiction used. Leland D. Case. First-class rates, Acc. 


WOMEN’S AND HOME MAGAZINES 


NATIONAL—WIDE APPEAL 


Canadian Home Journal, 71 Richmond St., W., Toronto, Ont. 
(M-10) Short-stories up to 5000, 4 to 6-part serials; articles of 
interest to Canadian women 2500. W. Dawson. Good rates, Acc. 

Chatelaine, (Maclean) 481 University Ave., Toronto, Canada. 
(M-10) Short-stories of love, married-life problems parental 
problems, mystery, adventure, 3500-5000; short serials. rticles, 

Canadian woman interest, up to 2000. Byrne Hope Sanders. 
le up, Acc. 

Good a (Hearst) 57th St. and 8th Ave., New 
York. (M-25) oung love short- seers up to 5000; serials. 
Overstocked on articles and verse. W. Bigelow. 5c up, Acc. 

Household Magazine, 8th and sctincts Sts., Topeka, Kan. 
(M-20) Household and general articles, short-stories about 1000, 
also 2500 to 5000; serials 20,000 to 50,000; overstocked with 
verse. Nelson Antrim Crawford. 2c up, verse 50c line, Acc. 

Ladies’ Home Journal, (Curtis) Independence Sq., Philadelphia. 
(M-10) Articles 3000 to 5000; short-stories 5000 to 7000, serials, 
short lyric verse. Bruce Gould, Beatrice Blackmar Gould. 
First-class rates, Acc. 

Madamoiselle, (S. & S.) 1 E. 57th St., New York. (M-25) 
Short-stories of smart young women, age 17 to 30, 1500-3000; 
articles up to 2500; light, brisk, personality sketches; cartoons. 
Betsy Talbot Blackwell. 2c, $50 per short-story, Acc. 

McCall’s Magazine, (McCall) 230 Park Ave., New York. (M- 
10) Serials, complete novels, short-stories, short-short articles 
(850 wds.) Otis L. Wiese. First-class rates, Acc. 

Pictorial Review Combined with Delineator, (Hearst) 57th St. 
at 8th Ave., New York. (M-10) Articles of interest to women 
2500-3500; short stories, serials 60,000; book-length novels: oc- 
casional verse. First-class rates, Acc. 

Woman’s Home Com panion, (Crowell) 250 Park Ave., New 
York. (M-10) Women’s and household interests. Articles, 
short-stories 2500-6000, serials up to 70,000. Gertrude B. Lane. 
First-class rates, Acc. 

Woman's World, 461 8th Ave., New York. (M-10) Articles on 
women’s interests, 1000-2000; short-stories 1500-4000; short 
verse. R. M. Wallace. Good rates, Acc. (Overstocked.) 


SOCIETY—PERSONALITIES 


Harper’s Bazaar, 572 Madison Ave., New York. (M-50) Light, 
humorous articles on_ social hases; love, domestic topics; 
short-stories. George Davis. rates, Acc. 

Mayfair, (MacLean) 481 University Ave., Toronto, Canada. 
(M-25) Society, fashion, sport articles, Canadian interest. 
Ilerbert Hodgins, 1c, Pub. 

Night Life, 49 W. 45th St., New York. (M-15) Articles, 
short-stories, editorials, miscellany devoted to smart, so- 
phisticated night-life entertainment and _ society. Alfred 
Stenzel. Indefinite rates, Pub. 

Vogue, wi ewe Vanity Fair, (Nast) 420 Lexington Ave., 
New ¥ York. (2M-35) Articles on unusual travel, social activities, 
fashionable women’s interests; essays on fads, foibles, etc., 
1500-2000; photos. No poetry, no fiction. Edna W. Chase. 
Good rates, Acc. 


RESTRICTED—SPECIALIZED—RURAL 


American Cookery, 221 Cienton Ave., Boston 17. (M-15) 
Short articles on domestic science 2000-3000; essays 1000-2500; 
short-stories 1000-3000. lc up, i 

American Way, The, 1501 E. Douglas Ave., Wichita, Kans. 
Short-stories, articles, on electricity and electric > in 
the home, up to 1200. H. R. Laudermilk. %c up, 

Canadian Countryman, 198 Richmond St., W. Toronto, Can- 
ada. (M) Love adventure Ceneanee up to 5000. Daniel 
McKee. %e, Pi 

Family radio and Weekly Star, Place 
DArmes Postal Station, Montreal, (W-5) 
Short-stories. A. E. Whiting. $4 column, 

Farmer’s Wife Magazine, 61 E. 10th St., St. Paul, Minn. (M-5) 
Articles for farm women of general and household interest; gen- 
eral features; short-stories especially for young women, 

6000; serials, verse, cartoons. W. Beckman. 2c up, Acc. 

Grit, Williamsport, Pa. (W-5) Clean short-stories, adventure, 
mystery, love, Western, etc., 1000-5000; serials. Odd, strange 
ictures, brief text; household articles; short illustrated articles 

‘or women’s and children’s pages. Howard R. Davis. $3.50 to 
$6 per short-story, articles to $3, photos $2, 
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Holland’s, The Magazine of the South, Main and 2d Sts., Dal- 
ea. Tex. (M- 10) Articles of interest to Southern women 1000- 
1500; love, outdoor, domestic short-stories 4000-5000; serials 
60,000-80,000 ; verse. Claude Wier. 1%c up, photos $2 up, Acc. 

Home Friend, The, 1411 Wyandotte St., Kansas City, Mo. 
(M) Illustrated articles, geenral interest, for small-town readers, 
unsophisticated, inspirational short-stories 2000-3000; poems. 
leona Johnston. % to Me, illustrations 50c to $2, Acc. 

Independent Woman, 1819 Broadway, New York. (M-15) Ar 
ticles expressing woman’s viewpoint on social and economic 
problems, 1200-2000. Articles on business and professional 
women’s problems, achievement stories, verse 2-5 stanzas. Wini- 
fred Willson. $10-$35 per article, verse $2-$3, Acc. 

Mothers Home Life, Winona, Minn. (M-5) Short-stories of 
interest to small- we and country families, 2500-3000, articles 
500-1000. D. Leicht. Low rates, Pub. 

National Home Monthly, (Home Pul Co.) Bannatyne anid 
Dagmar Sts., Winnipeg, Man., Canada. (M-10) illustrated fea- 
ture articles; short-stories, 3500-6000; novelettes, serials 40,000- 


60,000; verse. L. E. Brownell. Good rates, Acc. 

Parents’ Magazine, The, 9 E. 40th St., New York, (M-25) 
Articles on family relationships, child care, ete. 2000-2500. 
Clara Savage Littledale. 1 to 1%c. Acc.; jokes, pointers for 
parents, recipes, childhood and teen-age problems, $1 each, Pub 

Woman Today, The, 112 E. 19th St., New York. (M-20) At 
ticles, short-stories, of interest to women in industry; trade 


union activities; anti-war and anti-fascist. No payment. 


ALL-FICTION OR MAGAZINES 


GENERAL ADVENTURE 


New York. 


jon Stories, (Fiction House) 461 8th Ave., 
Malcolm 


Act 
(Bi-M-20) short-stories, novelettes, novels. 
Reiss. lc up, 

Adventure, Slants 205 E. 42nd St., New York. (M) Dis- 
tinctive adventure short-stories, novelettes. Howard Bloomfield. 
'“%e up, fillers Ic, Acc. 

Adventure Novels, (Double-Action) 60 Hudson St., New York. 


(Bi-M-15) Western, adventure, detective short-stories, novel- 
ettes, up to 30,000. Cliff Campbell. % to 1%c, Pub. 
Argosy, (Munsey) 280 Broadway, New York. (W-10) Good 


fiction, every variety, sound characters, romantic elements, col- 
oriul background. Short-stories 1000-7000; novelettes 10,000- 
25,000; serials up to 75,000 (installments 10,000-11,000). Chand- 
ler Whipple. Good rates, Acc. 

Blue Book, (McCall) 230 Park Ave., New York. (M-15) 
Western, mystery, adventure short-stories, novelettes, serials 
Real-experience contests. Donald Kennicott. 2c up, Acc. 

Capt. Hazzard, (Ace Mags.) 67 W. 44th St., New York. 
(Q-10) Lead novel by arrangement. A. A. Wyn. 

Five Novels, (Dell) 149 Madison Ave., New York. 
Western, adventure, 7" mystery, romantic novels 
20,000, love interest. . A. McChesney. 1%c, Acc. 

Golden Fleece, (Sun Puls.) 529 S. Clark St., Chicago. 
20) Historical adventure fiction up to 25,000; some fact 
terial. A. J. Gontier, Jr., 1c up, Acc. 

Short Stories, 9 Rockeieller Plaza, New York. (2-M-25) Ad- 
venture, mystery, outdoor short-stories up to 6000, novelettes 
10,000-12,000; complete novels; serials 25,000-60,000 ; fillers 
50-500. a True adventures up to 1000. Dorothy 
ce 

10 Short Novels, (Ace Mags.) 67 W 44th St., New York. 
Short novelettes, Western, detective, sport, mystery, ete. A. A, 

Yc, Acc. 

Thrilling Adventures, (Thrilling) 22 W. 48th St., New York. 

Action short-stories 1000-6000; novelettes 8000-10,000; 

Foreign locales; American heroes; slight 
Leo Margulies, Ed. director. Ic up, Acc. 
(Ace Mags.) 67 W 44th St., New York 
Western, detective, sport, mystery, 


(M-20) 
18,000- 


(M- 
ma- 


ic up, 


(M-10) 
novels 15,000-20, 
woman interest. 

Variety Novels, 
(M-15) Short novelettes, 
etc. A. A. Wyn. %c, Pub. 

Variety Story Magazine, (Ace Mags.) 67 W. 44th St., New 
York. (M- is) Short-stories of various adventure types, Western, 
air, sport, mystery, etc. A. A. Wyn. ‘%ec, Pub. 


DETECTIVE—CRIME—MYSTERY—GANGSTER 


Ace G-Man Magazine, (Popular) 205 E. 42nd St., New York. 
(Bi-M-10) Short-stories, novelettes 9000, novels 15,000, involv- 
ing activities of G-men. Rogers Terrill, Ed, director : Loring 
Dowst, Ed. 1c, Acc. 

Black Book Detective, (Thrilling) 22 W. 48th St., New York. 
(Bi-M-10) Material arranged for on assigument. Leo Margulies, 
editorial director. %c, Acc. 

Black Mask, (Warner) 515 Madison Ave., New York. (M-15) 
Realistic, convincing, natural, action fiction in crime-detective 
tield, likable, he-man heroes; ‘all lengths, short shorts to novel- 
ettes, up to 18,000. Fanny Ellsworth. Good rates, Acc. 


Captain Satan, (Popular) 205 E. 42nd St., New York. (M) 
Short detective-adventure stories 3000-6000; novel arranged 
for Wm. Fay. lic up, Acc. 

Clues-Detective Stories, (S. & S.) 79 7th Ave., New York. 
(M-10) Human-interest detective short-stories up to 5000; 
novelettes 9000-15,000, woman interest permitted. Anthony M. 
we le up, Acc. 

omplete Detective, (Red Circle) RKO Blidg., Radio City, New 
ven (M) Detective short-stories, novelettes. % to 1%c, Acc. 


Crime Busters, (S. & S.) 79 7th Ave., New York. (M-10) 
Short-stories dealing with conflict between the law and under- 
world, up to 7000. John L. Nanovic. le up, Acc. 

Detective Fiction Weekly, (Munsey) 280 Broadway, New York. 
(W-10) Detective, crime mystery short-stories 1000-7000; novel- 
ettes 10,000-25,000; serials 40,000-80,000. Fact stories of murder 
mysteries 2000-6000. Charles Ingerman. Good rates, Acc. 

Detective Novels, (Thrilling) 22 W. 48th St., New York. (Bi- 
M-10) Detective novels, 25,000; short-stories. Leo Margulies, 
editorial director. Yc, Acc. 


The Author & Journalist 


Detective Short-Stories, (Red Cirsie) — Bidg., New York. 
(M-10) Detective short-stories up to 7000. % to 1%ec, Acc. 

Detective Story Magazine, (S. & os 79 7th Ave., New York. 
(M-20) Detective short-stories 2500-5000; novelettes up to 15,000. 
Anthony M. Rud. Ic up, Acc. 

_ Detective Tales, (Popular) 205 E. 42nd St., New York. (M) 
Emotional short-stories, crime background, up to 4000; detective- 
mystery-menace novelettes 9000; novels 15,000; dramatic situa- 
tions, glamorous detective action. Rogers Terril, Ed. ee. 
Loring Dowst, Ed. 1%c up to 3000, Ic up over 3000, 

Dime Detective Magazine, (J'opular) 205 E. 42d St., cin York. 
(M-20) Mystery, action short-stories 5000, emphasizing menace 
and horror; novelettes 10,000-15,000. Kenneth White. 1c up, Acc. 


_Double Action Gang, (Doulle-Action) 60 Hudson St., New 
York (M) Gangster short-stories, novelettes. A. J. Sundell, 
% to Acc. 

Doxble Detective, (Munsey) 280 Broadway, New York. (M-15) 
Mystery, crime, detective short-stories 1000-7000, novelettes 
10,000- _ ,000, complete novels 35,000. Preston Grady. Good 
rates, Acc. 

G-Men, (Thrilling) 22 W. 48th St., New York. (M-10) Glam- 
orous short-stories around activities of Federal Bureau of In- 
a 1000-6000; novelettes 7000-10,000. Leo Margulies. 
up, Acc. 

Operator No. 5, (Popular) 205 E. 42d St., New York. (M-20) 
Secret service short-stories up to 5000; lone-handed struggle 
against large foreign espionage odds. Rogers Terrill, Ed. di- 
rector; Moran Tudury, Editor. 1c, Acc. 

_Phantom Detective, The, (Thrilling) 22 W. 48th St., 
York. (M-10) Fast-action detective, crime short-stories 
6000, Leo Margulies, Ed. Director. le up, Acc. 

Popular Detective, (Thrilling) 22 W. 48th St., New York. (Bi- 
M-10) Detective short-stories, 1000-6000; novelettes 7000-10,000; 
short novels up to 20,000. Leo Margulies, “%c, Acc. 

Private Detective, (Trojan) 125 E. 46th St., New York. 
Detective short-stories, novelettes. “ec up, Acc. 

Romantic Detective, (Trojan) 125 E. 46th St., 
(Bi-M-15) Detective short-stories, lively girl 
5500, novelettes to 10,000. %c up, Acc. 

Secret Agent ‘‘X’’, (Ace. Mags.) 67 W. 
(M-10 Detective, G-man_ short-stories 2000-5000; novelettes 
10,000, sinister note, menace, horror. Rose Wyn. %c up, Acc. 

Shadow Magazine, (S. & S.) 79 7th Ave., New York. (2M-10) 

Action detective short-stories 1500-6000, detective or police 
heroes. John L. Nanovic. 1c, Acc. 
Spider, The, (Popular) 205 E. 42nd St., New York. (M-10) 
Short-stories_up to 5000 of volunteer crime fighters. Novel ar- 
ranged for. Rogers Terrill, Ed. director; Moran Tudury, Editor. 
lc up, Ace. 

Star Detective, (Red Circle) RKO Bldg., New York. (Bi-M) 
Fast-action, hard-boiled detective stories 7000 to 10,000. % 
to 1%c, Ace. 

Ten Detective Aces, (Ace. Mags.) 67 W. 44th St., New York. 
(M-10) Dramatic detective, mystery short-stories, woman inter- 
est welcome, 3000-5000; short shorts 1500-2000; novelettes 

- 13,000. A. Wyn. 1 to 2c, Acc. or shortly after. 
10-Story Gang, (Double-Action) 60 Hudson St., New York. 
(M) Gangster fiction. “ec up, Pub. 

Thrilling Detective, (Thrilling) 22 W. 48th St., New York. 
(M-10) Action-detective short-stories 1000-6000; novelettes 7000- 
10,000; novels 15,000-20,000. Leo Margulies. lc up, Acc. 

Variety Detective, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Detective short-stories. A. A. Wyn. %c, Pub, 


New 
1000- 


(M-15) 


} New York. 
interest, up to 


44th St., New York. 


WESTERN; MALE INTEREST 


Ace High, (Popular) 205 E, 42nd St., New York. (M-10) Fast- 
action old-west adventure short-stories up to 6000, novelettes 
11,000, novels 18,000; Western fact articels 1000. Rogers Terrill, 
Ed. director; Willard Crosby, Ed. lc up, Acc. 

Action-Packed Western, (Double-Action) 60 Hudson St., New 
York. (M-15) Western short-stories, novelettes, novels. Cliff 
Campbell. % to 1%c, Pub. 

All Western, (Dell) 149 Madison Ave., New York. (M-20) 
Dramatic Old-West short-stories 5000, novelettes 10,000-15,000, 
romantic interest, humor; cccasional ‘‘tall tales.’’ Arthur Law- 
son. Good rates, Acc. 


Best Western Magazine, (Red Circle) RKO Bldg., New York. 
(Bi-M-15) Western pp ¢ short-stories, 2000-6000, novelettes 
8000-10,000. % to 1%c, Acc. 

Big Book Western, (Popular) 
(Bi-M-15) A few short stories 5000. 
novels 30,000; Western fact articles 1000. 
director; David Manners, Ed. ‘%c, Acc. 

Blue Ribbon Western, (Double Action) 60 Hudson St., New 
York. (M) Western short-stories, novelettes, 2000-15,000; novels 
20,000-40,000. Cliff Campbell. % to 1%c, Pub. 


Complete Northwest Novel, (Double-Action) 60 Hudson St., 

New York. (Bi-M-15) Action short-stories of the Northwest 
Mounted, logging, mining, 2000-15,000; novels 20-40,000. A. J. 

Complete Western Book, (Red Circle) RKO Bidg., New York. 
(M-15) Western short-stories ; novels 60,000. % to 
Acc. 

Dime Western Magazine, (Popular) 205 E. 42d St., New York. 
(M-10) Vigorous, human Western short-stories 2000- ; novel- 
ettes 10,000; novels 18, ; girl interest, realistic characteriza- 
tion. Rogers Terrill, Ed. director; Mike Tilden, Ed. lc up, Acc. 

Doc Savage Magazine, (S. & S.) 79 7th Ave., New York. 
(M-10) Action-adventure, modern-Western short-stories up to 
6000, American heroes, any locale. John L. Nanovic. 1c, Acc. 

Double Action Western, (Double-Action) 60 Hudson St., New 
York. (M-15) Fast-action Western short-stories, novelettes, 
2000-15,000; novels 20,000-40,000. Cliff Compbell, % to 1%c, Ace. 

Frontier Stories, (Fiction House) 46) 8th Ave., New York, 
(Q 20) Historical short-stories, novelettes, fact-stories, preter- 
ably of covered-wagon days. Malcolm Reiss. lc up, Acc. 

Gunsmoke Western, (Red Circle) KKO Bldg., New York. (M) 
Western short-stories, complete novels 30,000-40,000, % to 1c, 


205 E. 42nd St., New York. 
Western novelettes 10,000; 
Rogers Terrill, Ed. 


a 

a 

| 

| Acc, 
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Gun-Swift Western, 19 Avon P!1., (M-15) 
Western novels, novelettes, short-stories. Z. klar. Rates 
not at hand. 

Lariat Story Magazine, (Fiction House) 461 8th Ave., New 
York. (Bi-M-20) Fast moving, colorful stories, ranch-and-range 
locale, 10,000; good woman interest. Malcolm Reiss. le up, Acc. 

Masked Rider Western (Thrilling) 22 W. 48th St., New 
York.( Bi-M-10) Book-length novels arranged for on assign- 
ment. Leo Margulies, editorial director. “%ec, Acc. 

Popular Western, (Thrilling) 22 W. 48th St., New York. (Ii- 
M-10) Western short-stories 1000-7000; novelettes 8000-10,000; 
short novels up to 15,000. Leo Margulies. ¥%c, Acc. 

Quick-Trigger Western Novels, (Red Circle) RKO Bldg., New 
York. (Bi-M-15) Western novelettes, novels. % to 1%c, Acc. 

Real Western, (Double-Action) 60 Hudson St., New York. 
(M-15) Western short-stories, novelettes, 2000- 
15,000; novels 20,000-40,000. L. H. Silberkleit. % to 1%c, Acc. 

Red Seal Western, (Ace Mags.) 67 W. 44th St., New York. 
(M) Western short-stories, novelettes. Rose Wyn. Yc up, Acc. 

Six Gun Western, (Red Circle) RKO Bldg., New York. (M) 
Western novels _30,000-40,000. ¥% to 1%c, Acc. 

Smashing Western, (Double-Action) 60 Hudson St., New York. 
(Bi-M-15) Fast-action, dramatic, emotional Western short- 
stories, novelettes, 2000-15,000; novels 20,000-40,000. Cliff Camp- 
bell. % to 1%c, Pub. 

Star Western Magazine, (Popular) 205 E. 42d St., New York. 
(M-15) Dramatic, emotional, colorful short-stories of the old 
west, girl interest, up to 6000; novelettes 10,000; novels 18,000, 
Rogers Terrill, Ed. director; Mike Tilden, Ed. 1c up, Acc 

Sure Fire Western, (Ace Mags.) 67 W. 44th St., New York 
(M) Western short-stories, novelettes: novels 40,000-45,000. 

A. Wyn. %e up, Pub. 

10 Story Western, (Popular) 205 E. 42nd St., New York. (M- 
10) Dramatic human-interest Western short-stories up to 5000; 
novelettes 9000; novels 15,000. Rogers Terrill, ed. director; 
David Manners, Ed. Ic up, Acc. 

Texas Rangers, (Thrilling) 22 W. 48th St., New York. (Bi-M- 
10) Fast-moving, packed short-stories, law man’s 
viewpoint, 1000-6000. Leo Margulies. Ic up, 

Western, (Thrilling) 22 W. 48th New York. 
(M-10) Action-packed thrilling Western short-stories 1000-6000; 
novelettes 8000-10,000; novels 15,000-20,000. Slight girl interest 
permissible. Leo Margulies. le up, Acc. 

Top-Notch Western, (Red Circle) RKO Bldg., New York. 
Western novelettes, short-stories. % to 1%c, Acc. 

Two-Gun Western, (Red Circle) RKO Bldg., New York. (Bi- 
M-15) Western novelettes 10,000-15,000. % to 1%c, Acc. 

Variety Western, (Ace Mags.) 67 W. 44th St., New York. 
(M-15) Western short-stories. A. A. Wyn. “ec, Pub. 

West, (Thrilling) 22 W. 48th St., New York. (Bi-M-15) 
Book-length novels ~ ig og for an assignment. Leo Margulies, 
editorial director. Acc. 

Western Aces, (Ace. Mags.) 67 W. 44th St., New York. (M) 
Emotional Western short-stories up to 5000; novelettes 10,000 
and ——_ with strong human interest—range, outlaw, mines, 
etc. A. A. Wyn. %c up, Acc. or shortly after. 

Western Action, (Double-Action) 60 Hudson St., New York. 
(M-15) Dramatic Western short-stories, novelettes, 2000-15, 
novels 20,000-40,000. L. H. Silberkleit. % to 1%c, Pub. 

Western Fiction Magazine, (Red Circle) RKO Bidg., New 
York. (M-15) Western short-stories, 3000-7000; novelettes 
20,000. % to 1%c, Acc. 

Western Novel and Short Stories, (Red Circle) RKO Hildg., 
New York. (M-15) Western short-stories 5000-7000; novelettes 
10,000- a novels 60,000. % to 1%c, Acc. 

Western Short Stories, (Red Circle) RKO Bldg., New York. 
(M- 10) "Westera short-stories up to 7000. % to ithe, Acc. 

Western Story Magazine, (S. & S.) 79 7th Ave., New York. 
(W-10) Western short-stories up to 5000; complete novels 
10-12,000; serials up to 65,000, 12,000 word installments. Jack 
Burr. Good rates, Acc. 

Western Yarns, (Double-Action) 60 Hudson St., New York. 
(M) Western short-stories, novelettes. Cliff Campbell. %c, Pub. 
_ Wild West _Stori and Complete Novel Magazine, (Rel 
Circle) RKO — "ew York. Western short-stories, novel- 
ettes. % to 1%c, Acc. 

Wild West Weekly, (S. & S.) 79 7th Ave., New York. (W-10) 
Typical ‘‘Wild West’’ short-stories 3000- 6000, novelettes 12,000- 
14,000. Ronald Oliphant. Good rates, Acc. 


SPORT 


Ace Sports, (Ace Mags.) 67 W. 44th St., New York. (M) 
All sports, college and pro, 3 months in advance of season, 
Shorts 5000 or less, novelettes 9000-13,000; strong character 
conflict, woman interest. No first-person. Fact fillers. 

A. Wyn. %ec up, Acc. or shortly after. 

All America Sports Magazine, Madison Sq. Garden Arcade, 
New York. (M-15) Not in the market. Nat Fleischer. 

Best Sports Magazine, (Red Circle) RKO Bldg., New York. 
(Bi-M-15) Short-stories on popular sports, O. Henry twists, 
5000-10,000; novelettes 12,000-15,000. to 1%c, Acc. 

Blue Ribbon Sports, (Double ation’) 60 Hudson St., P et 
York. (M) Sport short-stories, novelettes 2000-15,000. 
Sundell, % to 1%c, Acc. 

Champion Sports, (Ace Mags.) 67 W. 44th St., New York. 
(Bi-M) PAIL sports, college and pro, 3 months in advance of sea- 
son. Short-stories up to 5000, novelettes 10,000 and 15,000; 
strongly plotted; character conflict; no first-person stories. Fact 
fillers, A. A. yn. le, Acc. 

Complete Sports, (Red Circle) RKO Bldg., New York. (M-10) 
Sport short-stories, novelettes. % to 1%c, Acc. 

Dime s, (Popular) 205 E. 42d St., New York. (M-10) 
Sport shcrt-stories 4000-6000; novelettes 10,000-12,000, youthful 
collegiate or professional players, actual games featured. Woman 
interest not desirable. Submit three months ahead of season. 
Alden H. Norton. Ic up, Acc. 

Fight Stories, (Fiction House) 461 8th Ave., New York. (Q- 
20) Ring-action short-stories, novelettes. Malcolm Reiss. Ic 
up, Ace. (Overstocked except on current-interest ring articles.) 
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Knockout, (Popular) 205 E. 42nd St., New York. (Bi-M-15) 
Short-stories of the prize ring 2000-6000, novelettes 8000-10,000. 
William Fay. le up, Acc. 

Popular Sports, (Thrillirg) 22 W. 48th St., New York. (Bi- 
M- 10) Sport short-stories | » novelettes 7000-8000; one 
short novel each issue, 15,000. Mature angle, slight woman 
interest allowed. Leo Margulies. 1c up, Acc. 

Real Sports, (Red Circle) RKO Bldg., Radio City, New York. 
(M) Sport short-stories, novelettes. % to 1%e, ce. 

Sports Action, (Red Circle) RKO one. New York. (M) 
Sport short-stories -7000. % to Acc. 

Sports Fiction, (Double-Action) 60 Hudson St., New York. 
(M) Sport short-stories, novelettes 2000-15,000. A. J. Sundell. 
M% to 1%e. Ace. 

Sports Novels, (Popular) 205 E. 42nd St., New York. (M) 
Sport novelettes 10,000; short-stories 5000- ; fact articles 
3000. Wm. Fay. le up, Ace 

Sport Story Magazine, (S. & 5S.) 79 ugh Ave., New York. 
(2M-10) Ccmpetitive sport short-stories up ‘0 5000; novelettes 
— (query on serials, articles). Ronald Dlipkant. Good rates, 

ce 

Sports Winners, (Double Action) 60 Hudson St., New York. 
(M) Sport short-stories, novelettes 2000-15,000. A. J. Sundell. 
to 1%c, Ace. 

Star Sports Magazine, (Red Circle) RKO Bldg., New York. 
(Ri-M-15) Short-stories on popular sports, O. enry twists, 
5000-10,000; novelettes 12,000-15,000. % to 1%c, Acc. 

Ten Story Sports, (Double-Action) 60 Hudson St., New York. 
(M) Sport short-stories, novelettes 2000-15,000. L. H. Silberkleit. 
4% to 1%e, Acc. 

Thrilling Sports, (Thrilling) 22 W. 48th St., New York. (Bi- 
M-10) Sport short-stories 1000-6000, novelettes 7500-10,000; ma- 
ture angle, woman interest allowed. Leo Margulies. lc up, Acc. 

Variety Sports, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Sport short-stories. A. A. Wyn. Mc, Pub. 


WAR—AIR—AIR-WAR 


Aces, (Fiction House) 461 8th Ave., New York. (Q-20) Air 
short-stories novelettes, novels. Malcolm Reiss. lc up, k 

Air Stories, (Fiction House) 461 8th Ave., New York. (Q-20) 
Air- i short- -stories, novelettes, novels. Malcolm Reiss. lc 
up, ce. 

Dare-Devil Aces, (Popular) 205 E. 42d St., New York. (M-10) 
aa Western-front air short-stories 3000-6000, novelettes 

-12,000. Wm. Fay, lc up, Ace. 

Flying Aces, (Ace Mags.) 67 W. 44th St., New York. (M-15) 
Meaty fact articles, dramatically told, principally of modern 
aviation, 1 ; modern and war photos; aviation jokes, car- 
toons, short humorous verse. Herb Powell. 1c, photos $1 up, 
shortly before Pub. 

Foreign Service, Broadway at 34th St., Kansas City, Mo. (M) 
Official publication V.F.W. Short-stories of interest to A. E. F. 
veterans basi on fact or personal experience, up to 2500 
Barney Yanofsky. 2c up, Acc. 

G-8 and His Battle Aces, (teeter) 205 E. 42d St., New York. 
(M-10) Closed market. Wm. Fay 

Lone Eagle, The, (Thrilling) "22 W. 48th St., New York. 
(Ri-M-10) Thrilling war-air and modern air short-stories 1000- 
6000. Leo Margulies, ed. director. le up, Acc. 

Sky Devils, (Red Circle) RKO Bldg., Radio City, new York, 
- Air-war short-stories, novelettes, novels. % to 1%c, Acc. 

Fighters, (Thrilling) 22 W. 48th St., New York. (Bi-M-10) 
ro ling air-war short-stories 1000-6000, novels 15,000. Leo 
Margulies, Ed director, lc up, Acc. 

Wings, (Fiction House) 461 8th Ave., New York. 

War-air novelettes 15,000. Malcolm Reiss. 1c up, Acc. 


SUPERNATURAL—WEIRD—HORROR 


Dime Mystery, (Popular) 205 E. 42nd St., New York. (M-10) 

Thrills, chills, mystery, action in novels 17,000; novelettes 

= ; short-stories up to 5000; love interest. Rogers Ter- 
rill, Ed, director; Loring Dowst, Ed. 1c up, Acc. 

Horror Stories, spe crea 205 E. 42d St., New York. (Bi-M- 
15) Mystery, terror short-stories up to 6000; novelettes 10-15,000. 
Rogers Terril, Ed. Dir.; Loring Dowst, Ed. Ic up, Acc. 

Mystery Tales, (Red Circle) RKO Bldg., Radio City, New 
York. (M) Horror-mystery short- — novelettes; beautiful 
heroines, lustful villains. % to 1%c, A 

Terror Tales, (Popular) 205 E, 42d St., — York. (Bi-M-15) 
Mystery-terror short-stories with eerie overtones, love interest, 
5000; novelettes 10,000; novels 17,000. Rogers Terrill, ed. di- 
rector; Loring Dowst, ed. Ic up, Acc. 

Thrilling Mystery, (Thrilling) 22 W. 48th St., New York. 
(Bi-M-10) Horror-terror stories, detective-mystery angle, woman 
interest, 1000-10,000. Query on 20,000-word lead novels. Leo 
Margulies. le up, Acc. 

Weird Tales, 840 N. Michigan Ave., Chicago. (M-25) Super- 
natural, hizarre, weird, pseudo-scientific short-stories wu 
6000: novelettes up to 15,000; serials up to 35,000; weird 
tive stories: verse up to 35 lines. Farnsworth Wright. le - 
verse 25¢ line, Pub. 


(Q-20) 


SCIENCE FICTION 


Amazing Stories, (Ziff-Davis) 608 S. Dearborn St., Chicago. 
(M-20) Science-fiction short-stories 2 novelettes 
12,000; novels 15-20,000; non-fiction science articles 500-1 
B. G. Davis. 1c, Acc. 

Astounding Science Fiction, (S. & S.) 79 7th Ave., New York. 
(M-20) Science-fiction short-stories up to 10- 
12,000 and 15-18,000; serials 24-60,000. John W. Campbell, Jr. 
lc up, Acc. 

Marvel Science Stories, (Red Circle) RKO Bldg., New York. 
(Bi-M-15) Science fiction with menace, human- interest; short- 
stories 2000-7000; novelettes 10-12,000, novels 20-25,000. 

O. Erisman. % to 1%c, Acc. 

Thrilling Wonder Stories, (Thrilling) 22 W. 48th St., New 
York. (Bi-M-15) Pseudo-scientific adventure stories up to 10,000. 
Leo Margulies. 1c up, Acc. 


| 

| 
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ROMANTIC LOVE 


All Story Love Tales, (Munsey) 280 Broadway, New York. 
(W-10) Dramatic, novelettes up to 12,000; short serials 25,000- 
30,000. Miss Amita Fairgrieve. Good rates, Acc. 

Love Book Magazine, (Popular) 205 E. 42nd St., New York. 
(M-10) Glamorous young love short-stories, novelettes, 3000- 
12,000; little verse. Jane Littell. 1 to 2c, Acc. 

Love Fiction Monthly, (Ace Mags.) 67 W. 44th St., New York. 
(M-10) Plausible, well-written love  short-stories 2500-6000; 
strongly dramatic novelettes 8000-12,000. Romantic verse. Rose 
Wyn. Ic up, verse 25c line, Acc. 

Love Romances, (Fiction House) 461 8th Ave., New York. 
(Q- -20) Romantic short-stories, novelettes. Malcolm Reiss. 1c 
ce. 

ove Story Magazine, (S. & S.) 79 7th Ave., New York. (W- 
10)" “Sotere love short-stories 3500-5000; novelettes 6500; 2 to 
4-part serials, installments 5000-7000; verse up to 16 lines. 
Daisy Bacon; Esther J. Ford. Good rates, Acc. 


Modern Love Magazine, (Red Circle) RKO Bidg., New York. 
age ly Somewhat daring love short-stories, 2000-6000. '% to 
P Love, (Thrilling) 22 W. 48th St., New York. (Bi-M-10) 


opular 
Smart, sophisticated stories, from girl angle, 1000- 
6000, novelettes 8000-10, Leo Margulies. 1c up, Acc. 

Romance, (Popular) oe E. 42nd St., New York. (Bi-M) 
Glamorous young love short-stories, novelettes, 3000-12,000. 
Jane Littell. 1c up, Acc. 

Sweetheart Stories, (Dell) 149 Madison Ave., New York. (M- 
10) Modern young-love short-stories, strong conflict, 1500-5000; 
novels 25,000-30,000, novelettes 10,000-20,000; serials 40,000- 
50,000. Helen MacVichie. 1 to 1%c, Acc. 

Ten-St Love Magazine, (Ace Mags.) 67 W. 44th St., New 
York. (M) Dramatic love short-stories 2000-6000; novelettes 
8000-10,000. Rose Wyn. ic up, Acc. 

Thrilling Love Magazine, (Thrilling) 22 W. 48th St., New 
York. (M-10) Love short-stories 1000-6000; novelettes 8000- 
10,000; novels 15,000, girl’s viewpoint. Leo Margulies, Ed. 
Director, le up, Acc. 


WESTERN LOVE FICTION 


Cowboy Romances, (Double-Action) 60 Hudson St., New York. 
M) Western love anaes -stories, novelettes 2000-20,000. Cliff 
mpbell. 1%c, Pub. 

North West Romances, (Fiction House) 461 8th Ave., New 
York. toe 20) North-west, trading, trapping, logging, etc., short- 
stories and novelettes with romantic flavor. Malcolm Reiss. 
le up, Acc. (Overstocked. ) 

Ranch Romances, (Warner) 515 Madison Ave., New York. 
(Bi-W-15) Western love short-stories ; novelettes 10,- 
000-12,000; novels 25,000-30,000; serials under 60,000; fillers up 
to 500; verse. Fanny Ellsworth. 1c, Acc. 

Rangeland Romances, (Popular) 205 E. 42d St., New York. 
aay Emotional love short-stories, old West, woman’s view- 

5000, novelettes 9000, novels 15,000, articles 1000. Rogers 
Ed. Williard Crosby, Ed. 1c up, Acc. 
Romance (Ace 66 W. 44th St., New York. 
(M) => love fiction Wyn. %c up, Pub. 

Romantic e, (S. & S.) 79 7th Ave., New York. (M-10) 
Western love stories 4000-5000, novelettes 10,000-15,000. 
Marion E. Mil iRaneer. le up, Acc. 

Romantic Western, (Trojan) 125 E. 46th St., New York. 
(Bi-M-15) Western love short-stories, novelettes. 4c up, Acc. 

Thril Ranch Stories, (Thrilling) 22 W. 48th St., New 
York. (M-15) Romantic action Western short-stories, novelettes 
1000-10,000, novels 20,000; mostly girl’s viewpoint. Leo Mar- 
a le up, Acc. 

tern Love S » (Double-Action) 60 Hudson St., New 
oa Western love short-stories, novelettes, 2000-20,000, 
strong romantic interest. Cliff Campbell. % to 1%c, Pub. 

Western Romances, (Dell) 149 Madison Ave., New York (M- 
20) Romantic Western short-stories 4500-6000; “novelettes 10,000- 
20,000. Arthur Lawson. rates, Acc. 

Western Trails, (Ace. Mags.) 67 W. 44th St., New York. (M- 
15) Western action short-stories with mystery slant and woman 
interest up to 5000; novelettes 10,000-15,000. No first-person 
stories. A. Wyn. %c up, Acc. or shortly after. 


SEX FICTION 


Bedtime Stories, (D. M. Pub. Co.) Dover, Del. (M-25) Spicy, 
snappy short-stories 2500-3500; verse, jokes, cartoons. “4c, Pub. 

Breezy Stories and Y 55 W. 3rd St., New York. (M-20) 
Love short-stories with sex interest. 4000-5000; novelettes 8000- 
10,000. Phil Painter. 1c, Acc. 

Gay Broadway, (D. M. Pub. Co.) Dover, 5" (Q-25) Spicy 
short-stories with Broadway backgrounds. “4c, Pub. 

Gay Parisienne, (D. M. Pub. c) Dover, Del. (M-25) Snappy 
short-stories, sex angle, French locale 3000-3500, 3-part nov- 
elettes 10,000. %c, Pub. 

High Heel, (Lex Pubs.) 381 4th Ave., New York. (M-25) 
Not too sexy, romantic young-love short-stories 1000-3000.M. R. 
Reese, 1%c up, Acc. 

La Paree S (D. M. Pub. Co.) Dover, Del. (M-25) 
men ppy short-stories, sex angle, French locale, 3000-3500, 3-part 

ettes 10,000. %c, Pub. 

"Pe Stories, (D. M. i. Co.) Dover, Del. (M-25) Snappy 
short-stories 3000-3500, 3-part novelettes 10,000; sex enale. 


Pub 

Silk Stocking Stories, (Lex Pubs.) 381 4th Ave., New York. 

(M-25) 3 too sexy, romantic young-love short-stories 1000- 
Reese. 1%c, verse 25c line, Acc. 

Spicy tne Stories, (Culture Pubs.) 900 Market St., Wil- 
mington, Del. (M-25) Exotic adventure short-stories involving 
girls aes love a to Lawrence Cadman. Ic, Acc. 

Spicy (Culture Pubs.) 900 Market St., Wil- 
mington, (M-25) tilling detective short-stories up to 


5000, hag girl interest. Lawrence Cadman. Ic, Acc. 
tery Stories, (Culture Pubs.) 900 Market St., Wil- 
Mystery short-stories with girl interest 
and terror angles. Lawrence Cadman. Ic, Acc. 


The Author & Journalist 


Spicy Stories, (D. M. Pub. Co.) Dover, Del. (M-25) Snappy 
short-stories 3000-5000, 3-part novelettes 10,000. Ye, Pub. 

Spicy Western Stories, (Culture Pubs.) 900 Market St., Wil- 
mington, Del. (M-25) Western short-stories, up to 5000, real- 
istic girl-love interest. Lawrence Cadman. Ic, Acc. 

Stocking Parade, The, (Arrow Pubs.) 125 E. 46th St., New 
York. (M) Clever, sexy short-stories, 2500-3500, fictionized 
articles up to 2500; verse, jokes, fillers. Fair rates, Pub. 

Tattle Tales, (D. M. Pub. Co.) Dover, Del. (Q-25) Spicy, 
snappy short-stories 2500-3500; verse, jokes, cartoons. “ec, Pub). 

10 Story Book, (Sun Pubs.) 529 S. Clark St., Chicago. (M-25) 
Tconoclastic, frank, sex short-stories, satires, odd stories, play- 
_ ; true expose articles. Harry Stephen Keeler. $6 a story, 

ce. 


TRUE CONFESSION 


Intimate Confessions, (Double-Action) 60 Hudson St., New 
First-person confession stories 2000-10,000. 34 to 
ub, 

Love and Romance, (Macfadden) Chanin Bldg., New York. 
(M-15) True, first-person short-stories 1500-7500% serials 15,000- 
35 Henry Lieferant. 2c to 4c, Ace. 

Modern Romances, (Dell) 149 Madison Ave., New York. 
(M-10) First-person real-life short-stories up to 7500; 3 and 4- 
part serials 6000-7500 per installment; short shorts under 3000; 
book-lengths 18-20,000; true letters 1000; frequent contests for 
big cash prizes. Helen J. Day. 2c, Acc. 

Personal Romances, (Ideal) 18 E. 48th St., New York. (M-25) 
First-person romances, confession type, glamorous background, 
5000-6500. M. C. Kelley. Ic, Pub. 

Real Confecstens, (Red Circle) RKO Bldg., New York. (M) 
Confession type first-person stories, sex interest, 4000-8000. 
Yato 1%c, Acc. 

Romantic Story, (Fawcett) 1501 Broadway, New York, (M-10) 
First person, confession short-stories, strong romantic-sex 
angles 4000-7000, serials up to 15,000, articles 3000-4000; short 
shorts 1000-2500. Miss Mary Lou Butler, 1% to 3c, Acc. 

Secrets, (Ace. Mags.) 67 W. 44th St., New York. (M) Dra- 
matic, first-person stories from real life. shorts 3000-6000, nov- 
elettes 9000-12,000. Rose Wyn. Ic, Acc. 

Thrilling Confessions, (Thrilling) 22 W. 48th St., New York. 
(Bi-M-10) Sensational, somewhat sexy first-person love stories 
1600-8000. Leo Margulies, Ed. director. 1c, Acc. 

True Confessions, (Fawcett) 1501 Broadway, New York. (M- 
10) First-person, confession short-stories 4500-6000, based on 
sex problems; novelettes 20,000, serials up to 15,000; articles 
covering social problems, love, marriage, divorce. Miss Beatrice 
Lubitz. 1%e to 3c, Acc. 

True Experiences, (Macfadden) Chanin Bldg., New York. (M- 
10) True first-person short-stories, serials 15,000-35,000, Henry 
Lieferant. 2c up, Acc. 

True Romances, (Macfadden) Chanin Bldg., New York. (M-20) 
True first-person short-stories 1000-8000; true-story serials 
15,000-35,000. Henry Lieferant. 2c up, Acc. 

True Story Magazine, (Macfadden) Chanin Bldg., New York. 
(M-15) True first-person short-stories; serials 25,000-40,000. 
William Jourdan Rapp. 2c, Acc. 


TRUE DETECTIVE 


Actual Detective, 731 Plymouth Ct., Chiceae. (M) Fact de- 
tective stories of crimes involving women. H. A. Keller. 2c, Acc. 

American Detective Cases, (Artvision) 551 5th Ave., New 
York. (M-25) Fact stories on current crimes 5000-8000, with 
pictures, official by-lines. Robert Borden. 1%c, photos $3, Pub. 

Daring Detective (Country Press) 1501 Broadway, New York. 
(M-15) All types dramatic fact crime stories with photos up to 
5000; must have woman interest; love ge triangles, etc. 
Leonard W. Diegre. 1% to 2c, photos $3, Acc. Advisable to 
query. 

Dynamic Detective, (Country Press) 1501 Broadway, New York. 
(M-10) All types dramatic fact crime stories with photos up to 
5000. Leonard W. Diegre. 1% to 2c, photos $3, Acc. (Query.) 

Front Page Detective, (Dell) 149 Madison Ave., New York. 

(M-25) True stories of detective investigations, preferably un- 
der official by-lines; also exposes and first-person stories hy 
criminals. Fact detective book-lengths 40,000. Hugh Layne. 
1%c to 2c, photos $2.50, Acc. 

Inside Detective, (Dell) 149 Madison Ave., New York. (M-20) 
True stories of crime investigation under official by-line, 1000- 
6000; preferably with woman interest. W. Swanberg. 1%c 
to 3c, photos $2.50, Acc. 

Master Detective, The, (Macfadden) Chanin Bldg., New York. 
(M-15) True crime stories 4000-7000. John Shuttleworth. 2c, 
photos $1 to $5, Acc. 

Official Detective, 731 Plymouth Ct., Chicago. (M) True de- 
tective crime-detection stories under official by-line 5000-7000; 
photos. H. A. Keller. 2c, Acc. 

Real Detective, 250 Park Ave., New York. (M-25) True illus- 
trated crime stories; 6000; authenticated exposes. Arthur 
Mefford. 1%c, photos $2 to $3, Acc. 

Startling Detective Adventures, (Country Press) 1501 Broad- 
way, New York. (M-15) All types dramatic true detective 
stories, 1000-5000; serials 2 to 3 parts, 4000-5000 each install- 
ment; photos essential. Convict, police cartoons. Leonard W. 
Diegre. 1% to 2c, photos $3 up, cartoons $5, Acc. (Query.) 


True, (Country Press) 1501 Broadway, New York. (M-25) Sen- 
sational, illustrated articles of wide general interest. First and 
third person fact detective stories, — of vice and graft, 
tales of high adventure, some sex; accompanied by 
photographs, 1000-5000. George Scullin. mie to 2c, photos $3, Acc. 

rue Detective Mysteries, (Macfadden) Chanin Bidg., New 
York. (M-25) True detective, crime stories with actual Photos, 
under official by-line, 000; serials, installments o 
7000. Send for detailed instructions and case cards. John Shut- 
tleworth. Basic rate 2c, photos $2 to $5, 

Undercover Detective Stories, 1614 N. Broad St., pg ee 
(M) Tustrated fact-fiction detective stories 1500- 3 fillers 
on crime topics 50-250. Send synopsis first. J. Clark Samuel. 
Indefinite rates, Acc. 
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RURAL—AGRICULTURAL 


BROAD GENERAL APPEAL 


Ca s Farmer, Topeka, Kan. (M) Authenticated experience 
articles | farming 300-800; jokes. Ray Yarnell, lc up, 
jokes $1, Acc. 

Country Gentleman, (Curtis) Independence Sq., Philadelphia. 
(M-5) Short-stories up to 6500; serials; articles 3000-4000 
articles for women; humorous sketches; jokes. Philip S. Rees. 
First-class rates, Acc. 

Country Guide and Nor’ West Farmer, Winnipeg, Manitoba, 
Canada. (M) First 7 second rights to serials 5000-8009, short- 
stories 2500-5000, with rural appeal. Amy J. Roe, household Ed, 
Low rates, Acc. 

Country Home Magazine, The, (Crowell) 250 Park Ave., New 
York (M. 5) Young- ive short-stories up to 5000; “‘I confess’’ 
and success articles by and about rural people 1500; verse 8-12 
lines; fillers ; news items ; photos; cartoons. Hubert 
Kelley. First-class rates, Acc. 

Farm Journal, The, Washington Square, Philadelphia. (M-10) 
—s. articles with photos 300 to 600; novelettes 16,000. 
Arthur H. Jenkins. 2c up, fiction 5c up, Acc. 


seuss Farmer “ommercial Realty Bldg., Birmingham, 
Ala. (M) Shert-sterks Southern appeal preferred, 2000-4000, 
(submit to Dallas, Tex., office, 1105 Insurance Bldg.). Eugene 
Butler, 2c, Acc. (Overstocked. ) 

Rural Progress, 22 W. Monroe St., Chicago. (M-10) Illus- 
trated feature articles of Mid-West interest; short-stories with 
rural appeal 2500-3500; jokes, art work, cartoons. Glenn 
Frank. ood rates, Acc. 

Southern Agriculturist, Nashville, Tenn. (M-5) Articles, short 
stories, miscellany of Southern rural interest; photos, cartoons, 
cartoon :deas. J. E. Stanford. Good rates, Acc. 

Successful Farming, (Meredith) Des Moines, Ia. (M-5) Agri- 
cultural articles; short-stories and short shorts 800-4000; 
2-installment serials, —. editorials, jokes, news items, pho- 
tos, cartoons. Kirk Fox. 1%c up, verse 25c line, Acc. 


REGIONAL FARM MAGAZINES 


In general the farm periodicals require material relating to farm 
interests, preferably relating to their territory or specialty. 
Rates average $5 to $10 per article, usually on publication. 


as Agriculturist, Public Savings Bank Bldg., Ithaca, 
vew Y 

California Cultivator, 317 Central Ave., Los Angeles. 
Horticulture and Home Magazine, Oshawa, Ont., 
anada 


Dakota Farmer, 1216 S. Main St., Aberdeen, S. D. 

Farm & Ranch, 3306 Main St., Dallas, Tex. 

Farmer, The, 55 E. 10th St., St. Paul Minn. 

an, Magazine, The, 73 Richmond St., W., Toronto, Can- 
ada. (} 

Farmer-Stockman, 500 N. Broadway, Oklahoma City, Okla. 

Indiana Farmer’s Guide, Huntington, Ind. 

Kansas Farmer, 8th and Jackson Sts., Topeka, Kans. 

Michigan Farmer, 1632 Lafayette Blvd., Detroit, Mich. 

Missouri 8th and Topeka, Kans. 

Nebraska Farmer, 1400 ‘ Ligeos- Nebr. 

Ohio Farmer, 1013 Rockwell i ,N , Cleveland, O. 

Pacific Northwest Farm Trio (W ro oi Farmer, Oregon 
Farmer, Idaho Farmer) 404 Review Bldg., Spokane, Wash. 

Pacific Rural Press, 83 Stevenson St., San Francisco. 

Pennsylvania Farmer, 7301 Penn Ave., Pittsburgh, Pa. 

Farmer, 1230 W. Washington Blvd., ae 

Rural New Yorker, 333 W. 30th St., New York, N. Y. 

Southern Farmer, 12 N. Lawrence St., Montgomery, Ala. 
ae Farmer & Iowa Homestead, 1912 Grand Ave., Des 
Moines, Ia 

Western Farm Court Denver, Colo. 

Wisconsin Agricultw & Farmer, "1125 6th St., Racine, Wis. 


HORTICULTURAL—LIVE STOCK—ETC. 


American Fruit Grower, 1370 Ontario e, , Cleveland, O. 
American Poultry i. 56 S. Clark St., Chicago. 
pencer, Ind 


Breeders’ Gazette, 
— Farm & Feuliry Journal, 110 7th Ave., N., Nashville, 
en 
Electricity on the Farm, 24 W. 40th St., New York. 
Everyhody’s Poul Magazine, Hanover, Pa. 
Hatchery Tribune, Mt. po Ill. (M-10) 


oard’ Fort Wis. 
National Livestock Producer, . La Salle St., Chicago. 
Poultry | Stilersville, Tad. 
MISCELLANEOUS 
ASTROLOGY—OCCULTISM 


American Astrology Magazine, 1472 Broadway, New York. 
(M-25) Astrological essays, short-stories 3000; novel- 
eo serials, verse, news items. Paul G. Clancy. Ic, Pub. 

arelegy Guide, (Astro Dist. Corp.) 67 W. 44th St., New 

yor (Bi-M) Astrological material. Rates not at hand. 

Everyday Astrology (Thrilling) 22 W. 48th St., New York. 
(M) Astrological erticles, largely staff-written. Good rates, Acc. 

Horoscope, (Dell) 149 Madison Ave., New York. (M) Astro- 
logical articles, largely staff-written. Good rates, Acc. 

International Astrology Magazine, 122 E. 42nd St., New York. 
Articles on soudhiaiaal 4 subjects. David Lee Norman. Payment 
by arrangement. 

Occult Digest, The, 1900 N. Clark St., Chicago. (M-25) Occult 
subjects, metaphysics, astrology, numerology, palmistry, true 
occult and psychic experiences 500. Effa E. Danelson. No pay- 


ment. 
Student Astrologer Magazine, (H. K. Fly) 30 Irving Pl., New 
York. (M-25) Astrological articles. Rates not at hand. 
Telepathic Magazine, Suite 5, 1201 E. 55th St., Chicago. (M) 
Attias on telepathy, scientific occultism, up to 2000; fillers; 
verse. Miss Marie Harlowe. Varying rates, poems $1, Pub. 
Today’s Astrology, (Magna Pubs.) Mt. Morris, Ill. (M-10) 
Astrological articles written for laymen. Irvin Ray. %c, Pub. 
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True Mystic Science, 506 5th Ave., S., Minneapolis, Minn. 
(Bi-M- 25) Articles on mystic ard occult subjects, up to 5000, ac- 
companied by photos, when possible. Query preferred. Maitland 
Scott, Jr. lc up, $5 for photos, Acc. 


AVIATION—BOATING 


Air Trails, (S. & S.) 79 7th Ave., New York. (M-15) Modern 
aviation short- -stories; novels arranged for; air articles 
3000. C, B. Colby. 1c up, Acc. 

Motorboat, 63 Beekman St., New York. (M-20) Articles of 
practical interest to boat owners. Gerald T. White; E. S. 
ye associate. % to 3c, Pub. 

opular Aviation, (Ziff-Davis) 608 S. Dearborn St., Chicago. 
M: 35) Popularized non-fiction aviation MSS., new develop- 
ments in aviation, good photos, gas model Fe won ae 100-3000. 
B. G. Davis, Ed.; J. B. Rathbun, Mng. Ed. 1 to 2c, Acc. 

Rudder, The, 9 Murray St., New York. (M-35) Illustrated fact 
articles on cruises, navigation, etc., 3000. Wm. F. Crosby. lc, 
photos $3, Pub. (Overstocked. ) 


DANCING 


American Dancer, 250 W. 57th St., New York. (M-25) 
Feature articles on the dance, interviews with famous peo - 
in the dance field, 1000-1500. Ruth Eleanor Howard. Ic, Pu 

Dance, 49 W. 45th St., New York. (M-25) Artdes-ontiaias 
teaching and stage. 1200; news items. Prefers query. Paul R. 
Milton. lc, Pub. 

Young Dancer, 49 W. 45th St., New York. (M-15) Articles, 
about famous dancers, past and present, for dance students 6 to 
16, emphasis on glamour; short-stories up to 108: short humor- 
ous verse; cartoons. Rosalie Livingston. Ic, 


EDUCATIONAL 


Better English, 152 W. 42nd St., New York. (M-25) Articles 
on Better nglish (speech correction from physicians only), 
1500-2500. Lily Sunshine Levey, associate Ed. Low rates, Pub. 

Grade Teacher, The, (Educ. Pub. Corp.) Darien, Conn, (M-30) 
Articles on methods in elementar~ grades; short-stories for 
little children up to 500. Florence iale. “%c, Pub. 

Industrial Arts and Vocational ducation, 407 E. Michigan St., 
Milwaukee, Wis. (M except Ju.y & Aug.-35) Vocational ar- 
ticles. John J. Metz. ‘4c, 

Instructor, The, (F. A. Owen Pub. Co.) Dansville, N. Y. (M- 
30) Prefers articles by teachers on school-room helps. Helen 
Mildred Owen. Good rates, Acc. 

Practical Home Economics, 468 4th Ave., New York. (M-20) 
Educational articles on home economics and school cafeteria 
management for teachers and by teachers 1500-2000. Jessie 

nox. %c, Pub. 

School Activities, Topeka, Kans. (M-25) Money-making plans, 
— entertainment material, up to 2000. H. C. McKown. %c, 

ub. 

HEALTH—HYGIENE—PHYSICAL 

Facts of Life, The, 99 Hudson St., New York. (M-25) Articles 
dealing with venereal disease, marriage, divorce, childbirth, etc., 
preferably from the medical profession, up to 2000. $15 per 
article, Pub. 

Health and Hygiene, 215 4th Ave., New York. (M-15) Staff- 
written articles on general health and public medicine. Car) 
Malmberg. No payment. 

Hygeia, The Health Magazine, 535 N. Dearborn St., Chicago. 
(M- 38) Health and medical articles and stories for the layman. 
Dr. Morris Fishbein. 1c up, Pub. 

Industrial Medicine, 844 Rush St., Chicago. (M-50) Authentic 
articles dealing with study of the economy, law, theory, practice 
and of em medical matters. Invites 
queries. 

Modern 84 S. om Minneapolis. (M-25) Terse, 
crisp, vivid news abstracts of medical subjects; photos, illustra- 
tions of medical interest. Justus J. Schifferes, M. A. %ec up, 
photos $3, Pub. 

Physical Culture, (Macfadden) 122 E. 42nd St., New York. 
(M-25) Health articles, self-told adventures in health, including 
mental health, problems, peppingss. power of achieve- 
ment, 3-5000; 12-15,000; Ann Gurley. Good rates, photos $3 
to Acc 

N., (Nightingale Press) 420 Lexington Ave., New York 
to nursing, 1500- . Ruby R. Freer. Low rates, 

Sex Guide, (Astro Dist. Corp.) 67 W. 44th St., New York. 
(Bi-M) Informative, scientific articles on sex and life conduct, 
200-2500. Rate not at hand. 

Sexology, 99 Hudson St., New York. (M-25) oto, psycho- 
~ preferably by physicians. David H. Keller, M.D. 
4 to le, Pu 

Trained Nurse & Hospital Review, 468 4th Ave., New York. 
(M-20) Articles on nursing, hospital, public health anne 500 
to 3200. Christmas fiction, Aug. 1. Meta Pennock. $4 to $5 per 
page (725 wds.), after Pub. 

Your Body, 99 Hudson St., New York. (M-25) Medical, psy- 
chological articles, preferably by physicians. David H. Keller, 
M.D. % to lc, Pub. 


HOME—GARDENING—BUILDING—LANDSCAPING 


American Home, The, 444 Madison Ave., New York. (M-10) 
Practical articles with illustrations comer! to home, interior 
decoration, building, gardening, recipes, 1200 to 1500. Mrs. Jean 
Austin. Varying rates, Pub. 

Arts and Decoration, (Robt. M. McBride) 116 E. 16th St., 
New ‘You. (M-35) Articles, essays, dealing with distinctive 
homes; the arts, entertainment, decorating, furnishing, house- 
hold equipment; photos, art work; witty editorials on indoor 
living. Mary Fanton Roberts. Varying rates, Pub. 

Better Homes & Gardens, (Meredith) 1714 Locust St., Des 
Moines, Ia. (M-10) Practical garden, home-making articles 1500, 
Frank McDonough. 2c up, usual photo rates, Acc. ‘ ims 
and Hobbies’”’ squibs with proof, $2 each, Pub. 

Canadian Homes & Gardens, (Maclean) 481 University Ave., 
Yoronto, Canada. (M-25) Home articles up to 2000, 
photos. Canadian interest only. erbert Hodgins. Ic, Pub. 
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Country Life and The Sportsman, 444 Madison Ave., New 
York. (M-50) Illustrated gardening, sports, interior at 
country estates, travel articles 1500-2000; good photos essentia 
Mrs. Jean Austin. Varying rates, Pub. 

Home Desirable, The, 75 E. Wacker Dr., Chicago. (M-con- 
trolled) Articles on home modernization through plumbing aud 
eo 1000; short how-to-do items; cartoons, photos. Louise 

. Comstock. 1%c, Pub. 

oo of the West, 564 Market St., San Francisco. (M) 
Home and garden articles, photos, 11 Western states. Loring 
A. Schuler. 1c, Pub. 

House and Garden (Nast) Lexington at 43d, New York. (M-35) 
Home decoration, landscape, architectural articles. Richardson 
Wright. Ic up, Acc. 

House Beautiful Combined with Home and Field, (Ilearst) 572 
Madison Ave., New York. (M-35) Articles on home-)uilding, 
planning, decorating, furnishing, gardening (illustrated pre- 
ferred) 1500-1800; fillers, art work, photos. K. K. Stowell. Good 
rates, Pub. 

Sunset, 576 Sacramento St., San Francisco. (M-1!10) News 
items, photos, about Pacific Coast gardens, foods, buildings and 
modernization, travel, outdoors, up to 500; personalities; how- 
to-do and how-to-make Western out-door material, all from 
Westerners only. William I. Nichols. Good rates, Pub. 

Town and Country, 572 Madison Ave., New York. (M-50) 
Not in the market. Harry A. Bull. 


HUMOR—SATIRE 


Ballyhoo, (Dell) 149 Madison Ave., New York. (Q-15) Hu- 
morous short-stories, cartoons, gags. Norman Anthony. Good 
rates, Acc. 

Eye-Opener, (Bob Edwards) 402 Corn Exchange Bldg., Min- 
neapolis. (M-25) Humor up to 250; jokes, jingles, cartoon 
roughs. Phil Rolfson. $1 to $3, Pub. 

Film Fun, (Dell) 149 Madison Ave., New York. (M-20) Jokes, 
quips, epigrams. Lester Grady. $1.50 to $2, Acc. 

Judge, The, 18 E. 48th St., New York. (M-15) Humorous ar- 
ticles, essays, short-stories, political satire, 200-1000; humorous 
verse, jokes, skits, epigrams, news bulls, cartoons. Harry 
Gelden. Variable rates, Pub. (Slow.) 

Lu-Lu, (Sun Pubs.) 529 S. Clark St., Chicago. (M) Jokes, 
skits, anecdotes, humorous miscellany up to 2000; cartoon ideas, 
Gontier, Jr. lc up, jokes 50c, picture ideas $1, Acc. 
Movie Humor, (Lex Pubs.) 404 4th Ave., New York. (M) 

M. R. Reese. Fair rates, Acc. 


INSPIRATION—PSYCHOLOGY 


Outwitting Handicaps, Alfred St. P. O., Box 96, Detroit, Mich. 
(Bi-M) Articles on achievements, rehabilitation of ae 
persons, up to 2000. Harry E. Smithson. % to %, A 

Popular Psychology Guide, (Astro Dist. Corp.) 67 Ww. ‘om St.. 
New York. (Bi-M-25) Inspirational articles 1000-1200. Maxine 
Smith. “ec, Pub. 

Psychology, 404 4th Ave., New York. (M-25) Psychological 
of inspirational articles, personal experience stories up to 1500. 
E. Field. Rates by arrangement after Pub. 

Scientific Psychology, 4238 Clarendon Ave., Chicago. (M-23) 
Scientific articles on psychology 1500-3000; timely items. D. 
J. Foard. No payment. 

Your Life, The ular Guide to Desirable Living, 354 4th 
Ave., New York. repos Inspirational, helpful articles on liv- 
ing, 1200-2500; verse; fillers. First-class 
rates, Acc. 


Douglas Lurton. 


MUSICAL 


» 306 S. Wabash Ave., Chicago. (M-15) Articles on 
organs, organists, organ construction, church music, recital pro- 
grams, reviews 100-1000. S. E. Gruenstein. $2 to $4 col., Pub. 

Downbeat, 608 S. Dearborn St., Chicago. (M-15) Technical 
matter or news on music 1000-2000; fillers, photos, cartoons, 
cartoon idezs. Carl Cons. “%ec, Pub. 

Etude Music Magazine, 1712 Chestnut St., Philadelphia. (M- 
25) Articles om musical pedagogics 300-2500; photos, cartoons. 
James Francis Cooke. $4 column (600 words), Pub. 

Jacobs’ Orchestra Monthly, also Jacobs’ Band Monthly, 120 
Boylston St., Boston. (M) Educational articles for school and 
community orchestras and bands. Arthur C. Morse. Indefinite 
rates. 

Metronome, 119 W. 57th St., New York. (M-25) News ot 
popular bands and orchestras, staff written. Doron K. Antrim. 
Indefinite rates, Pub. 

Musical Forecast, 891-3 Union Trust Bldg., Pittsburgh, Va. 
(M-20) Informational articles of interest to musicians and lay- 
men. David H. Light. $1 per column, Pub. 


OUTDOOR—HUNTING—FISHING—TRAPPING 
FORESTRY 


Alaska Sportsman, The, Ketchikan, Alaska. (M-15) True 
stories, Alaska interest, 2000-5000; outdoor fact articles; Alaska 
sport cartoons, photos. Emery F. Tobin. Yc, Pub. 

American Forests, 919 17th St., N.W., Washington, D.C. 
(M-35) Articles on trees, forests, outdoor recreation, travel, 
exploration, 2500; outdoor photos. Ovid Butler. 1c up, Acc. 

American Rifleman, The, 816 Barr Bldg., Washington, D, C. 
(M-25) Authentic illustrated gunsmithing, shooting, ammuni- 
tion, ballistic articles, hunting stories, preferably 3000. Lau- 
rence J. Hathaway. About Ic, Pub. (Overstocked.) 

Field and Stream, (Warner) 515 Madison Ave., New York. 
(M-15) Illustrated onesies fishing, hunting, sportsmen’s arti- 
cles, 2500-3000. Ray P. Holland. Ic up, Acc. 

Fur-Fish-Game, 174 ae St., Columbus, O. (M-15) Fishing, 
hunting, fur-raising articles by, authorities; true Indian and 
frontier stories 2000-2500. A. V. Harding. ‘%c up, Acc. 

Hunter-Trader-Trapper-Outdoorsman, 386 E. 4th St., Colum- 
bus, O. (M-15) Fur-farming, trapping, hunting-dog, fishing 
articles, outdoor photos. Otto Kuechler. Low rates, Pub. 

National sman, 275 Newbury St., Boston. (M-10) Hunt- 
ing and fishing articles; short-stories up to — photos, car- 
toons, cartoon ideas. H. G. Tapply. ike, A 


The Author & Journalist 


North American Sportsmen’s Guide, 522 5th Ave., New York. 
(Q-25) Out-door articles by arrangement only. R. W. Rosebury. 
1 to 3c, photos $1-to $10, Acc 

North American Trapper, P. O. Box 663, Charleston, W. Va. 
(M) Articles and shorts stories on hunting, fishing, trapping, 
fur farming, up to 1200; photos, illustrations, cartoons, out- 
door verse. Charley Roy West. %c to Ic, photos 50c to $2, Acc. 

Outdoor Life, 353 4th Ave., New York. (M-15) Articles on 
outdoor activities, sportsmen’s interests, up to 3000; also kinks, 
shorts, etc. Raymond J. Brown. Up to 10c, photos $3 up, Acc. 

Pacific Sportsman, 401 Sansome St., San Francisco. (M) Out- 
“es articles 500-1500. John C. Piver. No payment. 

ocky Mountain Sportsman, 326 Denver National Bldg., Denver, 
Con (M-15) Articles on all phases of outdoor sports, fishing, 
hunting, skiing, conservation, forestry, wild life, etc. Joseph 
Emerson Smith Up to lc, $1 to $5 for photos, Acc. 

Sports Afteld and Trails of the Northwoods, 700 Phoenix Bldg., 
Minneapolis. (M-15) Stories of actual fishing, hunting trips 
1500-2000, good photos. P. K. Whipple. 1 to 2c, Acc. or Pub. 


PHOTOGRAPHY 


Camera, The, 636 S. Franklin Sq., Philadelphia. (M-25) Prac- 
tical illustrated articles on photography and amateur cinematog- 
raphy 200 to 1500. No poetry. Frank V. Chambers. “ec, Acc. 

Minicam—The Miniature Camera Monthly, 22 E. 12th St., Cin- 
cinnati. (M-25) Helpful, step-by-step instructive articles on 
punctuating, with or without illustrations. Query. Will Lane, 
lc, photos $3, Acc. 

New Photo Miniature, 70 5th Ave., New York. (M-40) Mono- 
graphs on particular phases of photography 12,000-15,000. John 
A. Tennant, $50 each, Acc. (Submit outline first.) 

Pictures, The Snapshot Magazine, 343 State St., Rochester, 
N. Y. (M-free) Amateur snaps, all subjects; no “candid” shots; 
no enlargements. Wyatt Brummitt. $3, Acc. 

Popular Photography, (Ziff-Davis) 608 S. Dearborn St., Chi- 
cago. (M-25) Unusual articles on photography 1000-2500, semi- 
technical features, photographic success stories, how-to-make-it; 
brief articles 100-750, striking photos. B. G. Davis. 1 to 2c 
up, photos $3-$5, Acc. 


PICTURE MAGAZINES 


Click, 400 N. Broad St., Philadelphia, Pa. Photos, cartoons. 
Photo series; noteworthy persons. Emile Gauvreau. $5 per 
picture, Pub. 

Crime Detective, 11 E. 44th St., New York. (Bi-M-25) Pic- 
tures dealing with crime; exposes of criminal-political tie-ups. 
Lionel White. Rates not at hand. 

Focus, (Popular Pubs.) 205 E. 42nd St., New York. 

Life, 135 E. 42d St., New York. (W-10) Human-interest news 
photos, cover photos, | og fillers. Willard D. Morgan, con- 
tributions Fd, $5 up, 

Look, Des Moines, Ia. (Bi-W-10) Photos of intense human in- 
terest and action. Vernon Pope. $5 up, Acc. 

Photo History, 155 E. 44th St., New York. (Q-25) Photos of 
economic, historic significance. Liberal viewpoint. 

“Pic,”” 153 W. 15th St., New York. (Bi-W-10) 

Peek, 18 FE. 48th St., New York. (M) Humorous photos. 
Indefinite rates, Pub. 

See, 480 Lexington Ave., New York. (2-M) Photos of general 
interest. Indefinite rates, Pub. 


RECREATION—GAMES—HOBBIES 


Avocations, 2 W. 46th St., New York. (M-25) Articles on 
hobbies, on assignment. H. L. Lindquist. 1c, Pub. 


Fun For One, (Popular) 205 E. 42nd St., New York. (M) 
Original, clever puzzles. Jerome S. Meyer. Good rates, Acc. 


Hobbies, 2810 S. Michigan Ave., Chicago. (M-25) Material on 
hobbies, largely staff-written. 

Leisure, 683 Atlantic Ave., Boston. (M-15) Articles on leisure 
time pursuits, hobbies, s sports, up to 2500. Art work, cartoons, 
photos for picture spreads. Clyde F. Newstrand. %c, Pub 


RELIGIOUS—ETHICAL—HUMANITARIAN 


wy! Maria, be Notre Dame, Ind. (W-10) Short-stories 

800-3000; series 15-20 3000-word chapters; articles on Catholic 

and other themes 3000; poems not over 24 lines. Wholesome 

juvenile adventure short-stories, serials. Rev. P. J. Carroll, 
C.S.C. $3 page (700 wds.), poems $5, Acc. 

Canadian Messenger, The, 160 Wellesley Crescent, Toronto, 
Ont., Canada. (M-10) Short- stories, Catholic atmosphere, bright, 
pointed but not preachy, ; no love stories; articles, essays, 
Catholic interest, 1000-3000. Rev. J. I. Bergin, S.J. %c, Acc. 
_ Christian Advocate, The, (Methodist Book Concern) 740 Rush 
St., Chicago. (W-10) Religious feature articles 1000; short- 
stories 1500; serials. Dan Brummitt. %c, Acc. 

Christian Herald, 419 4th Ave., New York. (M-25) Interde- 
nominational religious, sociological articles 2500; short-stories 
2000; serials 50,000; verse, 2 or 3 stanzas. Daniel A. Poling. 
Varying rates, Pub. 

Cradle Roll Home, (Baptist Sunday School Board) 161 
8th Ave., N., Nashville, Tenn. (Q) Articles for parents of pre- 
school age children 150-800, fact items. Agnes Kennedy Holmes. 
Yc, Acc. 

Improvement Era, The, 50 N. Main St., Salt Lake City, Utah. 
(M-20) General magazine of Mormon Church. Short-stories 
750-2000, wholesome, conventional. General and moral essays 
500-2000. Poetry up to 30 lines. Photos. Richard L. Evans. 
verse 12%c, Pub. 

Light, 405 Bergen St., Brooklyn, N, Y. (M-20) Religious ar- 
ticles for Catholics and_ non- short-stories, up to 
2000, verse. William J. F. Clark. Ic, Pub. (Slow.) 

Living Church, The, 1801 W. Fond du Lac Ave., Milwaukee. 
(W-10) Short illustrated articles on religious and social 
jects. Episcopal viewpoint, 1 2000. C. Morehouse. $1.50 
column, Acc. Religious verse, no payment. 
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Lookout, The, Standard Pub. Co., 8th and Cutter Sts., Cin- 
cinnati. (W-5) Articles on Christian education, adult Sunday 
school work 1500-2000; wholesome short-stories 1500-2000, serials 
up to 12 chapters, 1500-2000 each. Photos, upright, 8x10, scenic, 
human-interest. Guy P. Leavitt. %c, photos $1 to $5, one 
month after Acc. 

Magnificat, 131 Laurel St., Manchester, N. H. (M-25) Catho- 
lic articles, short-stories, serials, verse. Indefinite rates, Acc. 

Messenger of the Precious Blood, Carthagena, Ohio. (M-10) 
Catholic short-stories, articles 2000-2500; verse. Father Chas. 
J. Davitt, C.PP.S. Ye, verse 25c¢ line, Pub. 

Messenger of the Sacred Heart, 515 FE. Fordham Rd., New 
York. (M-10) Catholic short-stories up to 4000; religious verse. 
Rev. Charles J. Mullaly, S.J. Good rates, Acc. 

Miraculous Medal, The, 100 E. Price St., ee. (QO) 
Catholic aiticles 1500-2500, short-stories 2000-3000. Joseph A. 
Skelly, C.M. lc, Ace. 

New Outlook, The, United Church of Canada, 299 Queen St. 
W. Toronto, Canada. (W-10) Articles on religious and interna- 
tional problems, travel, art, etc., short-stories 900-1000; child- 
ren’s material. G. R. Cragg. Yc, Acc. 

Queen’s Work, The, (Jesuit Fathers) 3742 W. Pine Blvd., 
Louis, Mo. (M) Catholic interest short-stories, articles, "1306 
to 2500; editorials; photos; news items, cartoons, cartoon ideas. 
Rev. Daniel A. Lord, S.J. 1c, Act. 

Sign, The, Union City, N. J. (M-20) Catholic articles, essays, 
a oe up to 3200; verse. Rev. Theophane Maguire, C. P. 
Ic, Pub. 

St. Anth M (Franciscan Fathers) 1615 Republic 
St., Cincinnati. (M) Catholic family magazine. Feature articles 
on prominent American Catholics, noteworthy Catholic achieve- 
ments, 2000-2500; occasional short-stories 2000-3000, Catholic 
background. Rev. Hyacinth Blocker, O.F.M. 1c, Acc. 

Sunday School Times, 325 N. 13th St., Philadelphia. (W) Re- 
ligious articles, verse. Charles G. Trumbull. c up, Acc. 

Sunday School World, 1816 Chestnut St., Philadelphia. (M-10) 
Articles for teachers in one-room rural Sunday-schools up to 

Arthur M. Baker. %c, Acc. 

Union Signal, The, Evanston, Ill. (W-5) Short-stories, short 
serials, on value of total abstinence 1000-1500; also on peace. 
About %c, Pub. 

Unity, also Weekly Unity, 917 re a “8 Kansas City. (M 
and W) Christian metaphysical artic to 2500; verse. 
Charles Fillmore. 1c up, verse 25c line 


SCIENTIFIC—POPULAR SCIENCE—NATURE—MECHANICS 


Homecrafts and Hobbies, 142 W. 24th St., New York. (M-10) 
Homecraft articles 1000, drawings, photos. Eric Berger. % to 
le, Pub. (Unsatisfactory.) 

Home Craftsman, The, 115 Worth St., New York. (Bi-M-25) 

‘‘How-to-make-it’”’ articles of interest to home craftsmen, 300 to 
1200; photos or drawings essential; home improvement fillers, 
150. H. J. Hobbs. 1 to 2c, photos $2 up, Pub. 

Mechanics and Handicraft, (Thrilling) 22 W. 48th St., New 
York. (M-15) Popular scientific miscellany; construction, how- 
to-make-it, ex gece hobbies material. Joseph H. Kraus. 
le, Pub. and 

Mechanix (Fawcett) 1501 Broadway, New York. 
(M-15) Illustrated feature articles, mechanical, semi-scientific 
subjects; how-to-build articles for home craftsmen, hobbies, 
handikinks. Emphasis on photos. Advisable to query. Robert 
Hertzberg. 2c, Acc. 

Model Airplane News, 551 5th Ave., New York. (M-20) Model 
airplane construction articles 2500. 1c, Pub. 

Natural Hist Magazine, 77th St. and Central Park, New 
York. (M) Popular articles up to 5000 on natural science, ex- 
ploration, wild life; photo series. Edward M. Weyer, Jr. 
1%ec, Acc. 

Nature Magazine, 1214 16th St., _ Washington, D. C. (M-35) 
Illustrated nature articles 1000- filers with pictures 100 to 
400. R. W. Westwood. 1 to 3c, pa (Query.) 

Popular adenden, 200 E. Ontario St., Chicago. (M-25) Illus- 
trated articles on scientific, mechanical, industrial, discoveries; 
human interest and adventure elements, 1 to 20 photos, 300- 
1500; fillers up to 250. L. K. Weber, lc to 10c; Photos $2 up, Acc. 

Popular Science Monthly, 353 4th Ave., New York. (M-15) 
Nont technical illustrated articles on scientific, mechanical, labor- 
saving devices, discoveries, under Raymond J. Brown. 
lc up to 10c, photos $3 up, Acc. 

Radio News (Ziff-Davis) 608 S. Dearborn St., Chicago. (M-25) 
Feature articles, briefs, 300- , relating to the drama, haz- 
ards, thrills of radio; technical radio; amateur activities; photos. 

G. Davis. 1 to 2c, Acc. 

Science & Mechanics, 800 N. Clark St., Chicago. (Bi-M-15) 
Staff-written. V. D. Angerman. 

Scientific American, 24 W. 40th St., New York. Os es Hu- 
manized articles on science, industry, engineering. O. D. Munn. 
Varying rates, Acc. 


SPORTS (COMPETITIVE) 


Baseball Magazine, The, 70 5th Ave., New York. (M-20) Ma- 
jor league eet articles, verse. Clifford Bloodgood. “%c, Pub. 


Golf, 52 Vanderbilt Ave., New York. Golf articles, short- 
Stories, photos, cartoons. W. D. Richardson, 2c, Pub. 


Jack Dempsey’s All Magazine, 480 Lexington Ave., 
New York. (M) Sport articles 1000-2000; sport cartoons, un- 
usual sports photos. Jack Jempsey; Ned Brown. lc, Pub. 


National Bowlers Journal and Recreation Age, 506 S. Wabash 
Ave., Chicago. (M-25) Articles on bowling, billiards, softball, 
lawn short-stories; photos; news items; car- 
toons. J. M. Luby. 1c, Pub. 


Post Time Weekly, 542 S. Dearborn St., Chicago. (W-35) 
ores racing articles, generally staff-written. Mark Mellen. 
Cc, ACC. 

Scholastic Coach, 250 E. 43d St., New York. (36-35) Techni- 
cal articles on football, basketball, track, field, for high 
and prep schools; photos, drawings. Jack en. lc, Pub. 
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Turf and Tanbark, 103 Park Ave., New York. (M-25) Ama- 
teur horsemen and racing short-stories 1500-2000. Illustrated 
ger t= articles; jokes, photos, cartoons. M. H. M. Burghley. 
c, Acc. 


THEATRICAL—MOTION PICTURE—RADIO—“FAN” 
MAGAZINES 


Billboard, bn 1564 Broadway, New York; 25 Opera PI1.,Cin- 

cinnati, O. (W-15) Amusement articles on assignment only. 
G Big E. E. Sugarman. Space rates, Pub. 

Cinema Arts, 250 Park Ave.. New York. (M-50) Authorita- 
tive motion-picture articles. Paul F. Husserl. Liberal rates, Acc. 

Greater Show World, 1547 Broadway, New York. (2-M-10) 
Articles, short-stories, novelettes, fillers, on show people, theat- 
rical business. Johnny J. Kline. %c, Pub. 

_Hobby Horse, The, 255 W. 92nd St., New York. (M) Motion 
picture fan articles, legitimate and little theatre articles 1000- 
1500; fillers, news items, photos, art work. Barry Mulligan. 
1 to 2c, Acc 

Hollywood Magazine, (Fawcett) 1501 Broadway, New York. 
(M-5) Film articles on assignment; fillers, photos. Llewellyn 
Miller. Liberal rates, Acc. 

Modern Movies, (Ideal) 18 E. 48th St., New York. (M) Pic- 
ture fan articles, no fiction. M. C. Kelley. 1c, Pub. 

Modern Screen, (Dell) 149 Madison Ave., New York. (M-10) 
Movie fan personality, general articles 1500-2000; fillers, news 
items. Regina Cannon. Good rates, Acc. 

Motion , Picture Magazine, (Fawcett) 1501 Broadway, New 
York. (M- 10) Articles on motion pictures and stars, usually 
on sven 1800-2500. Larry Reid. Good rates, Acc, 

Mov Mirror, (Macfadden) 7751 Sunset Blvd., Hollywood, 
Calif. rite 10) Motion-picture fan material only on assignment. 
Ruth Waterbury; Hazel Berge, N. Y. editor. Good rates, Acc. 

Movie Story Magazine, (Fawcett) 1501 Broadway, New York, 
(M-10) Fictionizations of current motion pictures on assign- 
ment. Dorothy Hosking. 

One Act Play Magazine, 112 W. 42nd St., New York. (M-50) 
Short plays, contemporary subjects; articles on drama, theatre. 
William Kozlenko. Plays $15 each, Pub. 

Photoplay, (Macfadden) 7751 Sunset Blvd., Hollywood, Calif., 
(M-25) Motion picture articles; serials. Miss Ruth Waterbury. 
Good rates, Acc. 

Picture Play Magazine, (S. & S.) 79 7th Ave., New York. 
(M-10) Motion-picture fan articles 1200-1500, usually on assign- 
men. Muriel Babcock. Indefinite rates, Acc. 

Radio Mirror, (Macfadden) Chanin Bldg., New York. (M) 
Radio fan features on stars and programs. Fred R. Sammis. 
Good rates, Acc. 

Radio Stars, (Dell) 149 Madison Ave., New York. (M-10) 
Articles, pictures, news, staff-written departments. Lester C. 
Grady. Rates not stated. 

Screen Book, (Fawcett) 1501 Broadway, New York. (M-10) 
Short news articles on popular screen favorites, usually on 
assignment. Tom De Vane. Liberal rates, Acc. 

Screen & Radio Weekly, Detroit Free Press, Detroit, Mich. 
(W-10) Short short-stories, screen and_ radio backgrounds, 
preferably romance, 1000-1500. Douglas D. Martin. $50 per 
story, Acc. 

Screenland, 45 W. 45th St., New York. (M-25) Motion-picture 
feature articles. Miss Delight Evans. Fair rates, Pub. 

Screen Romances, (Dell) 149 Madison Ave., New York. (M- 
25) Fictionization of motion-picture plays. by assignment. 
Albert P. Delacorte, Evelyn Van Horne. Rates by arrange- 
ment, Acc. 

Silver Screen, (Screenland Mag., Inc.) 45 W. 45th St., New 
York. (M-10) Fan material about movie stars and pictures, 
photos. Eliot Keen. Highest rates, Pub. 

Theatre Arts Monthly, 40 E. 49th St., New York; 2 Ladbroke 
Rd., London, W. 11, cngland. (M-35) Articles on_ theatre and 
associated ante 1800-2500; news items; photos. Edith J. R. 
Isaacs. 2c, 

Vari ety a 46th St., New York. (W-15) Theatrical arti- 
cles, news, staff-written. Sidne Silverman. Space rates. 


TRAVEL—MOTORING 


American Motorist, Pennsylvania Ave. at 17th St., Washing- 
ton, D. C. (M-15) True animal stories, 1000; unusual, colorful 
travel articles 1500. Florence K. Buschman, Indefinite rates. 

Asia, 40 E. 49th St., New York. (M-35) Interpretive articles 
on oriental life, politics, art, culture, exploration and thought, 
Russia included, 1800- Oriental fiction; translations. Rich- 
ard J. Walsh. 2c, Acc. 

Automobile & Trailer Travel, 35 E. Wacker Dr., Chicago. (M) 
gas | for automobile tourists. Karl Hale Dixon. Rates not 
at han 

Canadian Geographical Journal, Brook Bldg., 172 Wellington 
St., Ottawa, Canada, (M-35) Iilustrated raphical articles 
1500-2500. Gordon M. Dallyn. %c up, Pub. 

Globe, 315 Guardian Bldg., St. Paul, oad (Bi-M-25) _Inti- 
mate journal of travel. ‘ignettes of colorful municipalities, 
various parts of world; peg eet short-stories with typical 
local backgrounds; personalized human-interest reports on people 
and places up to 3000; photos, fillers, jokes, art work, cartoons. 
J.W.G. Dunn, Jr. 1 to 1%e, Acc. 

National Geographic Magazine, 1156 16th St., N. W. Woe 
ington, D, C. (M-50) Official journal National ge nll 
ciety; articles on travel and geographic subjects; photographs. 
Gilbert Grosvenor. First-class rates, Acc. 

T t and Trailer Caravan, The, C. P. A. Building, 2411 
14th St Detroit, Mich. (M-10) Illustrated articles on trailer 
and auto travel to spots unusual, up to 2000; short-stories 1000- 
2000; photos, cartoons, cartoon ideas, little verse. Ralph G. 
Hess. ¥% to lc, Pub. 

Travel, (McBride) 116 E. 16th St., New York. (M-35) Illus- 
trated travel, exploration, adventure articles 1500 to 5000; pho- 
= Coburn Gilman. Ic, $1 to $5 per photo, Pub. 

The, 5 Beekman St., New York. (M-25) Fashion- 
able weed articles, humerous and factual, 1500-2000; art work, 
photos, Demie Genaitis, $25 per article, Pub. 
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The Author & Journalist 


B—BUSINESS AND TRADE PUBLICATIONS 


BUSINESS, ADVERTISING, SALESMANSHIP 


ge ye Age, 100 E. One Nes , Chicago. (W-5) Spot news 
only, with illustrations. Ic, 

American Business, 4660 Ravenswood Ave., 
Chicago. (M-35) Buys frequent concrete examples of business 
success in manufacturing, wholesale, financial fields; especially 
interested in office and accounting short cuts. Query. Eugene 
Whitmore, $35 and up for 2000 words, Pub. 

Bankers’ Magazine, 465 Main St., Cambridge, Mass. (M) 
pig bank management articles. Keith F. Warren. 

c up, 

Bankers Monthly, 536 S. Clark St., Chicago. (M-50) Short 
technical oe from banker’s standpoint, preferably signed by 
banker. John Y. Beaty. Good rates, Pub. 

Barron’s, 44 Broad St., New York. (W-25) Authoritative 
business cad financial articles 500-2500. Thomas W. Phelps. 
Indefinite rates, Acc. 

Better Letters in Business, 4416-18 Elston Ave., Chicago. 
(M-20) Articles on outstanding letters used by manufacturers, 
wholesalers, large retailets, insurance companies, etc., to sell 
merchandise or service, collect past due accounts, make ad- 
justments, etc. Frank C. Petrine. 1c up, Pub. 

Burrough’s Clearing House, 6071 2d Blvd., Detroit. (M) 
Query editor on bank “ease and management articles. Henry 
J. Boone, 2 to 3c, Acc 


Commerce, 1 N. LaSalle St., Chicago. (M-25) Invites queries 
on business articles from Middle West. Alan Sturdy. Rates 
variable. 

Credit & Financial Management, 1 Park Ave., New York. 
(M-25) Articles on general credit and financial problems. Ches- 
ter H. McCall. 1c, Pub. 


Forbes Magazine, 120 5th Ave., New York. (2M-25) New 
in business and finance—management, selling, 
merchandising, accounting, etc., 1500-2000. Seldom buys from 
outside writers. B. C. Forbes. Good rates, Pub. 


How to Sell, 75 E. Wacker Drive, Chicago. (M-10) ca 
about direct selling, unusually successful salespeople, 800- 
R. C. Remington. % to 1%c, Pub. 

In mt Salesman, 22 E. 12th St., Cincinnati, O. (M-5) 
Illustrated interviews with and stories about people —* in 
direct selling, 1200. M. E. Siegel. % to lc, photos $1, 


Mail Order Journal, 381 4th Ave., New York. (M-10) iiss 
histories, fact stories about mail-order business. A. E. Calver. 
lc, Pub. (Query.) 

Nation’s Business, The, 1615 H. St., N. W., Washington, 
D. C. (M-25) Business articles 2500. Merle Thorpe, Ed.; Ray- 
mond C. Willoughby, Mng. Ed. Good rates, Acc. 

Opportunity, 333 N. Michigan Ave., cone (M-10) Action 
short-stories up to 3000; features with hroad human interest and 
inspirational appeal; fillers. Geo. F. Peabody. %c up, Pub. 


Postage and Mailbag, 119 W. 19th St., New York. (M-10) 
Direct-mail advertising articles. A. E. Calver. 1c, Pub. (Over- 
stocked. ) 

Printer’s Ink, 185 Madison Ave., New York. (W-10) (Also 
Printers’ Ink Monthly-25) Advertising and husiness articles 
G. A. Nichols, ae C. B. Larrabee, Mng. E. Good rates, Pub. 

Pu » 11 W. 42d St., New York. (M-15) Query on ar- 
ticles on industrial buying; methods, personalities; materials. 
Stuart F. Heinritz. Indefinite rates. 

Sales Management, 420 Lexington Ave., New York. (2-M) Ar- 
ticles on marketing. national scope, signed by executives. Buys 
little. Raymond Bill. 1 to 3c, b. 

Savings Bank Journal, 110 E. 42nd St., New York. (M-35) 
Operation, advertising and promotion articles 1500-2000. J. C. 
Young. Ic, b. 

Signs of the Times, P. O. Box 771, Cincinnati. (M-30) Elec- 
advertising, advertising and sign articles, illus- 
trated, 1000 to 1500. . Themas Kelley. %c to 1c, Pub 

Specialty Salesman, ye Park, Ill. (Chicago Office, 307 N. 
Michigan Ave.) (M-10) Inspirational articles; human-interest 
short-stories, fact — articles of direct salesmen, 350 to 
2000. H Bligh. “ec, Acc. 

Trained Men, 1001 Wyoming Ave., Scranton, Pa. (Q) Articles 
on industrial problems of interest to foremen, executives, 1 
to 2500; interviews 1000 to 2500. D. C. Vandercook. Ic up, Acc. 


Western Advertising, 564 Market St., San Francisco. (2M-20) 
Not in market. Robert E. Wade, Jr. 1c to 2c, b. 


Wholesaler’s Salesman, 330 W. 42d St., New York, (M-25) 
Query on experience stories of wholesaler’s salesmen in selling 
electrical products. J. H. Frederick. $15 to $25 article, Pub. 


TRADE JOURNALS 


Aero Digest, 515 Madison Ave., New York. (M-35) News and 
features on the aviation industry, a engineering, mili- 
tary aeronautics, air travel, etc. F. McLaughlin. %c up, Pub. 

Air Conditioning and Refrigeration News, 5229 Cass Ave., De- 
troit, Mich. (M-10) Informative articles on servicing refrigerat- 
ing machines, successful ideas for promoting and selling elec- 
trical goog descriptions of air conditioning installations; 
news more than local importance; human-interest photos. 
George F. Taubeneck. Ic, Pub. 

Air Conditioning—Oil Heat, 232 Madison Ave., New York. (M) 
News on construction, operation. merchandising of oil burners 
and air conditioning. A. E. Coburn, Assoc. Ed. 30c inch, Pub. 
(Overstocked. ) 

American Artisan, 6 N. Michigan Ave., Chicago (M-25) Mer- 
chandising articles with illustrations on experiences in warm-air 
heating and sheet metal work. J. D. Wilder. $3.50 to $10 page. 

American Baker, The, 118 S. 6th, Minneapolis. (M-10) Arti- 
cles on baking innovations; examples of good merchandising. 
4c up, Acc. 


American Builder and Building Age, 105 W. Adams St., Chi- 
a (M-25) Articles on activities of home-building contractors. 
B. Johnson. $10 page, Pub. 

tr pe Camera Dealer, 22 E. 12th St., Cincinnati. (M) 
Illustrated merchandising and display articles of value to 
camera dealers, 500-2500. James Rosenthal. %c up, Pub. 
_American Druggist, 572 Madison Ave., New York. (M-25) 
Features on retail drug-stores operation, up to 2000. Louis J. F. 
Moore. 1% to 2%c, Acc. 

American Hairdresser, 205 W. Wacker Dr., Chicago. (M-35) 
Items of unusual interest to beauty shops; advertising; pro- 
motional schemes, etc. Hazel L. Cozlay. 1c, Pub. 

American Horologist, 3226 E. Colfax Ave., Denver. (M) 
Iilustrated articles, 500-1000, pertaining to horology, watch and 
clock repair service, unusual creations and happenings, histori- 
cal material. Orville R. Hagans. “ec, Acc. 

American Ink Maker, 254 W. 3lst St., New York. (M) News 
of printers’ ink manufacturers and distributors. Low rate, Pub. 

American Lumberman, 431 S. Dearborn St., Chicago. (Bi-W) 
New merchandising ideas used by building dealers, 500-750. 

C. Hole. $3.50 column, Pub. 

American Paint & Oil Dealer, 3713 Washington Blvd., St. 
Louis. (M) Retail paint selling articles, illustrated. Arthur A. 
Poss. Good rates, Pub. (Overstocked.) 


American Painter & Decorator, 3713 Washington Blvd., St, 
Louis, Mo. (M-20) Accurate, technical and semi-technical ‘‘how’’ 
articles on unusual decorating jobs, up to 800, photos. Query. 
George Boardman Perry. Up to 1c; photos, amateur, up to $1, 
professional, $2, Pub. 

American Paper Merchant, 2009 Conway Bldg., Chicago. (M-35) 
News and features regarding paper merchants. Blaine S. 
Britton, Mng. Ed., P. A. Howard, Ed. %ec up, Pub. 

American Perfumer—Cosmetics—Toilet Preparations, 9 E. 38th 

St., New York. (M-30) Technical articles on perfumes, cos- 
metics, soaps, etc., articles on merchandising of same from 
manufacturer’s standpoint; news items on manufacturers. Wm. 
Lambert. Indefinite rates, features, Acc.; news, Pub. 
_ American Press, The, 225 W. 39th St., New York. (M-10) 
Success stories of newspapermen, problems and solutions in 
small town newspaper production; dramatic reportial experi- 
ences. Donald W. Robinson. Indefinite rates, Pub. 

American Printer, The, 9 E. 38th St., New York. (M-25) 
Technical articles for printing-plant executives, mostly written 
to specifications. L. Siegfried. le up, Pub. 

American Roofer, 425 4th Ave., New York. (M-25) Articles 
from roofing contractors, describing difficult jobs, salesmanship, 
advertising methods. Bernard Sachs. lc, photos $1, Pub. 

American Shade & Awning News, St. Louis Ave., Ft. Worth, 
Tex. (M-Free) Short articles on Venetian blind plant opera- 
tions, ideas on blind installations, etc. Tom Murray. 10c col. 
inch, Pub. 

Attire, 1113 Venice Blvd., Los Angeles. (M) News and fea- 
tures of Western men’s wear trade. Paul W. Blackford. 

Autobody Trimmer and Painter, 15 E. 8th St., Cincinnati. 
(M-20) Trade stories on commercial bodies, passenger bodies, 
painting, etc., illustrated with photos, drawings. Elmer J. 
Murray. Mc, Pub. 

Automatic Heat & Air Conditioning, 1900 Prairie Ave., Chi- 
cage. (M) Articles on firms selling automatic heat and ai 
conditioning equipment. Good rates, Pub. 

Automatic World, 120 St. Louis Ave., Ft. Worth, Tex. (M) 
News and features pertaining to vending machines. O. J. Branch. 
15¢ column inch, Pub. 

Automobile Digest, 22 E. 12th St., Cincinnati. (M-25) Methods 
and management articles, write-ups of ideas of interest to inde- 
pendent service garage men, to improve service business, stimu- 
late trade, reduce operating costs, 500-1500. J. A. Ahlers, Rates 
according to merit, Acc. 

Automobile Trade Journal, Chestnut and 56th, Philadelphia. 
(M-25) Car dealer activities, auto racing, auto photos. Frank 
P. Tighe. 2c, Pub. 

Automotive Daily News, 5th Floor, New Centre Bldg., Detroit, 
Mich. News correspondents in towns and a of importance. 
Chris Sinsabaugh. 40c inch, photos $1.50, 

Automotive Merchandising, 97 Horatio bg = ‘New York. (M) 
Articles of interest to car dealers, garages, service stations, in- 
dependent shops, up to 2000. Photos. Stanley P. McMinn. 1c, Pub. 

Aviation, 330 W. 42d St., New York. (M-35) News, features 
on aviation activities, techmecal articles, photos. S. Paul Johns- 
ton. Good rates, Pub. 


Bakers’ Helper, 330 S. Wells St., Chicago. (Bi-W-15) Busi- 
ness- Plas bakers, technical articles, chiefly suy- 
plied by sta Marx. 35¢ inch (73 words), Pub. 

Bakers ovo pet W. 42d St., New York. (M) Successful 
merchandising plans of bakers, technical articles of the trade. 
C. W. Webster. 20c inch, Pub. (Buys little.) 

Bakers Weekly, 45 W. 45th St., New York. (W-10) News 
correspondents in ——— cities. Bakery features, —s ideas, 
window displays. ter G. Pirrie. Space rates, 

Bar & Grill Journal, 105 W. 40th St., New York. (M-20) 800- 
1200 word a on outstanding bars, taverns, 
= and restaurants. otos of above. Philip Slowe, %c up, 


& Box & Packages, 205 W. Wacker Dr., Chicago. (M) 
Articles and news items dealing with manufacture and use of 
wooden containers. Ned Bailey. 

Beach and Pool, 404 4th Ave., New York. (M-25) Illustrated 
articles on swimming and beach operation, management, swim- 
ming-pool design, construction, sanitation, etc., 1000. lc up. 
photos $1. 50 up, Pub. (Overstocked.) 

Black Diamond, The, 431 S. Dearborn St., Chicago. (Bi-W-20) 
Practical_method articles in the coal industry. A. T. Murphy. 
%c up, Pub. 

Bookbinding & Book Production, 50 Union Square, New York. 
(M) News of book printing and bookbinding trade. Query on 
features. D. M. Glixon. %c to Ic, Pub. 
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Boot & Shoe Recorder, 239 W. 39th St., New York. (W-25) 
“‘Success’’ stories from retail shoe stores; news. Regular corre- 
spondents. Arthur D. Anderson. Ic, Pub. 

Brake Service, 31 N. Summit St., Akron, Ohio. (M) Technical 
articles on brakes and brake servicing; interviews with success- 
ful operators of brake stations. John M. Pittenger. 1c, Pub. 

Brewer and Siaemenr, 501 Maritime Bldg., Seattle, Wash. (M) 
News, features, cific coast beer industry. Indefinite rates. 

Brewers’ Journal, 431 So. Dearborn St., News 
and features of the brewing industry. David B. Gibson. Indefi- 
nite rates, Pub. 

Brew Age, 43 E. Ohio St., Chicago. (M-30) News and fea- 
tures of the brewing industry. Jos. bin. Indefinite rates, Pub. 

Brick & Clay Record, 59 E. Van Buren St., Chicago. (M-50) 
News and features of brick and clay industry. Regular corre- 
spondents. J. M. Lange, Mng. Ed. Ic up, Pub. 

Building & Modernization, 9 E. 40th St., New York. (M-25) 
Articles dealing with unusual building or patlains moderniza- 
tion jobs, with photos and plans, 500-2 H. D. Vernam. 
$10 page, Pub. 

Building Supply News, 59 E. Van Buren St., Chicago. (M-30- 
Jan. $1.00) ews of lumber and building supply dealers, 100 
words maximum; reports of conventions; 200- 300, word articles 
for departments; ‘‘Practical Aids to Profits,” and ‘‘Yard 
Kinks.”’ John H. Van Deventer, Jr. 40c inch, Pub. 


Bus Transportation, 330 W. 42d St., New York. On 35) Prac- 
tical } 9 operation articles 1500, 2 or 3 photos. C. W, Stocks, 
Mc, Acc. News items, first 100 words 2c, bal. each item Mc, 
Pub. (Query.) 


& Upholstery Trade Review, 1170 Broadway, New _ 

(M-25) Trade go on exhibits, merchandising, etc., 
fabrics in leading retail outlets. John Tashjian. 1c, Pub. 

Casket & Sunnyside, 487 Broadway, New York. x: 25) Query 
on management interviews with morticians. %c, Pu 

Ceramic Industry, 59 E. Van Buren St., Chicas (M-50) 
News items, pottery, glass, enamel a. executives, sales 
campaigns, production activity. J. M. Lange. ic, Pub. 

Chain Store Age, 93 Worth St., New York. (M-35) — 
articles, assignment only. G. M. Lebhar. About 1%c, Pu 

Cleaning and Dyeing World, 330 W. 42d St., New aan “(M) 
Technical articles, merchandising, advertising, window display 
success stories. A. R. Kates. About %c, Pub. 

Coffee & Tea Digest, 106 Water St., New York. (M) Brief 
ae plans on coffee and tea, 250-500. C. S. Sewall. %ec, 


Coin Machine Review, 1113 Venice Blvd., Los Angeles. (M) 
Maintains regular correspondents in principal cities. H. L. 
Mitchell, Assoc. Ed. Fair rates, Pub. 

Commercial Car Journal, Chestnut and 56th Sts., Philadelphia, 
(M-40) Articles on servicing and operating methods of truck 
fleet operators, particularly methods for effecting economies 
1500. George T. Hook. $25 minimum, Pub. 

Confectioners Journal, 437 Chestnut St., Philadelphia. (M-25) 
Illustrated articles on wholesale candy manufacturing compa- 
nies, describing production methods or merchandising policies 
from manufacturer’s point of view. ugene Pharo. Up to Ic, 
photos $1 to $3, Acc. 

Confectioners News, 437 Chestnut St., Philadelphia. (M-6) 
Illustrated articles, 1000 (or less) on jobbing confectionery busi- 
nesses, showing how named jobbers employ profitable methods 
or policies, also how candy jobbers assist “ey p> display 
and disposal of confections. ip to lc, photos $1-$3, Acc. 

Confectionery and Ice Cream World, 99 Hudson St., New 
York. (W-20) Correspondents in principal cities provide news 
coverage. Fair rates, Pub. 

Converter, The, 111 W. Washington St., Chicago. (M-35) Ar- 
ticles on new te new processes, efficiency operations of 
envelope manufacturers and other paper converters, including 
manufacturers of paper containers, cartons, boxes. Blaine S. 
Britton, Mng. 3 A. Howard, Ed. ‘%c up, Pub. 

Corset & Underwear Review, 1170 Broadway, New York. (M- 
35) Articles, buyer news feature articles for_corset and bras- 
siere departments, specialty shops. ise Campe. %c, Pub. 

Corsets & Brassieres, 267 Sth Ave., New_York. (M) 
department or specialty shop features. J. H. Bowman. %c, Pub. 

Cracker Baker, The, 45 W. 45th St., New York. (Chicago of- 
fice, 360 N. Michigan Ave.) (M-20) Stories pertaining to bis- 
cuit and cracker industry; plant write-ups; sales stories; prac- 
tical or technical articles; ee and success stories. 
Query. L. M. Dawson. 30 to 50c inch, 

Crock and Glass Journal, 1170 - hell New York. (M) 
Illustrat articles on china and glass sales promotion stunts 
in retail stores, 1000; interviews with buyers; merchandising 
stories; news items; photos. John Regan. Ke, Pub. 

Curtain & Drapery Buyer & Drapery Profits, 373 4th Ave., 
New York. (M) Mlustrated. ce on curtains and draperies 
that would interest buyers of these departments. Alice 
Small. Indefinite rates, i 


Dairy Produce, 110 N. Franklin St., Chicago. (2M-15) Lim- 
ited market for illustrated features on processing and mer- 
chandising of dairy products. C. S. Paton. Up to Ic, Pub. 


Dairy World, 608 S. Dearborn St., Chicago. (M-10) Factual 
articles on new or remodeled milk plants; new or improv 
products; merchandising ideas of proved merit, on milk and 
milk , products, 500-2000, with photos, ads. FE. C. Ackerman. 
le, photos $1 to $3, up, Pub. 

D and W, 249 W. 39th St., New York. (M-30) Articles 
covering transportation, material handling, storage, water ways 
and terminals, factory migration, warehouse taxes, regulation, 
etc. Eugene Spooner. Ic, photos $1.50, Pub. 

Store Economist, 239 W. 39th St., New York. 
(Bi-M-25) Articles on department stores—management, systems, 
operations, merchandising, modernization, to 750. Longer by 
special arrangement. Not theories, but factual a" hosted by 
store executive if possible. C. K. MacDermut, Jr. c, photos, 
$2, within six weeks of ah 

Diesel Dig wi” (Occidental Pub. Co.), 420 S. San Pedro St., 
Los (M-25) News of new or e engine. 
plications, illustrations. wa. H. Marquis. 

(Query on features.) 
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Diesel Power, 192 Lexington Ave., New York. (M-35) Ar- 
ticles on economics of Diesel plant operation 2000; photos. 
Lacey H. Morrison. Ic, Pub. 

Diesel Transportation, (Supplement to Diesel Power) 192 Jex- 
ington Ave., New York. Illustrated articles on use of Diesel 
engines in locomotives, rail cars, tractors, etc. Lacey H. Mor- 
rison. lc, Pub. 

Domestic Engineering, 1900 Prairie Ave., Chicago. (M-25) 
Plumbing, heating, and air ponere trade merchandising and 
technical articles up to . Gothard. Ic, Pub. 

Druggists’ Circular, The, 12 Gold St., New York. (M-25) 
Druggist success articles. R. W. Rodman. Indefinite rates, Pub. 

Drug Topics, 330 W. 42d St., New York. (W-10) Retail drug 
trade. Dan Rennick, Mng. Ed. Ic, Pub. 

Drug Trade News, 330 W. 42d St., New York. (Bi-W) News 
of manufacturers in drug and toilet goods fields. Dan Rennick, 
Mng. Ed. Indefinite rates. 

Dry Goods Journal, Box 1316, Des Moines, Ia. (M) Only 
outstanding merchandising- articles ahout store departments 
bought. Largely staff-written. K. I. Boreman. Ic, Acc. 


Editor & Publisher, 1700 Times Bldg., New York. (W-10) 
Daily newspaper trade articles, news items. James Wright 
Brown. $2 a column up, Pub. 

Electrical Dealer, 360 N. Michigan, Chicago. (M-35) Sales 
methods of merchandising electric appliances (including radios). 
Roland Cole. 1c, Pub. 

Electrical South, Grant Bldg., Atlanta, Ga. (M-10) News and 
features of interest to electric power companies, Southern con- 
tractors, dealers, wholesalers. Carl W. Evans. %c to 1%c, Pub. 
_Excavating Engineer, 8. Milwaukee, Wis. (M-25) Semi-tech- 
nical articles on excavation by power shovel, dragline, dredge, 
clam shell, bull dozers and tractor-drawn scrapers; excavating 
contracts, open pit mining quarry, drainage 500-2000. Arnold 
peng lc, photos $1, cartoons on shovel subjects $1-$2, Pub. 

uery. 


Factory Management & Maintenance, 330 W. 42d St., New 
York. (M) Query editor on articles on factory management and 
maintenance methods. C. Morrow. Good rates, Pub. 

Federated Automotive Service News, 223 S. Waverly Drive, 
Dallas, Tex. (2M-10) Short news items pertaining to local 
trade associations of auto repair men, tire and battery men, gas 
and oil retailers, etc. (Overstocked.) File name for possible 
assignment. C. C. Hayley. 1c, Pub. 

Feed Bag, The, 741 N. Milwaukee St., Milwaukee. (M-25) ll- 
lustrated articles on out-of-ordinary merchandising ideas used 
hy feed dealers 750-1000; specifically from N. E. quarter of the 
U. S. David K. Steenbergh. Ic, Pub. 

Feedstuffs, 118 S. 6th St., Minneapolis. (W-5) Articles on 
merchandising, cost accounting, general husiness practices, ap- 
plicable to the feed trade. Harvey E. Yantis. “ec, b 


Film Daily, 1650 Broadway, New York. (D) News of the film 
industry. W. Alicoate. Space rates. 

Fishing Gazette, 461 8th Ave., New York. (M-25) Illustrated 
articles on all branches of commercial a (no sport fish- 
ing). Prefers preliminary outline. ee E. Pellisier. Arti- 
cles $5 page, news 25c inch, photos $1, Acc. 

Ford Dealer and Service Field, 407 FE. Michigan St., Milwau- 
kee. (M-25) Ford trade articles preferably under 500, on selling, 
service, parts merchandising, administration, Ford super-service 
station operator. Ford truck experience stories from users. 
Walter W. Belson. Ic, Acc. 

Food Field Reporter, 330 W. 42nd St., New York. (Bi-W) 
News of the food and grocery —— manufacturers. Dan Ren- 
nick. 1c, Dept. items 8c line, 

F. T. D. News, 251 W. Larned St., Detroit. (M) Florists’ 
trade news, regular correspondents. M Bloy. Fair rates, Pub. 

Furniture Age, 2225 Herndon St., Chicago. (M-50) Illustrated 
merchandising shorts and home furnishing trend articles 100 to 
1000 in re furniture, rugs, draperies refrigeration, bedding, toys; 
featuring outstanding promotions, new stores, model houses, 
unusual merchandising methods. Must be well illustrated. 

Gary. lc, photos $2, Pub. 

Furniture Index, Jamestown, N. Y. (M) Features and cheats 
on furniture merchandising. L. M. Nichols. 1c, Pub. (Slow 
to pay.) 

Furniture Record, 260 Tremont St., Boston. (M) Feature 
articles on furniture store operation, all departments. Wm. C. 
Pank. %c to 1 c, Pub. 


Gas Age, 9 FE. 38th St., New York. (W) Articles and rews 
of gas companies; interviews with public utility heads. H. 0. 
Andrew. Ic. Pub. 

Gas Appliance Merchandising, 9 E. 38th St., New York. (M) 
Illustrated features on merchandising of gas appliances, 
ing gas-fired air conditioning units. H. O. Andrew. ic, 

Geyer’s Stationer and Business Equipment Topics, 260 oi 
Ave., New York. (M) Brief, illustrated articles on stationery, 
office equipment and furniture, allied fields, advertising, etc., 
based on actual interviews. Thos. V. Murph y. $5 each, Pub. 

Gift & Art Buyer, 260 Fifth Ave., New York. (M) Brief in- 
terviews, a on gift and art, home decorative accessories, 
greeting * allied fields, rane methods, advertising, etc. 
Thomas V. Murphy. $5 each, Pub. 

Gloves, Gloversville, N. Y. (M-25) Illustrated_merchandising 
articles on gloves. Bethune M. Grant, Jr. lc, ib. 


Hardware Age, 239 W. 39th St., New York. (2-M-15) Illus- 
trated features on retail hardware stores. Charles J. Heale. $12 
page (about 1% to 2c per word), Pub. 

Hardware Retailer, Security Trust Bldg., Indianapolis. (M-25) 
Illustrated bardwase features. Rivers Peterson, 
Glendon Hackey. Ic, b. 

Hardware World, Burnham Bldg., 160 N. LaSalle St., Chi- 
cago. (M) Limited market for hardware merchandising stories, 
also housewares, china, glass 100-1000. 1c, photos $1, after Pub. 

Hat Life, 1123 Broadway, New York. (M) Query on hat trade 
features. Ernest Hubbard. Good rates, Acc. 

Health Foods Retailing, 333 N. Michigan Ave., Chicago. (Q) 
“‘How”’ interviews with health-food merchandisers 800. Sales 
promotion ideas (100 words), $2 pub. (Query.) 
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Heating, Piping and Air Conditioning, 6 N. Michigan Ave., 
Chicago. (M-25) Articles covering design, installation, opera- 
tion, maintenance, of heating, piping and air-conditioning sys- 
tems in ee eects and large buildings up to 2500, mostly 
by engineers. Price. Good rates, Pub. 

Hide and Leather, 300 W. Adams St., Chicago. (W-15) Tech- 
nical tannery and shoe manufacturing articles; brief news articles 
on new leather products, production methods, sales promotion 
campaigns by manufacturers. Ralph B. Bryan. Ic, Pub. (Query.) 

Highway Magazine, Armco Culvert Mfrs. Assn., Middletown, 
O. (M) Articles on drainage, operation, improvements on pub- 
lic highways, etc., use of roads and streets 800-1200; cartoons. 
W. H. Spindler. 1c, photos $1, Acc. 

Hotel Bulletin, 260 Tremont St., Boston. (M) Articles on 
hotel maintenance and management. Wm. C. Vank. 3c, Publ. 

Hotel Management, 222 E. 42nd St., New York. (M-25) Arti- 
cles on hotel financing, maintenance, operation; remodeling of 
clubs. Action photos. Short ideas. J. O. Dahl. I1'%c to 5e, Acc. 

Hotel World-Review, 222 E. 42d St., New York. (W-5) 
Mostly hotel news. Query on news and features. A. M. Adams. 
% to Ic, Acc. 

House Furnishing Review, 1170 Broadway, New York. (M) 
Illustrated news, feature, promotional articles from housewares, 
bath shops and major appliance departments 300-700. Julien 
Elfenbein. 3c, $1 for photos, Pub. 


Ice & Refrigeration, 435 N. Waller Ave., Chicago. (M-35) Ice- 
making, cold-storage, relrigeration articles and news; articles 
on ice merchandising. Nickerson. Indefinite rates, Pub. 

Ice Cream Field, 45 W. 45th St., New York. (M-25) Merchan- 
dising and promotion ideas used or planned, for greater = 
of ice cream, wholesale or retail. Robert Newcomb. %c, Pub. 

Ice Cream Retailer, 1265 Broadway, New York. (2M) News 
and features of ice cream industry. Chas. Christensen. Indefi- 
nite rates. 

Ice Cream Trade Journal, 305 E. 45th St., New York. (M- 
25) Convention reports (on order); articles on management, 
mapufacturing, distribution and sales activities of special whole- 
sale ice-cream companies 500-2000. Harry W. Huey. lc, Pub. 

Illinois Editor, 306 W. Main St., Mascoutah, Ill. (M-10) 
Fact articles on increasing subscriptions, special edition promo- 
— etc. Arthur D. Jenkins. 1c, Pub. 

apenene Record, “417 Market St., San Francisco. (M) Ma- 
terial mostly secured direct from trade, but occasional news 
purchased. (Query.) Osgood Murdock. Varying rates, Acc. 

India Rubber World, a. Lexington Ave., New York. (M-35) 
Technical rubber articles, . §. C. Stillwagon. 8c, Pub. 

Industrial Finishing, “Sy Wulsin Bldg., Indianapolis. {M-20) 
Articles of interest or value to industrial users o pening, me- 
terials, equipment, supplies in factories, 100-1500. W. ohr, 
to lc, Pub. 

Industrial Marketing, 100 E. Ohio St., Chicago. (M) News 
and features on me marketing and advertising. Ralph 
O. McGraw. ic, Pub. 

Industrial Retail Stores, Southern Bidg., Washington, D. C. 
(M-20) Merchandising articles and success stories on ‘‘company 
store’ operations, 500-1000. Hull Bronson. ‘Yc, Pub. 

Industry & Welding, Industrial Pub. Co., 812 Huron Rd., 
Cleveland (M-Free) Constructive articles for the welder. Irving 

B. Hexter. ic, Pub. 

Infants’ & Children’s Review, 1170 Broadway, New York. (M) 
Articles on merchandising of infants’ and — S garments; 
news of buyers. Arthur I. Mellin. Yc, P 

Inland Printer, 205 W. Wacker Dr., Ponasl (M-40) Con- 
structive articles on production, selling, management problems 
of printing industry. 1 ae . Frazier. Indefinite rates, Pub. 

Insurance Field, 322-28 - Liberty St., Louisville, Ky. (Life 
Edn. W-15; Fire Edn. W-25) Correspondents covering fire, cas- 
ualty, life insurance = in all principal cities. M. R. Mc- 
Gruder. About “%c, Pub. 

Insurance Salesman, 222 E. Ohio St., Indianapolis. True sto- 
ries of life insurance helping beneficiaries and policyholders in 
unusual ways, up to 1200. Sharp prints, candid or —s photos 
of life insurance men. Query with name first. $2-$3.50, Acc. 
C. C. Robinson. % to Ic, Acc. 

International Blue Printer, 506 S. Wabash Ave., Chicago. (M- 
30) Illustrated technical articles on blue printing, ‘photo copying, 
mechanical and constructive engineering, 2000 or less. Glen Ex- 
wards. lc, photos $1,. Pub. 


” Circular-Keystone, 239 W. 39th St., New York. (M- 
25) Storekeeping, merchandising articles for retail jewelers, im- 
portant news of jewelry trade. A Merchant Clark. 40c inch, Pub. 


Laundry Age, 330 W. 42d St., New York. (M-25) ‘‘How”’ 
— on laundry operation. J. M. Thacker. Indefinite rates, 
‘ub. 

Laundryman’s - Cleaner’s Guide, Commercial Exchange Bldg., 
Atlanta, Ga. (M-50) Articles on merchandising, advertising, 
roduction, selling, management, delivery fleets maintenance, 
ayout of production line, etc., in modern steam laundry and dry 
cleaning plants, 750-1200. % to 1c, photos 50c to $1, Pub. 
Linens & Domestics, 1170 Broadway, New York. (M-35) Trade 
and feature articles on linen goods, blankets and towels; in- 
terior or window display photos. Puery on anything special. 
Julien Elfenbein. $1, Pu 


Liquor Store and nser, 
(M-30) Illustrated — andising articles 
liquor retailers, hotels and cartoons. 
Barclay. 1%c, photos $1.50, Pub. 


Lubrication and Maintenance and Petroleum Marketer, 624 S. 
picBionn Ave., Chicago. (M) Entirely staff-written. Brandon 
ourke, 


gage and Leather Goods, 1170 Broadway, New York. (M) 
Ph = merchandising plans, department store handbag and 
luggage departments. nusual window displays 
layouts. News about buyers. Arthur Mellin. %c, Pub. 


Magazine of Light, The, Nela Park, Cleveland, O. (8 issues 
a_year-20) Feature articles of modern lighting installation 
with a merchandising and engineering appreciation, 1000. J. L. 
Tugman. ic, Acc. 


205 E. 42nd St., New York. 
800 for wine and 
Hartley W. 


The Author & Journalist 


Meat, 2244 Calumet Ave., Chicago. (M) Query editor on 
feature articles based on interviews with meat packing officials 
- — methods or merchandising ideas. M. L. Samson. 
Cc, ub. 

Meat Merchandising, 105 S. 9th St., St. Louis, Mo. (M-20) 
Articles on personnel management; unusual merchandising 
schemes for meat or canned goods. Frank J. Maher, Ic, Pub. 

Men’s Wear, 8 E. 13th St., New York. News and features on 
a s wear departments or stores. H. J. Waters. Good rates, 

Mida’s Criterion, 400 W. Madison St., Chicago. (M) News of 
liquor and wine trade. Query. R. B. Birch, Jr. %c, Pub. 
_ Mill & Factory, (Conover-Mast Corp.) 205 E. 42d St., New 
York. (M-35) Query editor for copy of — and instruc- 
tions. Hartley W. Barclay. lc up, usually 

Modelmaker, Wauwatosa, Wis. (Bi-34-28) Articles, up to 
2000, describing working steam model locomotives, gas engines, 
power hoats, model stationary engines. A. C. Kalmbach. %c 
approx., Pub. 

_Modern Brewer, 205 FE. 42d St., New York. (M-40) Inter- 
views with brewers and brew-masters on technical problems; 
biographical sketches of brewery executives on assignment only. 
Hartley W. Barclay. lc up, usually Acc. 


Modern Packaging, 425 4th Ave., New York. (M-50) Hlus- 
trated articles on package production and merchandising window 
= counter display, on assignment only. A. Q. Maisel. 1 to 4c, 

ub, 

Modern Plastics, 425 4th Ave., New York. (M-50) Articles on 
plastic materials, plastic products, uses, adaptations, on assign- 
ment only. E. F. Lougee. 

Modern Retailing, 250 Sth Ave., New York. (Q) Illustrated 
short articles detailing successful sales ideas, methods and stunts 
of small stores selling stationery, office supplies, school needs, 
novelties, etc. Photos of stores. David Manley. lc, Pub. 

Modern Servicing, 1270 6th Ave., New York. (M) Features 
for radio service men. Robert C. Herzog. Indefinite rates. 

Modern Stationer, 250 5th Ave., New York. (M-25) Illustrated 
dealer stories. David Manley. 1c, photos $2.50, ». 

Motion Picture Herald, Rockefeller Center, New York. (W) 
Authoritative material of interest to motion-picture exhibitors 
in conduct of business, acutely technical. Terry Ramsaye. 
Indefinite rates, Pub. 

Motor, 572 Madison Ave., New York. (M) Articles on mer- 
chandising, service and management for new car dealers, re- 
pair-shop operators, automotive jobbers. Neal G. Adair. Good 
rates, Pub. 

Motor Service, 549 W. Washington Blvd., Chicago. (M) 
Garage management articles. Illustrations needed showing ad- 
vertised equipment in use. Submit outline. Herb Packer. 
rates; Acc. 

Motorship and Diesel, 192 Lexington Ave., New York. (M-25) 
News items on Diesel powered boats and short articles on 
marine Diesel performance. L. Ford. 1c, Pub. 

Music Trades, 113 W. 57th St., New York. (M-25) News aud 
features of the music business. W. J. Dougherty. Ic, Pub. 

National Bottlers’ Gazette, 80 Broad St., New York. (M-50) 
Features of interest to the bottled soft drink industry. W. Bb. 
Keller, Jr. $7.50 page, Pub. 

National Carbonator & Bottler, Commercial Exchange Bldg., 
Atlanta. (M-50) Illustrated articles on merchandising, advertis- 
ing, production, selling, management, delivery fleets for soft 
drink industry, in actual use, 750-1250; news items 50-100. “ec, 
to Ic, photos 50c to $1, Pub. 

National Cleaner & Dyer, 305 E. 45th St., New York. (M-25) 
Feature articles; short items 100-1000 of cleaning and dyeing 
trade; photos. Paul C. Trimble. About Ic, Pub. 

National Clothier, Merchandise Mart, Chicago. (M)_ Short 
merchandising ideas, features. Allen Sinsheimer. %c, Pub 

National Florist Service Magazine, 234 Fifth Ave., Sew 
York. (M) Constructive articles on flower merchandising. 
“‘Name”’ articles must be based on interviews with members 
of National Florists Service, Inc. James Madison Aubery. 
Yc, Pub. 

National Jeweler, 531 S. La Salle St., Chicago. (M-25) Lim- 
ited market for illustrated articles with news and merchandising 
slant. 250 to 500. Francis R. Bentley. % to lc, Acc. 

National Provisioner, 407 S. Dearborn St., Chicago. (W-20) 
Practical illustrated merchandising articles on meat packing 
plants, meat distribution from plant to consumer. Paul I. Ald- 
rich, up, Pub, 

National Sign Journal, 729 Broadway, Denver. (Bi-M) News 
of the sign industry; features on outstanding sign campaigns, 
and men prominent in the sign world. Orville J. Grisier. “%c 
up, Pub. 

Northwestern Miller, 118 S. 6th St., Minneapolis, Minn, (W-5) 
Merchandising articles about or of interest to millers and whole- 
sale distributors; illustrated articles on new wholesale groceries, 
grocery warehouses; super markets, co-op. establishments, Car- 
roll K. Michener. Acc. 

Notion and Novelty Review, 1170 Broadway, New York. News 
of notion By = artment buyers. Merchandising features. A. I. 
Mellin. 

Office Appliances, 20 N. Wacker Dr., Chicago. (M) Articles 
on selling office equipment 1200. Evan Johnson. 30c inch. 2 
cols. to page; 20c cols. to page. Pub. 

Optometric Weekly Wabash Ave., Chicago. (W) Opto- 
metric profession miscellany. Indefinite rates. 

Pacific Drug Review, Woodlark Bldg., Portland, Ore. (M-25) 
Articles on drug merchandising, window and inside display, 
F. C. Felter. Nominal rates, Pub. 

Packing Seyins. 30 Church St., New York. (M-25) Items 
of interest a packing and shipping Depts. of industrial compa- 
nies, on packing, loading, handling, distribution, loss and dam 
age in shipping, etc., 1000. C. M. Bonnell, Jr. % to Ic, photos 
50c to $1, Tub. 

Picture and Gift Journal, 537 S. Dearborn St., Chicago. (M- 
20) Merchandising articles on gift and picture shops, photos. 
J. C. Raleigh. About %c, photos, 50c to $1, Pub. 

Playthings, 381 4th Ave., New York. (M-25) Merchandising 
articles on dolls, toys, games. Accounts of toy store promo- 
tions, to 2500. J. M. Cloud. Payment according to value. 
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Plumbing and Heating Journal, 515 Madison Ave., New York. 
(M-25) Articles covering current trends in plumbing and heating 
business; unusual merchandising, management methods of suc- 
cessful contractors with ——— high-grade human-interest il- 
lustrations, 1000. J. F. Koellisch. Good rates, Pub. 

Power, 330 W. 42nd St., New York, (M-35) Technical articles 
on power generation by engineers or power executives, up to 
1500. $10 to $12 page, 1000 words, Pub. 

Power Boating, Penton Bldg., Cleveland, O. (M-20) Technical 
and semi-technical articles on power boating subjects. 1c, Acc. 

Power Plant Engineering, 53 W. Jackson Blvd., Chicago. (M- 
25) Articles on power plant operation, appliances and use, 500- 
1500. Ralph E. Turner. 6/10c, Pub. 

Power Wagon, 536 Lake Shore Drive, Chicago. (M) Articles 
on eration and maintenance of large fleets. A. W. Strom- 
berg Ic, Pub. (Slow to use.) 

Practical Builder, 59 E. Van Buren St., Chicago, (M-25) Cor- 
rect technical articles on residential and smaller business huild- 
ing, standpoint, 300. Phil W. Hanna. 70c 
inch, Pub. 

Printing, 41 Park Row, New York. (M-25) Printing plant 
and sales management articles up to 1200, trade news of em- 
uploying printers and their sees Charles C. Walden, Jr., Ed.; 
Ernest F. Trotter, Mng. Ed. 30c inch, photos, $1 and $2, Pub. 

Progressive Grocer, 161 6th Ave., New York. (M-20) IIlus- 
trated idea articles 100-200, grocery trade articles, especially 
success stories, 1200-1500: photos. Ralph F. Linder. le to 
2c, Acc. Original jokes with grocery slant, $1 each. Attrac- 
tive photos of food window and interior displays, meat displays, 
$3 to $5 each. 

Publishers Weekly, The, 62 W. 45th St., New York. (W-15) 
Articles about and of interest to the book trade 1500-2000. Fred- 
eric G. Melcher. 1c 10th of mo. following Pub. 


Radio & Electric Appliance Journal (including The Radio Mer- 
chant), 1270 6th Ave., New York. (M) Trade news and features. 
Limited market. Daniel Webster. Fair rates, Pub. 

Radio Retailing, 330 W. 42nd St., New York. (M) Illustrated 
caer on radio merchandising, 100-500. W. MacDonald. 1c up. 

ce. 

Radio To-day, 480 Lexington Ave., New York. (M) News 
and features of trade. Dr. Orestes H. Caldwell. 1c up, Pub. 

Radio Weekly, 99 Hudson St., New York. (W) Correspond- 
ents in principal cities provide news coverage. Low rates, Pub. 

Railway Mechanical Engineer, 30 Church St., New York. (M- 
35) Railroad shop kinks, photos. Roy V. Wright. 50c inch, Pub. 

Real Estate Record, 119 W. 40th St., New York. (W-50, 
M-25) Articles on building management (office and apartment 
buildings). Norbert Brown. lc, Pub. 

Refrigeration, 711 Glenn St., S.W., Atlanta, Ga. (W-10) 
Name and fact stories on ice refrigeration and merchandising 
of ice and ice refrigerators, O. J. Willoughby. $4 column, Pub. 

Restaurant Management, 222 E. 42nd St., New York. (M-25) 
Pictorial shorts; short articles on cafeterias, counter lunch 
rooms, store and industrial restaurants; illustrated; short ideas. 
J. O. Dahl. le up. Acc. 

Retail Bookselier, The, 55 Sth Ave., New York. (M-15) Ap- 
en articles of practical interest to booksellers and rental 
ibrary proprietors, 1500-25 Francis Ludlow. ic, Acc. 

Retail Ledger and Homeware, 260 Tremont St. Boston. (M) 
Articles on department store management, promotions, etc. 
Wm. C. Pank. ¥%c, Pub. 

_ Retail Tobacconist, 1860 Broadway, New York. (M-15) Ar- 
ticles on business methods of successful tobacconists 500-1500. 
H. P. Patrey. %c, Pub. 

Rock Products, 205 W. Wacker Dr., Chicago. (M) Articles on 
cement, lime, gypsum quarries, sand and gravel plant onera- 
tions, etc. Indefinite rates, Pub. 

Rough Notes, 222 E. Ohio St., Indianapolis. (M) Business- 
getting ideas of interest to automobile, casualty, fire and marine 
insurance salesmen. Irving Williams. Fair rates, Pub. 

_ Rubber Age, 250 W. 57th St., New York. (M-25) Articles of 
interest to manufacturers of rubber products up to 2400. M. E. 
Lerner. $8 page, Pub. 

San Francisco Styles and Selling, 507 eg od St., San 
Francisco. (M) Very brief selling ideas used by Pacific Coast 
dry goods, department and general stores. 20c inch, Pub. 

Seed World, 223 W. Jackson Blvd., Chicago. (2M) Articles on 
growing and merchandising seeds. W. L. Oswald. %c, Pub 

Service, 19 E. 47th St., New York. (M-25) Technical or semi- 
technical articles of interest to the radio service man, and dis- 
——— of radio parts and accessories. W. W. Waltz, E. E. 
ec, Pub. 

_ Shipping Management, 404 4th Ave., New York. (M-25) Ar- 
ticles of interest to shippers of leading manufacturing, whole- 
saling, and retailing firms. 1c, Pub. 

Shoe Repairer and Findings Dealer, 111 Summer St., Boston. 
(M-20) News and findings dealers; features on progressive 
methods of outstanding repair shops. W. C. Hatch. $4 per 


1900, Pub, 

Shoe Repair Service, 702 Commercial Bldg., St. Louis. (M- 
Gratis) Constructive articles pertaining to shoe repairing b 
high-grade shoe rebuilders, 300-1500; fillers 50-100. A. V. 


Fingulin. to lc, Pub. 
Soda Fountain Magazine, The 420 Lexington Ave., New York. 
(M-15) Illustrated articles on business-building methods for 


soda fountains, soda lunches, up to 1000. Duncan Ross. Ic, Pub. 

Southern Funeral Director, 711 Glenn St., S.W., Atlanta, Ga. 
(M-25) Articles of interest to southern morticians; merchandis- 
ing in display rooms, collections, advertising. J. C. Edwards. 
% to 1%e, Pub. 

Southern Hardware, 1020 Grant Bldg., Atlanta, Ga. (M-25) 
Illustrated articles on management and merchandising methods 
in southern hardware stores. T. W. McAllister. le up, Pub. 
Southern Knitter, Clark Pub. Co., Charlotte, N. C. (M) Tech- 
nical articles pertaining to knit goods manufacturers. David 
Clark. Indefinite rates, Pub. 

Southern Printer, Mortgage Guarantee Bldg., Atlanta. (M) 
Illustrated practical, factual articles 750, based on actual expe- 
rieuces of printers in 14 southern states. William D, Harris. 
20c, Col. inch, 
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_Southwestern Baker, 542 M.&M. Bldg., Houston, Tex. (M-10) 
News and features of Texas, Arkansas, Louisiana, so 
So. Carolina, Tennessee, Texas, Alabama, Florida, Georgia, N. 
Carolina, Oklahoma and New Mexico baking industry. harles 


Turnell. % to le, photos $1, Pub. 
Southwestern Bottler, P. O. Box 1922, San Antonio, Tex. 
(M-25) Practical merchandising articles based on interviews 


with specific bottlers in New Mexico, Oklahoma, Louisiana ard 
Arkansas. Laney McMath. %c up, Pub. 

Spice Mill, The, 106 Water St.. New York. (M-35) Feature 
articles on tea, coffee, spices, condiments and flavoring, espe- 
cially dealing with practical manufacturing and merchandising 
problems. . S. Sewell. % to Ic, Pub. 

Spirits, 220 E. 42nd St., New York. (M-25) Short items on 
activities of wine and spirit wholcsalers, distributors and their 
salesmen. A. B. Greenleaf. “ec, Pub. 

Sporting Goods Dealer, The, 10th and Olive Sts., St. Louis, 
Mo. (M) Illustrated interviews _on_sporting goods merchandis- 
ing, store arrangement, news. Hi. G. Heitzeberg. %c up, Pub. 

Sporting Goods Journal, 330 S. Wells St., Chicago. (M) 
Specific articles describing merchandising programs of sports 
stores, 500-1000; photos. Ames A. Castle. Hc up, Pub. 

Sporting Goods Retailer, 1819 Broadway, New York. (M) 
Illustrated articles on merchandising of sporting goods, O, T. 
Baxter. 4c, Pub. 

Sports Age, 977 Merchandise Mart, Chicago. (M) Query on 
interest to sporting goods retailers. Ames Castle. 
-ub. 

Sportswear Age, 93 Worth St., New York. (M) Regular 
protected correspondents in principal cities. News and mer- 
chandising features. Bertram M. Lebhar. 1%c to 2c, Pub. 

Starchroom Laundry Journal, 305 E. 45th St., New York, (M- 
25) Feature articles on the laundry business, 1000. Noel Grady. 
% to lc, Pub. 

Super Market Merchandising, 45 W. 45th St., New York. (M) 
Illustrated articles, and news items, on management and opera- 
tion of super markets. M. M. Zimmerman. Mec, Acc. 

Surgical Business, 220 Elizabeth Ave., Newark, N. J. (M) 
Articles of interest to manufacturers, wholesalers, dealers and 
salesmen of surgical appliances, covering buying, selling, mer- 
chandising, advertising and promotion, systematizing, ac- 
counting, credits and collections, to 1000. A. August Tiger. Ic 
up, Acc. 

Syndicate Store Merchandiser, 79 Madison Ave., New York. 
(M) Photos and occasional articles on outstanding displays used 
by 5c to $1 chains. P. J. Beil. Indefinite rates. 


Telegraph Deli 
Los Angeles. (M-50) 
florist trade, covering T. D. 
houses, growers, wholesalers of flowers. 
Ye, Pub. 

Tire Rebuilders News, 1207 Park Ave., New York. (M-20) 
1000-2000 word features, short news items, photos. Specializes 
in practical ideas for retreading, vulcanizing and tire repair 
shops. Douglas W. Clephane. % to lc, Pub. 

Tire Review, Buckeye Bldg., Akron, Ohio. (M)_ News of tire 
trade; merchandising articles on tire retailers. John M. Pit- 
tenger. lc, Pub. 

Tires Magazine, 420 Lexington Ave., New York. (M-25) Mer- 
chandising and servicing articles on tire retailers and super- 
service station operators 1500-2000. Jerome T. Shaw. % to le, 
news items 25c inch, fillers %c, photos $2, Pub. 

Toilet Requisites, 101 W. 3lst St., New York. (M)_ Class 
magazine for retailers of the better types of toilet goods includ- 
ing department stores and retail druggists with specialized toilet 
goods departments. Features dealing with dealer helps, ideas, 
general news items. Elmer Sheets. lc, Pub. 

Tool Engineer, The, 2842 W. Grand Blvd. Detroit. (M) Tech- 
nical articles on mass manufacturing methods, new processes, 
new types of fixtures, etc. up te :200. Roy T. Bramson. $10 
page (3 col. 10 in.-10 pt.). Pub. 

Tourist Court Journal, Temple, Tex. (M-25) Constructive 
articles covering operation of tourist camps. 2000-2500, Seth 
Ridout. Ind. rates. (Stocked for six months.) 

Toys and 3M N. Michigan Ave., Chicago. (M) IIlus- 
weaal merchand'sing teatures from leading toy departments and 
stores, 256-10. ve, Pub. 


United States Tobacco Journal, 99 Hudson St., New York. 
(W) Correspondents in principal cities provide news coverage. 
Fair rates, Pub. 


Venetian Blind Dealer, 431 S. Dearborn St., Chicago. (M) 
Articles on merchandising of Venetian blinds; also photos and 
items showing interesting and unusual applications. M. 2. 
Pendleton. 1c, Pub. 

and Cooperative Groups Magazine, The, 114 E. 
324 St New York. (M) Conetrective articles for heads of. vol- 
untary and cooperative organizations 1000-2000. Gordon Cook. 
“ec, photos $1, Pub. 


Wall Magazine, 9 E. 40th St., New York. (M-25) Sales 
promotion, success stories, new ideas in dealer display. 1000- 
2000; trade news. A. Louise Fillebrown. 1c, Pub. 

Welder, The, Ferry Lane Works, Forest Road, London, E. 17. 
(M) Illustrated technical articles on welding jobs, 1500. E. Dacre 
Lacy. App. le. 

Welding Engineer, 608 S. Dearborn St., Chicago. (M) Tech- 
nical and practical articles of interest to welding departments 
and shops. Ralph S. Kenrick. 1c, Pub. 

Western Beverage, 627 Mills Bldg., San Francisco. 
Articles covering winery and spirits industries of West. 
W. Paul. No payment. 

Western Brewing World, 420 S. San Pedro, Los Angeles. (M) 
News and features of brewing industry of West. Robt. J 
Pritchard. Query on features. Good rates, Pub 


Western Confectioner Ice Cream News, 420 S. San Pedro St., 
Ios Angeles. (M-25) Features on successful merchandising 
methods of candy and ice cream manufactures and manufactur- 
ing retailers in the West. Query. Geo. F. Haines. 25¢ inch, 


irit, Suite 805, H. W. Hellman Bidg., 
Illustrated business-building features of 
subscribers and florist supply 
Kenneth W. Heck. 


orena Daugherty. 


(M-15) 
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Construction News, 333 Kearney St., San Francisco, 
(M-25) Articles on all phases of Western civil engineering. J. 1. 
Ballard. Varying rates. 

Western Flying, 420 S. ,San Pedro St., Los Angeles. (M) 
Practical, helptul “‘how to”’ articles on aviation sales, service, 
production, or aircraft operation. Query on features. Robert 

ritchard. 25¢ inch, Pub. (Overstocked.) 

Western Plumbing & Heating Journal, 3665 S. Vermont Ave., 
Los Angeles. (M) Trade news and features from west of the 
Rockies. John B. Reeves. Indefinite rates, Pub. 

White Collar, Plainfield. N. J. (M) Brief how-to-do fact 
articles and handikinks 100-300, by experienced office people. 
Russell A. Dotsey. $1 to $2.50 per article, Pub. 


The eAuthor & Journalist 


Wholesaler’s Salesman, 330 W. 42nd St., New York. (M-25) 
cr editor on possible features. J. D. Benson. Good rates, 


Wine & Liquor Retailer, 444 Madison Ave., New York. (M) 
Merchandising — of interest to liquor retailers. Louis 
Schwartz. P 


Wine Review, 420 S. San Pedro St., Los Angeles. (M-25) Ar- 
ticles of interest to wineries; news items. Query on features. 
H. H. Marquis. 25c inch, Pub. 


Wood Construction, Xenia, O. (2M-20) News articles on re- 
tail lumber and building supply dealers, based on specific inter- 
views. Findley M. Torrence. 16c inch, including art, lub. 


C—JUVENILE LIST 


GENERAL FIELD 


BOYS AND YOUNG MEN 


American Boy, The, 7430 2nd Blvd., Detroit, Mich. (M-15) 
Boys, high-school and college age. Short-stories up to 4500, 

estern, mystery, sports, detective, etc., Humor. Fillers 300, 
with action photos on achievements of boys; picture spreads. 
Franklin M. Reck, Mng. Ed. 2c up, Acc. 

_American Farm Youth Magazine, Jackson at Van Buren, Dan- 
ville, Ill. (M-10) Outdoor, rural, modern agricultural articles 
100-1000, adventure, mystery, action short-stories 1000-4000, 
adventure novelettes 6000-12,000, jokes, news iems on FFA ac- 
tivities. Robert Romack. %c up, photos 50c to $2, Pub. 

American New: Boy, 416 N. Marshall St., Winston- 
Salem, N. C. (M) Short-stories, newspaper carrier boy charac- 
ters, by authors familiar with modern newspaper boy duties, 
2000-3000. Bradley Welfare. $10 per story, Acc. 

Boys’ Life, 2 Park ie: New York. (M-10) Boy Scouts pub- 
lication, ages 14 to 18 utdoor adventure, sport, achievement 
short-stories 2000-4 4500; serials 2 to 4 installments of 5 
James E. West; Irving Crump, Mng. Ed. 1%c up, Acc. 
(Well stocked.) 

| Road for Boys, 729 Boylston St., Boston. (M-10) Older 
boys’ interests. Aviation, sport, adventure, humorous short- 
stories 2000-3500; serials up to 40,000; articles 1000-1500. Pho- 
tos. Clayton H. Ernst. %c up, Pub. or Acc. 


GIRLS 


American Girl, (Girl Scouts, Inc.) 14 W. 49th St., New York. 
(M-15) Girls, ages 10 to 18. Action short-stories 2500-3700; 
articles 1500-3000. Anne Stoddard. 1c up, Acc. 


BOYS AND GIRLS 


Child Life, (Rand, McNally & Co.) 536 S. Clark St., Chicago. 
(M-25) Ages up to 12. Short-stories, articles, poems, usually 
planned with editor, up to 1800. Wilma McFarland. Yc up, Acc, 
(Overstocked. ) 

Children’s Play Mate Magazine, 100 S. 9th, Richmond, Ind. 
(M-15) Mystery, adventure short-stories for boys and girls 
10 to 14, 1800 wds.; nursery stories for children 5 to 9; 500- 
1000. Esther Cooper. lc to 3c, usually Pub. 

Jack and Jill, (Curtis) 626 Ledger Bldg., Philadelphia, Pa. (M) 
Primary children, under 9 years. Not yet in market. 

Parade of Youth News Service, 1727 K. St., N.W., Washing- 
ton, D. C. (W) Boys and girls high-school ages. Short-stories 
up to 1200, serials 2 or 3 parts 200 each, boy, girl or animal 
characters. William Kroger. $10 up per story or install- 
ment, 

St. Nicholas, 420 Lexington Ave., New York. (M-25) Boys and 
girls 6 to 16. Distinctive action short- stories up to 3500; serials 
by commission; brief amusing verse; travel, nature articles. 

ertie A. Coyne. 1c up, verse 25c line, Pub. 

Story Parade, 70 5th Ave., New York. (M-15) Children 8 to 
12. Juvenile short-stories, articles, plays up to 2500; high liter- 
ary standard; poems. L. Parker. 1c, Pub. 

Two to Teens, 401 Berger Bidg., Pittsburgh, Pa. (ge 
Children 12 years up. Short-stories 1000-1500; serials 
verse 36 lines. Mary S. Powell. %c up, poems 10c line, Pub. 

Young America, (Eton Pub. Corp.) 32 E 57th St., New York, 
Young people up to 18. Short-stories 900-1000; serials 3 to 5 
parts 2500 each installment. Louis A. Langreich. $10 per 
short, serials lc, Pub. 


COMIC AND CARTOON MAGAZINES 


Ace Comics, King Comics, (David McKay Co.) 604 S. Wash- 
ington Squ., Philadelphia, (M-10) Cartoon strips chiefly 
obtained from King Features Syndicate; some original work. 
Feature pages; juvenile serial stories 6 parts, 2500 words each. 
Margery McKay. Good rates, Acc. 

Circus, (Globe Syndicate) 16 E. 48th St., New York. (M-10) 
Cartoons, comics, puzzles, prize contests. Rates not at hand. 

Cc Funnies, (Whitman Pub. Co.) Poughkeepsie, N. Y. 
(M-10) Cartoons, comics, principally from syndicates, adventure 
serials. Rates not at hand. 

Detective Comics, More Fun Comics, New Adventure Comics, 
Action Comics, New Book Comics, (Detective Comics, Inc.) 480 
Lexington Ave., New York. (M-10) All use original comic 
and narrative strips. Vincent Sullivan. Good rates, Acc. 

Famous Funnies, 50 Church St., New York. (M-10) Cartoon 
strips obtained from regular sources but considers original 
work, Harold A. Moore. Action short-stories 1500, 5 
each, Pub. 

Funny Picture Stories, Little Giant Comics, Little Giant 
Movie Funnies, (Centaur Pubs.) 461 8th Ave., New York. 
Cartoons, comics, mystery and adventure short-stories. Rates 
not at hand. 

Feature Funnies, (Comic Favorites) 369 Lexington Ave., New 
York. (M-10) Comic strips, chiefly of syndicated origin. Rates 
not at 


Mickey Mouse Magazine, (K. K. Pubs., Inc.) 1270 6th Ave., 
New York. 10) Not in the 

Popular Comics, The Funnies Comics, (Dell) 149 Madi- 
son Ave., New York. (W-10) buaae ante material, chiefly fur- 
nished by syndicate or staff artists. Arthur Lawson. 

Tip Top Comics, Comics on Parade, (United Features Syndi- 
cate) 220 E. 42nd St., fee York. (M-10) Chiefly syndicate 
material, but will consider comic stries. cartoons, and car- 
toon ideas, juvenile jokes. Fred A. Methot. 


RELIGIOUS PUBLICATIONS 


SENIOR AGE (16 years up) 
(Boy and Girl) 


Challenge, (Presbyterian Pubs.) 73 Simcoe St., Toronto, Can- 
ada. (W-3) Young people, 16 years up. Adventure, achieve- 
ment, moral short- oy 2500-3000, articles 1000-2500, fact items, 
fillers, verse. N. A. MacEachern. Varying rates, Pub. 

Classmate, (Methodist Book Concern) 420 Plum St., Cincin- 
nati. (W-5) es ay 18 to 24. Not interested in unsolicited 
material. oore. 

Epworth Herald, 740 Rush St., Chicago. (2-M-6) Articles and 
short-stories of interest to young Methodists, high school, col- 
lege ages, 800; serine ; mature, religious verse up to 20 
lines; photos. W. E. J. Gratz. About Mc, verse about 15c 
line, Pub. 

Epworth Highroad, (Methodist Pub. House) 810 Broadway, 
Nashville, Tenn. (M) Young. le 16 to 24. Short-stories 2500- 
4000; serials, 4-6 chapters; illustrated articles 1000-1800; strik- 
ing photos. Miss Rowena Ferguson. %c up, Acc. 

Forward, (Presbyterian Bd. of Christian Education) 910 With- 
erspoon Bldg., Philadelphia. (W) Young people, 18 to 23 years. 
Short-stories 3000; serials not over | apters, 3000 each; illus- 
trated articles 1000; editorials 400-800; young viewpoint, in- 
teresting style. Park Hays Miller. 50c per 100 words, Acc. 

Front Rank, (Christian Bd. of Pub.) Beaumont and Pine, 
St. Louis, Mo. (W) Young people and adults. Moral short- 
stories 2500-3500; serials 20,000-25,000; illustrated articles; 
poems; editorials, fillers; photos. $3.50 per M, Acc. 

Onward, Box 1176, Richmond, Va. (W-3) Presbyterian young 
people. Character building short- -stories, serials, short articles, 
editorials. Miss Clarabel Williams. $3 to $5 per M., Acc. 

Onward, (United Church Pubs.) 229 Queen St. W., Toronto. 
(W) Young people. Short-stories, articles, serials, verse, 
nature and science material. Archer Wallace. %c, Acc. 

Our Young People, (Brethren Pub. House) 16-24 S. State St., 
Elgin, Ill. (W) Young people 13 to 20 and older. General 
miscellany. Low rates, Pub. 

Sunday ng agen: The, 261 Broadway, New York. (W) Cath- 
oli¢c juvenile for parish schools. Fiction; current events, mis- 
cellany. M. A. Daily. Rates not stated. 

Try, (Baptist Sunday School Board) 161 8th Ave., N., Nash- 
ville, Tenn. (W) Young people, years up. Adventure, 
achievement short-stories 1500-3500; descriptive, biographical, 
travel articles up to 2000 (authorities must be cited); verse; 
short editorials 200-500. Wallace Greene. %c, verse $1 to 
$2.50, Acc. 

Watchword, The, (United Brethren Pub. House) 240 W. Sth 
St., Dayton, O. (W) Young people. Short-stories 1500-3000; se- 
rials, miscellany. E. E. Harris. $1.50 to $2 per M., Acc. 

Young People’s Paper, (Am. Sunday School Union) 1816 Chest- 
nut St., Philadelphia. (W) Late teen ages. Interdenominational 
feature and inspirational articles; short-stories up to 2500; se- 
rials 13,000; fillers 200-800. $4 to $5 per M, Acc. 

Young People’s Weekly, (D. C. Cook Pub. Co.) Elgin, II. 
(W) Ages ‘. to 25. Sheri-cteries 2500; serials 2 to 6 chapters 
of a scientific, popular articles; editorials 100-400. Good 
rates, Acc. 


INTERMEDIATE AGE (12 to 18) 
(Boy) 


Boy Life, (Standard Pub. Co.) 9th and Cutter Sts., Cincinnati. 
(W) Boys 13 to 17. Wholesome short-stories 1800- ; serials, 
articles, miscellany. %c up, Ace. 

Boy’s World, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Boys 13 
to 18. Short-stories 2200-2500; serials 4 to 6 chapters, 2200- 
2400 each, scientific news items with photos; successful boys 
(photos); verse; editorials 75-200. Good rates, Acc. 

‘anadian Church Publications) 299 Queen St., 
W., Toronto, ‘ana (W) Teen-age boys. Short-stories, se- 
rials, verse, photos. Archer Wallace. ¥%c, Acc. 

Catholic Boy, The, 1300 Foshay Tower, Minneapolis, Minn. 
(M-10) Wholesome action short-stories 2200-2500; articles for 
boys. J. S. Gibbons. % to 1c, Pub. 

Pioneer, The, (Presbyterian Bd. of Christian Education) 910 
Witherspoon Bldg., Philadelphia. (W) Boys 11 to 15. Short- 
stories 2500-3000; serials 6 to 8 chapters 2500 each, illustrated 
articles 800-1000; non-preachy editorials; cartoons; verse. Park 
Hays Miller. $5 per M., photos 50c, Acc, 
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Target, (Methodist Book Concern) 420 Plum St., Cincinnati 
(W-2) Boys 9 to 15. Alfred D Moore. No unsolicited material. 


Youth’s World, Am. Baptist Pub. Soc., 1701 Chestnut St., 
Philadelphia. (W-2) Boys, 13 to 16. Short-stories 1000-2500; 
serials 4 to 8 chapters 2500 each; articles 500-900; charac- 
ter-building editorials up to 600; handicraft; fact items, photos, 
Miles W. Smith. $4.50 per M., Acc. 


(Girl) 


Cc Girl, (United Church Publications) 299 Queen St., 
W., Toronto, Canada. (W) Teen-age girls. Short-stories, se- 
rials, verse, photos. Agnes Swinarton. %c, Acc. 

Catholic Girl, The, 20 Prospect St., Terryville, Conn. (M-15) 
Girls, high- school age. Wholesome, romantic, mystery, school 
short-stories 2500; vocational articles 1500-2500. Mrs. Margaret 
H. Sullivan. About ec, Pub. 

Girlhood Days, (Standard Pub. Co.) 9th and Cutter Sts., Cin- 
cinnati, O. (W) Girls 13 to 17. Wholesome short-stories 1800- 
2000; serials; miscellany. “ec up, Acc. 

Girls’ Companion, (D. C. Cook Pub. Co.) Elgin, Ill. (W) 
Girls 14 to 18. Short-stories 2000-2500; serials 2 to 6 chapters, 
2200 each; illustrated occupation articles 150- 800; editorials 
75-200. Good rates, Acc. 

Girls’ World, (Am. Baptist Pub. Society) 1701 Chestnut St., 
Philadelphia. (W-2) Girls 12 to 16. Wholesome action short- 
stories 2500; serials, 2500-word chapters; informative articles 
200-800 ; character- building editorials up to 500; photos. Miles 
W. Smith. $4.50 per M, Acc. 

Portal, (Methodist Book Concern) 420 Plum St., Cincinnati, 
O. (W-2) Girls 12 to 18. No unsolicited material. 

Queens’ Gardens, (rsecteperian Bd. of Christian Education) 
910 Witherspoon Bldg., Philadelphia. (W) Girls 12 to 15. 
Short-stories 2500-3000; serials 6-8 chapters, 2500 each; illus- 
trated articles; editorials, verse, cartoons. Park Hays Miller. 
$5 M., Acc. 


(Boy and Girl) 


Ambassador, The, (Baptist Sunday School Board) 161 8th Ave., 
N., Nashville, Tenn. (W) Ages 13 to 17. Short-stcries 2500- 
3500; illustrated articles 1500-2000; poems up to 4 stanzas. 
(Give source on factual material.) Novella Dillard Preston. 
Yc, Acc. 

Cargo, (Methodist Pub. House) 810 Broadway, Nashville, 
Tenn. (W) Teen-age boys and girls. Short-stories 2500-35 
serials 3 to 10 chapters, usually on assignment ; striking 
photos. Rowena Ferguson, Robert A. McGaw. '%c up, Acc. 

Christian Youth, 321 N. 13th St., Philadelphia, (W) _ Teen 
ages; interdenominational. Wholesome short-stories wi: th Chris- 
tian teaching and uplift 200012200; fillers; nature, fact, how- 
to-make-it articles 300-1000; Bible puzzles. Charles G. Trum- 
bul; John at. associate, $10 a story, fillers $1 to $4, 
puzzles 50c to $1, Acc. 

Friend, The, (United Brethren Pub. House) Dayton, O. (W) 
Boys’ and girls’ moral, educational short-stories 1000-2500; 
serials 2 to 8 chapters; informational, inspirational articles 
100-800; short verse. J. W. Owen. $1 to $5 per story, poems 
50c to $2, Acc. 


Bd. of Pub.) Beaumont and Pine Sts., 
St. ry (W) Boys and girls, 12-18. Short-stories not 
over 2500; po ig 8-12 2500-word chapters; poems up to 20 
=," illustrated articles 100-1000. Frances Woolery. $3.50 
per M, Acc. 

Lutheran Young Folks, (Lutheran Pub. House) 1228 Spruce 
St., Philadelphia.» (W) Boys and girls over 14. Illustrated de- 
scriptive articles; short-stories 3000-3500; serials 6-12 chapters. 
Fair rates, Acc. 

Sunday School Messenger, (Evangelical Church) 3rd and Reily 
Sts., Harrisburg, Pa. Young people, 12 to 17. Short-stories, 
atticles, verse, photos, serials. W. E. Peffley. Low rates, Acc. 


Young Canada, (Presbyterian Publications) 73 Simcoe St., 
Toronto, Ont., Canada. (W-02) Junior teen-age boys and girls. 
Short-stories 2000; short articles on invention, popular science, 
achievement, nature, foreign lands, etc., up to 500. } 
MacEachern. M. A. Varying rates, Pub. 

Young Catholic M 124 E. 3d St., Dayton, O. (W) 
Boys and girls, junior high age. Short-stories up to 1200, high 
ideals. Mrs. Mary Pflaum Fisher. %e to lc, Acc. 

Y Israel, 3 E. 65th St., New York. (M-10) Children un- 
der 13, Short-stories, articles of Jewish interest, 1200-2000; 
verse. Elsa Weihl. Under lc, verse $3 tc $5, Acc. 

Young People, The, (Augustana Book Concern) Rock Island, 
Ill. nal Articles and short-stories, serials, Christian ideals for 
children 11 to 16; photos. Low rates; payment quarterly. 

Young People’s Friend, (Gospel Trumpet Co.) 5th and Chest- 
nut Sts., Anderson, Ind. (W) Moral, Sie building, relig- 
ious short-stories 1000-2500; serials 8 to 15 chapters; verse 3 to 
8 stanzas. Ida Byrd Rowe. $3 per M, Pub. 

~~ People’s Standard, (Nazarene Pub. House) 2923 Troost 
Ave. ansas City, Mo. (W-5) Short-stories up to 1500, articles 
iB to 1200; verse up to 20 lines, fillers. Sylvester T. Ludwig. 

per M, verse 10c line, Acc. 
mg Soldier and Crusader, The, (General Bd. of Religious 
PP ew 604 Jarvis St., Toronto, Canada. (W) Young people. 
Short-stcries up to 2400; verse. Rev. D. B. Rogers. %c, pay- 
ment quarterly. 


The, (Nazarene Pub. House) 2923 Troost 
Ave., Kansas City, Mo. (W-5) Boys and girls, teen ages. 
Short-stories 2500, also 800-1000; serials, verse, news items, art 
work, religious and out-of-door subjects. Miss Edith Lantz. 
$2.50 per M, Acc. 


JUNIOR AGE (9 to 12) 
(Boy and Girl) 


Boy’s and Girl’s Comrade, (Gospel Trumpet Co.) 5th and 
Chestnut, Anderson, Ind. (W) Ages 9 to 15. Stories of char- 
acter building or religious value 1000 to 2000; serials 5 to 10 
chapters; verse 2 to 6 stanzas. Ida Byrd Rowe. $3 per M., 
photos 50c to $2, Pub, 
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Children’s Friend, The, (Augsburg Pub House-Lutheran) 425 
S. 4th St., Minneapolis, Minn. (W) Out-door, rural short- 
stories preferably with religious note, up to 2000; articles 
1800-2000; serials, 7-8 chapters; very little verse. Rev. John 
Peterson. $2.50 to $3 per M., Ace. 

Explorer, The, (United Church Publications) 209 Queen St., 
W., Toronto, Canada. (W) Boys and girls 9 to 11. Short- 
stories, serials, verse. Agnes Swinarton. Yc, Acc. 

Institute Leaflet, General Religious 604 Jar- 
vis St., Toronto, Canada. ~~ S and girls, 9 to 11. Short- 
stories 1200, serials, verse. sy Rogers. %c, payment 
quarterly, 


Junior Catholic Messenger, 124 E. 3d St., Dayton, O. (W) 
Boys and girls 3d and 4th grade age. Short-stories, simple vo- 
cabulary, up to 600; short fillers, jokes, verse; news and fea- 
ture photos. Mrs. Mary Pflaum Fisher. % to lc, photos $1 to 
$3, Acc. (Slow.) 

Junipr Joys, (Nazarene Pub. House) 2923 Troost Ave., Kan- 
sas City, Mo. (W-5) Boys and girls 9 to 12. Market supplied 
at present. Mrs. Elizabeth Hodges. %c, Acc. 

Junior Life, (Standard Pub. Co.) 9th and Cutter Sts., Cincin- 
nati. (W) Children 9 be. 12. Wholesome short-stories 1200-1500, 
shorter articles. %c, Acc. 

Junior Weekly, (Methodist Book Concern) 420 Plum St., Cin- 
cinnati, Ohio. Children 9 to 12. No unsolicited material. 

Junior World, (Christian Bd. of Pub.) Beaumont and Pine 
Sts., St. Louis. (W) Children 9 to 12. Short-stories up to 
2100; serials 8 to 12 2100-word chapters; poems up to 20 lines; 
illustrated informative articles 100 to 1800. Hazel A. Lewis. 
$3 to $4 per M., Acc. 

Junior World, (Am. Baptist Pub. Society) 1701 Chestnut St., 
Philadelphia (W-2) Children 9 to 12, Short-stories up to 2500; 
serials 2500-word chapters; miscellany. Miles W. Smith. $4.50 
per M., Acc. 

Lutheran Boys and Girls, (Lutheran Pub. House) 1227 Spruce 
St., Philadelphia (W) Ages 9 to 14. Short-stories, articles. Low 
rates, Acc. 

Olive Leaf, (Augustana Book Concern) Rock Island, Ill. (W) 
Boys and girls, 8 to 11. Religious, adventure short-stories 600; 
articles 500; verse 8 to 12 lines. Submit MSS. to Rev. J. Hel- 
mer Olson, 3309 Seminary Ave., Chicago. %c, Pub. 

Our Boys and Girls, (Evangelical Pub. House) 3rd and Reily 
Sts., Harrisburg, Pa. Juniors, 9 to Short-stories, articles, 
2000; serials; verse, ‘photos. Edith A. Loose. Low rates, Acc. 

Our Boys and Girls, (Brethren Pub. House) 16-24 S. State 
St., Elgin, lll. (W) Boys and girls 9 to 12, General miscellany. 
Low rates, Pub. 

Picture World, (Am. Sunday School Union) 1816 Chestnut 
St., Philadelphia. (W) Children under 12. Short-stories and in- 
cidents impressing moral and religious truths 400-800, verse. 
$5 per M., verse 50c stanza, Acc. 

Playmate, (United Church Pubs.) 299 Queen St., W., 
Toronto, Ont., Canada. (W) Boys and girls, 9 to 11. "Short- 
stories, serials, verse. Archer Wallace. %c, Acc. 

Sentinal, The, (Baptist Suudey School Board) 161 8th Ave., 
N., Nashville, Tenn. Boys and girls 9 to 12. Short-stories 
short articles; verse. Novilla Dillard Preston. 
Yc, 

What to Do, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Boys and 
girls 9 to 12. Short-stories 2500; serials 2-4 chapters 2500 
each; short informational articles 300; ee verse; 
editorials 100-400, Illustrated handicraft articles 150-800. Good 
rates, Acc. 

Young Crusader, The, 1730 Chicago Ave., Evanston, Ill. (M-3) 

4 mer U. children’s paper. emperance, health, character- 
building short-stories up to 1500. Katharine P. Crane. %c, Acc. 
Verse, no payment. 


TINY TOT AGE (4 to 9) 
(Boy and Girl) 


Children’s Leader, (Amer. Baptist Pub. Soc.) 1703 Chestnut 
St,. Philadelphia. (M-10) Short-stories for ohildren, 500-1500; 
articles on of children; editorials. Margaret 

Clemens. $4.50 M, Acc. 

Child’s Own, rath General Bd, of Religious Education, 604 
Jarvis St., Toronto, Canada. (W) Children under 8. Short- 
stories 250; verse. D. B. Rogers. %c, payment quarterly. 

Dew Drops and Little Learners, (D. C. Cook Pub. Co.) Elgin, 
Ill. (W) Children 4 to 8 Short-stories 500-900; short articles, 
editorials 100-250; verse up to 12 lines. Good rates, Acc. 

Jewels, (Unied Church Publications) 299 Queen St., W., To- 
ronto, Canada. (W) Material for small children, Ye, Pub. 

Our Children, (Brethren Pub. House) 16-24 S. State St., Elgin, 
Ill. Children 6 to 8. General Miscellany. Low rates, Pub. 

Our Little Folks, (United Brethern Pub. House) Dayton, O. 
(W) Children 4 to 9 years. Short-stories 300-600. J. W. Owen. 
Up to %e, Acc. 

Picture Story Paper, (Methodist Book Concern) 420 Plum St., 
Cincinnati, O. Children 4 to 8. No unsolicited material. 


Shining Light, (Gospel Trumpet Co.) 5th and Chestnut Sts., 
Anderson, Ind. (W-4) Children 5 to 9. Moral, cnaracter-building, 
religious short-stories 300-500; nature, religious verse; photos 
of nature, children. Ida Byrd Rowe. $3 per M., Pub. 

Stories for Primary Children, (Presbyterian Bd. of Christian 
Ed.) $10 Witherspoon Bldg., Philadelphia. (W) Children, 6 to 
8. Character-building short-stories 500-800. Things to make 
and do. Park Hays Miller. “%c, verse 25c for 4 lines, Acc. 

Storyland, (Christian Bd. of Pub.) Beaumont and Pine Sts., 
St. Louis, Mo. (W) Children under 9. Short-stories 300-1000; 
poems up to 20 lines; handicraft articles 300-500; drawings or 
photos, child or animal subjects; simple puzzles. Hazel A. 
Lewis. $3 to $4 per M, Acc. 

Storytime, (Baptist Sunday School Bd.) 161 8th Ave., N., 
Nashville, Tenn. (W) Children 6 to 8. Short-stories 400-650; 
articles and suggestions for playthings children can make 100- 
300; verse. Agnes Kennedy Holmes. ‘%c, Acc. 

Story World, (Am. Baptist Pub. Soc.) 1701 Chestnut St., 
Philadelphia. (W-2) Children under 9. Short-stories 
verse. iles W. Smith. $4.50 per M, Acc. 
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The Author & Journalist 


THE AUTHOR & JOURNALIST’S 
LITERARY MARKET TIPS 


GATHERED MONTHLY FROM AUTHORITATIVE SOURCES 


Scribner's Magazine, 570 Lexington Ave., New 
York, modifies the statement which we published last 
month, to the effect that its fiction program for the 
entire year is filled. “This is not exactly accurate,” 
writes Don Wharton, executive editor. “We are not 
buying any short-stories right now but we are in the 
market for short novels—10,000 to 20,000 words. If 
you would like to publish a note to this effect, we 
would appreciate it.” 

Artists’ Counsellors, Publishers, 126 Lexington 
Ave., New York, are in the market for current spy 
material, writes Max Schwartz. ‘True, dramatic inci- 
dents relating to international espionage in America, 
are sought, also fillers and miscellaneous items ex- 
posing spy secrets and technique. Sources must be 
attached to copy. Immediate payment is promised— 
14, to 2 cents a word, on acceptance.” 


The Improvement Era, 50 N. Main St., Salt Lake 
City, Utah, general magazine published by the Young 
Men’s and Young Women’s Associations of the Mor- 
mon Church, sends the following up-to-date state- 
ment of requirements: ‘‘Short short-stories, 750 to 
900 words; short-stories, 1000 to 2000 words—must 
be wholesome and conventional. General and moral 
essays, 500 to 2000 words. Photographs for cover 
and frontispiece are purchased. They must have sea- 
sonal appeal, dramatic force, and simplicity.”” Richard 
L. Evans, editor, pays 1/, cent a word on publication 
for prose, 121/, cents a line for poems, limit 30 lines. 


Clues-Detective Stories, 79 Seventh Ave., New York, 
of the Street & Smith group, is stressing human 
interest in its detective fiction. Shorts up to 5000 
words and novelettes of 9000 to 15,000 are used by 
Anthony M. Rud, editor. Payment is on acceptance at 
1 cent a word and up. 

A reorganization has taken place in Ultem Publica- 
tions, formerly at 404 Fourth Ave., New York, and 
the company is now known as Lex Publications. Its 
headquarters are at 381 Fourth Ave. Magazines of 
this group are Silk Stocking Stories and High Heel, 
devoted to somewhat sexy young-love short-stories of 
1000 to 3000 words, and Movie Humor. Rates are 
reported to be 11/, cents a word on acceptance. M. R. 
Reese continues as editor. 


Love Story Magazine, 79 Seventh Ave., New York, 
of the Street & Smith group, is at present using some- 
what shorter stories than in the past, writes Miss Daisy 
Bacon, editor. Good rates are paid on acceptance. 


The North American Sportsmen’s Guide, 522 Fifth 
Ave., New York, a quarterly, considers articles of 500 
to 2000 words, and unusual photos of big game, only 
by special arrangement, writes R. W. Rosebury, man- 
aging editor. It might consider some good hunting 
articles about women, also South American or Austra- 
lian hunting stories, but authors should query before 
submitting material. Rates are from 1 to 3 cents a 
word, on acceptance; photos $1 to $10. 


Virginia Quarterly Review, 1 West Range, Char- 
lottesville, Va., uses a few exceptional literary, scien- 
tific, or political essays, in lengths from 3000 to 5000 
words, and some verse. Little or no fiction is used, 
states Lawrence Lee, editor. Rates of payment are 
not announced. 


Variety Detective, Variety Sports, Variety Western 
and Variety Novels have been added to the group pio- 
neered by Variety Story Magazine under the banner 
of Ace Magazines, 67 W. 44th St., New York. The 
magazines use adventure, mystery, sport, and allied 
yarns of the types indicated by their titles. Still 
another addition to the group is entitled 10 Short 
Novels. Ace Magazines is the banner employed by 
Magazine Publishers and Periodical House, A. A. 
Wyn, editor. Rates paid range from 1/) cent a word 
on publication, to payment at 1 cent up on acceptance 
for others of the group. 

Swift-Gun Western, 19 Avon PIl., Springfield, Mass., 
is a new magazine of quick-trigger Western novelettes, 
novels, and short-stories launched by Z. S. Sklar. Rates 
paid for material not at hand. 

Jack and Jill, 626 Ledger Bldg., Philadelphia, is the 
title of the new juvenile magazine to be issued by 
the Curtis Publishing Co. It is edited for children of 
the primary age, but apparently is not in the market 
for general free-lance submissions, since the editors 
write: “For the time being, we would prefer it if you 
will not list Jack and Jill in your magazine.” 


Through misunderstanding, it was reported last 
month that Action Stories, 461 Eighth Ave., New 
York, had been discontinued. We are glad to correct 
the statement. This eighteen-year-old Fiction House 
magazine is very much alive and in the market for 
material, writes Malcolm Reiss, editor. 


Child Life, 536 S. Clark St., Chicago, now edited 
by Wilma McFarland, is overstocked at present. Later 
it will need stories, articles, and poems, for children 
3 to 13 years of age. These are mainly planned with 
the editor, writes E. Evalyn Grumbine, assistant pub- 
lisher. Rates are 1/4, cent up, per word, payment with- 
in four weeks after acceptance. 

Young America, 32 E. 57th St., New York, edited 
by Louis A. Langreich for young people, 10 to 18 
years of age, now gives its requirements as follows: 
Short-stories, 900 to 1000 words; serials of three, 
four and five parts—breaks at 2500 words. ‘No sex, 
no crime, hidden treasure, kid stuff, etc.’’ Payment 
is at $10 each for shorts and 1 cent per word for 
serials, on publication. 

Click, 400 N. Broad St., Philadelphia, picture maga- 
zine edited by Emile Gauvreau, is interested in photo 
stories suitable for features of from one to four pages, 
also for single pictures of noteworthy personalities. 
Cartoons and cartoon ideas also are considered. Photo 
rates are $5 per picture, on publication. 

Lights on Arkansas, Brown-Eaton Services, Hot 
Springs, Ark., tries to publish the work of Arkansas 
writers and artists exclusively, but will consider out- 
side material, writes Bruce J. Brown of the staff. 
It does not pay for stories. 

Hillman-Curl, 7 E. 44th St., New York, book pub- 
lishers, have launched a series of paper-bound mystery 
novels to be sold for 25 cents and to be known as 
the Mystery Book of the Month. The first in the 
series is a reprint, but it is stated that future titles 
will be new books. 

Ballyhoo, 149 Madison Ave., New York, is now 
published quarterly. 
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Roy L. Hilligoss 


“It took two revi- 
sions to make my 
first story satisfy 
you, but that first 
sales check you se- 
cured for me_ sure 
proved the value of 
your help.”’ 


SERIOUS New Writers Make Good! 


They had vision enough to realize that through expert professional advice and di- 
rection they would avoid wasting further time on “‘trial and error’’ apprenticeship 
efforts. They selected Lenniger to help them—because he has for sixteen years 
developed many of the leading ‘‘names” in every fiction field; because he has the 
editorial prestige and contacts to open new markets, to secure special orders, to get 
his writers the best rates; and because he has the experience to show them how 
to write really professional stories. 


TO NEW WRITERS 


I am ready to give you the same practical, really constructive help with your 
writing. I'll honestly appraise your work and recommend your nx 4 scripts to 
editors requesting such material. If a manuscript is unsalable, I'll tell you why 
in full detail; if revision will make them salable I'll tell you how and for what 
specific market to rewrite. Suggested revisions reconsidered free. Until I sell 
$1000. worth of your work, the above professional guidance costs $1.00 per thou- 
sand words on manuscripts up to 5000; on scripts 5000 to 11,000, my fee is $5.00 
for the first 5000 words and 75c for each additional thousand. Special rates on 
novelets and novels. 


TO SELLING WRITERS 


Edith C. Gregware 


“You are a modern 
miracle worker,” 
says this new writer 
whose first _ sale, 
which I «.ffected 
this spring, has al- 
ready been followed 
by five others. 


scripts—‘‘talk it over’’ with me. If you have sold $1 


reading fee rates. 


If you want an agent who will keep you working full capacity and who really pushes your manu- August Lenniger 
1 000. worth of fiction last year, I will handle your 
account on straight commission, If you sold $500. worth last year, I will handie your work at one-half 


My Booklet ‘‘Practical Literary Help’? and My Latest Market Letter Free on Request 


Literary Agent 


45 West 45th Street 
New York, N. Y. 


REJECTED MSS. PUBLISHED 


—if meritorious—in magazine sustained by its 
contributors. Send dime and informative letter for 
prospectus. 


Fitz-Gibbon, 110 City Street, San Antonio, Tex. 


Crime Detective, new magazine of detective pictures, 
the address of which was given in this department 
last month as 711 E. 44th St., New York, apparently 
should be addressed at 11 E. 44th St. The letterhead 
of the company, on which Lionel White furnished us 
with a statement of requirements of the publication, 
carried the address “Seven-Eleven East Forty-Fourth 
Street, New York.” Investigation reveals that there is 
apparently no such number as 711 E. 44th; the 7 is 
apparently a prefix, indicating possibly 7 to 11 or 
Room 7. 

The Country Home Magazine, 250 Park Ave., New 
York, reports through Helen Ann Vaughan, fiction 
editor, that its greatest need at time of writing is 
for an undated boy and girl story with adventure its 
dominant note, also a good short short and a family 
story. Country Home pays first-class rates, on accept- 
ance. 

The American Family, 1 Grove St., Mt. Vernon, 
N. Y., is announced as a new monthly circulating in 
Westchester County. David A. Boehm, editor, asks 
for short short-stories—preferably love and domestic 
stories with ironical twists, 1000 to 1500 words, for 
which about 1 cent a word is paid on publicaton. 

Night Life, 49 W. 45th St., New York, seeks any 
type of material pertaining to smart sophisticated 
night life entertainment and society, writes Alfred B. 
Stenzel, editor. Payment is on publication at indefi- 
nite rates. 

Hunter -Trader-Trapper-Outdoorsman is now the 
title of the former Hunter-Trader-Trapper, 386 S. 
Fourth St., Columbus, Ohio. The magazine uses 
articles on fur-farming, trapping, hunting-dogs, fish- 
ing, etc. Payment is now at 4 cent a word, on accept- 
ance, states Otto Kuechler, editor. 

One Act Play Magazine, 112 W. 42nd St., New 
York, in addition to using short plays on contem- 
porary subjects, also uses articles on the drama and 
the theatre. Payment for plays is now made at $15 
each, on publication, states William Kozlenko, editor. 

Smart Love Stories, (Street & Smith) 79 Seventh 
Ave., New York, is being discontinued with the Au- 
gust issue. 


@ EDBODIN e 


Author’s executive and spec- 
ial representative on limited or 
unlimited assignments. 


Handling professional authors, 
semi-professionals; and selected 
apprentice writers recommended 
by an editor. 


151 Fifth Ave., New York City 
(Clientele limited) 


(Personal representation in Hollywood and foreign 
countries. ) 


RADIO WRITERS 


Place your scripts with a firm that is in con- 
stant touch with the requirements of broad- 
casting studios and _ recording companies 
throughout the country. 

Write for descriptive circular before submit- 
ting scripts. 

ACME DRAMATIC ENTERPRISES 


4204 33d Street Cincinnati, O. 


TYPING SERVICE 


Neat, accurate, prompt work guaranteed by ex- 
perienced typist. Hammermill 20 lb. bond; car- 
bon free. Minor corrections. Elite or Pica type. 


Mailed flat. 40c 1000 words, 20 per cent discount 


over 10,000. 
ELLA HAMER 


1914 W. Juneau Ave. Milwaukee, Wis. 


Every Author Needs 
THE WRITER’S MONTHLY 


This magazine is a monthly guide for his 
efforts. It contains monthly marketing lists 
and news, carefully chosen experience and 
practical-information articles, and condensed 
and pointed comment. Many people count 
on its departmental information. If you are 
writing regularly, take this magazine regu- 


larly. 
Subscription price, $2 a year; 
20c a copy on all newsstands 


THE WRITER’S MONTHLY, Dept. AJ, 
Springfield, Mass. 
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IF YOU REALLY 
WANT TO SELL 


for _m e FREE booklet, “THE TRUTH 


LI ERARS ASSISTANCE.”’ My clients are 

represented in virtuall the magazines, “‘smooth- 

paper,”’ ‘“‘quality,’’ and ‘“‘pulp.’’ Established some 17 

years, I have developed perhaps more writers than any- 

one in my field—for my own work has appeared in lead- 

ing magazines, and I am able to do for myself what I 
e 


r to do for others. (Own sales representatives in 
New York.) 


FREE TO YOu 

My little paper, “‘D’ORSAYGRAM,” which I publish 
from time to time, contains some 60,000 words of articles 
on writing, selling, plotting, etc. Copies of the last 
issue (November) still available, and sent gratis on 
request. 


LAURENCE R. D’ORSAY 
102 Beaudette Bldg. Beverly Hills, Calif. 


8 East 41st St. 


LOUISE RICE New York 


I am interested in the work of authors who 
are not of the standard pattern, and in seeing 
work which needs to be very carefully placed. 
Revision and criticism offered if needed, but 
there is no reading fee. Usual agent’s commis- 
sion. Associate, MARTHA HARRISON. 


You Can Win! 


My STUDENTS have won over ONE QUARTER 
MILLION DOLLARS in PRIZE CONTESTS. 
My PERSONAL COACHING COURSE in CON- 
TEST TECHNIQUE will help you win. I am 
the ONLY All-American ConteSTAR teaching 
the knack of winning. 

Give yourself a sporting chance to win! A 
Dime will bring you a copy of my newest 

“CONFIDENTIAL CONTEST BULLETIN” 


This Bulletin contains over $30,000 Worth of 
WINNING ENTRIES, plus WINNING TIPS 
and TECHNIQUES not obtainable elsewhere at 
any price. 
WILMER S. SHEPHERD, JR. 
Dept. A, Suite 700, Jefferson Bldg. 
1015 Chestnut St. Philadelphia, Pa. 


CAREFUL TYPING 


Prompt service at 40c per 1000 words: 
Your manuscript mailed fiat 
Extra outside sheets 
Minor corrections 


uality bond 
arbon copy 
Elite type 
MAXINE PETERSON 
1624 S. E. Insley Street Portland, Oregon 


BECOME A COLUMNIST 


Fame and fortune await the writer of a successful 
column. Test your ability! My course of 12 lessons 
points the way. STUDENTS’ SYMPOSIUM new fea- 
ture just added. 10 years experience. Send for free 
pamphlet. 


BEN ARID FEATURE SERVICE 


Box 4, Station D Los Angeles, Calif. 


COLLEGE end HIGH SCHOOL ANN ANNUALS 
© = 

COLOR PLATES=ZINC ETCHINGS 
COPPER ené ZINC HALF-TONES 


Denver, Colo. Prompt Mail Service for Publishers and Authors. 


The Author & Journalist 


Funny Picture Stories, comic magazine formerly 
published by Ultem Publications, is now issued by 
Centaur Publications, Inc., 461 Eighth Ave., New 
York. This company issues Little Giant Comics and 
Little Giant Movie Funnies. Cartoon strips and brief 
mystery-action stories for boys are used. 

The Silver Star, 1607 Eye St., N. W., Washington, 
D. C., is a verse quarterly published by Emory C. 
Pharr. Prizes of $3, $2 and $1 will be awarded for 
the best poems in the fall issue. Deadline, October 1. 


Covici Friede, Inc., 432 Fourth Ave., New York, 
book publishing company, has passed into control of 
Little & Ives through a plan worked out by a credi- 
tor’s committee which recently took charge of the 
company’s affairs. It is understood that the business 
will be continued as a result of the reorganization. 
Authors’ royalties due up to July 1st are to be paid in 
full, and all contracts with authors will remain in 
status quo. 

News Service Bureau writes that its editorial offices 
have been moved to Montreal, Canada, where it should 
be addressed at P. O. Box 114, Station E. The Day- 
ton, Ohio, office will be maintained for sales and pro- 
motion work only. 

All-American Fiction, of the Munsey group, 280 
Broadway, New York, will be discontinued with the 
current issue. 

The Elks Magazine, 50 E. 42nd St., New York, has 
more material on hand than it can use for some time, 
according to a statement to a contributor by Coles 
Phillips, editor. 

Fan Fare, 200 Bush St., San Francisco, Calif., is re- 
ported to be in the market for short short-stories, 
1000 to 1500 words in length, and for feature articles, 
with a home appeal, 500 to 2500 words. Richard F. 
Guggenheim is editor. Rates are about 14 cent a 
word, on acceptance. 

National Historic Magazine, publication of the 
Daughters of the American Revolution, Memorial 
Continental Hall, Washington, D. C., is overstocked, 
states Frances Parkinson Keyes, editor. The magazine 
uses articles on historically interesting spots or early 
American persons or families, as well as some serial 
fiction of an historic nature. It is advisable to query 
the editor. 

Hobbies, 2810 S. Michigan Ave., Chicago, writes 
that it is in little need of outside material. 


PROFESSIONAL CRITICISM !! 


Are you getting it? 

Or are you still wistfully wishing the editors 
would tel! you why they reject your stories? 

We can tell you why—and help you avoid it. 
Our staff members have helped edit Argosy, De- 
tective Fiction, All Western, Western Romance, 
Dime Mystery, etc. They have sold and sell regu- 
larly to American, Argosy, Short Stories, Detective 
Fiction, Thrilling Adventures, Open Road for Boys, 
All Western, etc., etc. 


Let them give your stories the constructive criticism 
of experienced editors, plus the priceless aid of profes- 
sional authors in revision and replotting. Get their ad- 
vice on your story before you write it as well as after, 
all for one fee. All manuscripts, $.60 per thousand. 
Wordage over 10,000, $.50 per thousand. Over 15,000, 
$.40 per thousand. Novels, 25.00. 


Revision, marketing, collaboration available. Where 
can you find more expert help or a fairer price? 


PROFESSIONAL CRITICISM SERVICE 
307 Fifth Avenue New York City 
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Top-Notch Western, RKO Bldg., New York, is a 
new Western magazine of the Red Circle group, 
using short-stories and novelettes. This group pays 
rates of 14 to 114 cents a word, on acceptance. 

Rhythm, 925 Broadway, New York, a verse maga- 
zine, has been discontinued. 

Front Page Detective, 149 Madison Ave., New 
York is now using a 40,000-word complete fact detec- 
tive book in each issue. 

The Flower Grower, Albany, N. Y., is now edited 
by Paul F. Frese, formerly with Better Homes & 
Gardens. 

Post Time Weekly, 542 S. Dearborn St., Chicago, 
using articles dealing with horse racing, writes that 
its material is mainly staff written. 

Echo, 542 Warren St., Hudson, N. Y., is devoted to 
the Hudson Valley, New York. It uses stories of any 
type, excluding vulgarity, from 2000 to 10,000 words 
in length, but does not pay for material, states Carroll 
Everett Osborn, editor. 

Glenn Publishers, 507 Fifth Ave., New York, is a 
new firm that will specialize in books on beauty and 
health. 

Romantic Story has replaced Romantic Magazine as 
the title of this confession magazine of the Fawcett 
string, 1501 Broadway, New York, under editorship 
of Mary Lou Butler. 


PRIZE CONTESTS 


Scribner's Magazine announces a new non-fiction 
contest to run until ‘November 1 in connection with 
its regular department, “Life in the United States.” 
“Brief articles of personal experience which narrate, 
rather than describe or’ explain, some aspect of con- 


temporary American life are wanted. The articles 


must be true, not fictional; they must be contemporary, 
not historical. They should be in the first person 
preferably; told straightforwardly, without ‘literary’ 
embellishment. They should be typical rather than 
unique. They must not be essays on quaint cults or 
customs, observations on how the other half lives, 
or traditional literary essays. See recent issues of the 
magazine for typical material. The first prize will 
be $1000; second, $500; third, $250, and there will 
be ten additional prizes of $100 each. All entries 
must be postmarked before noon, November 1, 1938. 
Address ‘Life in the United States Contest, Scribner's 
Magazine, 570 Lexington Ave., New York, N. Y.’ 
Enclose stamped and addressed envelope for return— 
otherwise manuscript will not be entered in the con- 
test or acknowledged. Manuscripts should be between 
500 and 4000 words in length. A contestant may en- 
ter as many manuscripts as he wishes.” 


The Civic Theater of Indianapolis announces a play- 
writing contest. To be eligible, the contestant must 
be a Hoosier—either native born (even though now 
a resident of some other state) or a present resident 
of Indiana, having been a resident for at least three 
years prior to closing date of the contest. For the 
best play submitted a prize of $500 will be awarded. 
Full-length plays only are eligible; but the subject- 
matter is without restriction. Only original plays 
which have not been elsewhere produced will be con- 
sidered. Return postage must be enclosed or manu- 
scripts will be returned by express collect. The con- 
test closes September 1, 1939. Submit to Sara Lauter, 
Play Contest Chairman, 1715 N. Pennsylvania St., 
Indianapolis, Ind. 

General Electric Home Bureau, Dept. BHG, 570 
Lexington Ave., New York, announces twenty awards 
of $1000 to those who are building or planning to 
= a home. For particulars write to above ad- 

ress. 
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TA High Average of Results 


One of my collaborators received more 
than a thousand dollars for part time work 
during the past year. Another has had three 
books published. one on the best seller 
lists. ‘Some have graduated; others find my 
help still indispensable. Write for folder, 
or submit short story and $1.00 for sales 
and treatment consideration. 


RICHARD TOOKER 
Box 148-J Phoenix, Ariz. 


For own work see current or forth- 
coming issues Ken, Esquire, Amaz- 
ing Stories, Author & Journalist. 
A book to be translated in French. 


EXPERT revision often se- 

RIES cures acceptance. This I 

aie. Ter 

on, wen ister, no 

liam Allen White, Wilbur Daniel Steele, Charles Caldwell 

Dobie, Will Levington Comfort, Robert Cortes Holliday 

endorse my work, as did Jack London. I specialize in de- 

veloping new talent. Editor Representative Modern Short 

Stories (Macmillan); formerly with Doubleday and Street & 

Smith. Established in 1912, now many writers have made a 
beaten path to my door. 

Drive 


50 M 
ALEXANDER JESSUP NEW YO. K city 


PHOTO-SCRIBE 


ASSOCIATES 


WHAT DO YOU NEED 
TO ILLUSTRATE YOUR ARTICLE? 


An international group of approved photog- 
raphers organized to assist you in securing na- 
tional reader interest by executing specific 
assignments for related material from widely 
separated localities. What do you need? 


JAMES C. HOBART JR., Director 
955 Clayton SanFrancisco California U.S.A. 


Writers Artists Cartoonists 
HAND PICKED MARKET 
Preferred list of purchasers of your manu- 
scripts and drawings. Over 700 names and 

addresses. Price $1.00. 


CREATIVE ARTISTS BUREAU 
6039 Columbia Ave. Philadelphia, Pa. 


PROMPT TYPING SERVICE 


Manuscripts typed accurately to meet editorial 
requirements. Corrections in spelling and punc- 
tuation, proof read and mailed flat with extra 
first and last pages and carbon copy. 40c per 
one thousand words. 

N. R. WIGHT 
48 Sanford Street Bradford, Pennsylvania 


On your short shorts! Here’s a handbook that illustrates 
plots, openings, effective endings, etc., by ACTUAL 


STORIES I’VE SOLD. Says Harry Stephen Keeler, Author; 
Edit. SUN, PUBS.: ‘‘Your part on conflict sums up all dra- 
matic writing;’’ Prof. L. E. Snyder, Ohio State: “‘Gave me 
real help. I’d have sold more had it been on my desk soon- 
er.”’ Price $1. (50c Sept. only.) I’VE BEEN SELLING FOR 
10 YEARS. THIS WILL AID YOU BEYOND QUESTION. 


JOHN KIERAN 114 Chester Ave. Danville, Ill. 
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WE CAN HELP You | 


Twenty years’ experience in the judging of 
manuscripts as editor and authors’ agent; an 
intimate knowledge of present-day market con- 
ditions, gathered in the heart of the publishing 
world; a personal acquaintance with practically 
every editor of importance in the United States 
—these should be of service to our clients, 
shouldn't they? We will give you intelligent, 
sympathetic help and guidance, and you can 
count on us for absolute, straight-from-the- 
shoulder frankness. We want clients who have 
the will to go forward—we want to help them 
to go forward. 

Jane Hardy was formerly on the editorial 
staff of Macmillan Company. She is highly rec- 
ommended by Harold S. Latham, Ida Tarbell, 


Henry Goddard Leach, Hamlin Garland, and 
others. 


Send for circular, and for letters of recommenda- 
tion from George Horace Lorimer, H. L. Mencken, 
ohn Farrar, illiam C. Len el, H. E. Maule, 
illiam Allen White, Marie M. Meloney. H. C. 
Paxton, Fulton Oursler, Thayer Hobson, Marjory 
Stoneman Douglas and others. 


ROBERT THOMAS HARDY, INC. 
JANE HARDY, Pres. 
55 West 42nd Street, New York, N. Y. 


POETS: TENTH-YEAR CELEBRATION 


During 1938, KALEIDOGRAPH will go into its tenth 
year of publication. Innovations have been planned, includ- 
ing a series of valuable CREDIT SLIPS, two of which ap- 
pear in the current issue. Send 25c for a copy, or send 
stamped, self-addressed envelope for particulars. You will 
receive also Prize Program and descriptive leaflet of HELP 
YOURSELF HANDBOOKS, four of which contain 999 
PLACES TO SEND POEMS. 

KALEIDOGRAPH, A National Magazine of Poetry 
(Published month'y since May, 1929: $2 a year, 25c a copy) 
702 North Vernon St. Dallas, Texas 


AN WRITE IF YOU 


WRITE BY PATTERN 
SIMPLE: EFFECTIVE: PROFITABLE 
ANNE BURNS 
Cidddress 
NEW YORK CITY 


MANUSCRIPTS TYPED 


Accurately, professionally: plays, books, stories, radio, Five 
years experience. Carbon copy. Extra first and last sheets. 
40c per thousand words up to 10,000; 35c thereaftet; minor 
corrections in spelling, grammar, and unintentional repeti- 
tion, if requested. Typed free—1000 w to new clients! 


E. CHAPPE 


320 East 19th Street New York City 


FICTION FORUM 


For Student Writers Only 
KNOW YOUR MISTAKES 


Your early efforts need more than criticism. Our unique 
analysis plus helpful collaboration insures results. 


Any story under Write first 
3500 words, only $2.00 Details for stamp 


3000 LANDA ST. LOS ANGELES, CALIF. 


The Author & Journalist 


The American League for Peace and Democracy an- 
nounces a one-act play and skit contest in which $50 
will be awarded for the best play and $25 for the 
best skit. The primary purpose is to give encourage- 
ment to New Jersey playwrights, but plays coming 
from other parts of the country will receive equal 
consideration. Plays and skits may be on any subject 
in line with the broad general purpose of the 
League—the struggle for peace and democracy at 
home and abroad. (A full outline of the purposes of 
the League may be obtained by addressing the con- 
test editor.) Plays should not exceed one hour's 
playing time; skits, 15 minutes. A registration fee of 
25 cents and return postage must be enclosed. Sub- 
mit to Contest Editor, American League for Peace 
and Democracy, 301 Clinton Ave., Newark, N. J. 


True Mystic Science, 402 Corn Exchange Bldg., 
Minneapolis, Minn., offers $1000 in prizes for true 
mystic experiences of any kind. Details are announced 
in the November issue, which is to appear on the 
stands September 1. 


The Country Home Magazine, 250 Park Ave., New 
York, asks: “Have you found easier ways of doing 
things around your place? If your ideas work as well 
for other farmers, send them along. We'll pay $1 for 
each item we publish.” Send contributions to ‘Ways 
and Means’’ page. No items returned. The Home- 
making department of the same magazine states: 
“$1 will be paid for your pickle recipe if it is 
considered suitable for publication.’ Prizes of various 
types are offered also in the ‘School of Fun, Lessons 
in Dollars and Sense’ department. 


TRADE JOURNAL DEPARTMENT 
Edited by JOHN T. BARTLETT 


Department Store Buyer, 17 East 48th St., New 
York, is announced by Floyd Harrison Publishing Co., 
Joseph Spillane, editor. The new magazine will reach 
all buyers and major executives in department stores 
and retail specialty shops in the United States. It 
will be edited for the purpose of championing the 
buyer, of helping him, being his ally—his forum. It 
will continually publish pictures, articles and items of 
interest to buyers, about merchandising, management, 
buying, sales promotion, markets, and subjects cover- 
ing the general well being of buyers and their pro- 
fession. Editorial rates have not been announced. 

Modern Mortician, 185 N. Wabash Ave., Chicago, 
has started publication as a monthly. It is edited by 
Joseph J. Millard, formerly editor of National Morti- 
cian, now out of business. 


Southern Seedsman, College Blvd., San Antonio, 
Texas, requests that its name be removed from the 
Handy Market List for the time being. States Sam 
Ward, editor, “We are getting too much material. 
Later, as the magazine grows, we will ask that listing 


_ be inserted again.” 


Creative Footwear, 210 Lincoln St., Boston, Harold 
R. Quimby, editor, reports that at present time edi- 
torial requirements are being satisfactorily filled by 
members of its own editorial staff. 

Furniture Age, 2225 Herndon St., Chicago, adds 
bedding to the list of house furnishings in which J. 
A. Gary, editor, is interested. Preferred length of arti- 
cles has been dropped from 1500 to 1000 words. Pay- 
ment is made on publication at 1 cent a word, $2 for 
photos, except on special arrangement. 

Barrel & Box > Packages, 205 W. Wacker Dr., 
Chicago, using articles and news items dealing with 
manufacture and use of wooden containers, is now 
being edited by Ned Bailey. Payment is made at rate 
of 25 cents an inch, on publication. 
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Knitted Outerwear Age, 93 Worth St., New York, 
announces change of name to Sports Wear Age, as 
more descriptive of its field. 


Motor Freight and Commercial Transportation, 600 
W. Van Buren St., Chicago, reports, through S. W. 
Kessinger, Jr., editor, that it is furnishing a person- 
alized service to readers engaged in the industry, and 
is, therefore, not in the market for contributions. 


Food Merchandising, 134 N. La Salle St., Chicago, 
recently announced as a new publication, is all locally 
written spot news items, and purchases no material. 


Western Hotel Reporter, 16 O'Farrell St., San Fran- 
cisco, is not interested in contributions. J. Hilliard, 
listed for some time as editor, is no longer connected 
with the publication, we are informed by E. G. Cham- 
bers, associate editor. 


Nu-Enamel News, 8 S. Michigan Ave., Chicago, 
does not purchase material. 

D and W, (formerly Distribution ( Warehousing) 
249 West 39th St., New York, now covers transpor- 
tation, material handling, storage, water ways and 
terminals, factory migration, warehouse taxes, regula- 
tion of transportation, etc. Editor is F. Eugene 
Spooner. Payment for material is made on publica- 
tion, at 1 cent a word. 

Restaurant Man, 1457 Broadway, New York, Francis 
J. Brady, editor, does not purchase any outside mate- 
rial, the book being wholly compiled by the staff. 

Process Industries Equipment Preview, 737 N. 
Michigan Ave, Chicago, is announced by Russell L. 
Putman. The new paper will go to production men 
of every highly rated chemical process plant in the 
country. Prof. Harry McCormack, Director, Chemical 
Engineering Department, Armour Institute of Tech- 
nology, will be technical editor. 

Canadian Automotive Trade, 481 University Ave., 
Toronto, uses special articles on merchandising or 
those dealing with maintenance and service; also, 
technical features to serve the Canadian automobile 
trade. It is called the “National Automotive News- 
paper of Canada.’’ Photographs should accompany 
all articles, preferred length of which is around 1000 
words. 

Occupational Hazards & Safety, Industrial Publish- 
ing Co., 812 Huron Road, Cleveland, has just been 
announced. The magazine will be pocket size, and 
have controlled circulation among safety executives. 


Motor Mention, Harrisburg, Pa., failed to report 
on an article and photo submitted in April, and 
makes no response to requests for report. 


Trailer Caravan, 2411 14th St., Detroit, Mich., has 
yet to report on article and photo submitted by a 
reader last April, and makes no response to requests 
for report or return. 

Trailer Topics Magazine, 28 E. Jackson Blvd., Chi- 
cago, is reported to have accepted an article and two 
photos in February, but to date has not paid for 
them. The editor claims that, because of conditions, 
they have been obliged to become a quarterly, and 
hence cannot use material on hand very rapidly. 

Sporting Goods Retailer 1819 Broadway, New 
York, can pay oniy 14 cent a word for material, at the 
present time, according to O. T. Baxter, editor. 


Canadian Machinery, 481 University Ave., Toronto, 
will consider technical news and features of Canadian 
metal working plants, with photographs to illustrate. 
It buys exclusive rights and holds copyright, but gives 
permission to reproduce. Industrial news correspond- 
ents are appointed in various Canadian cities. H. C. 
Braund is editor. Payment follows publication, at 20 
cents a printed inch. 
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AGNES M. REEVE 
Reader and Critic 


Offers expert criticism and revision; shows 
writers how to slant stories, articles, poetry, 
for certain publications. Teaches beginners 
the new technic and how to meet editorial 
requirements. 
BOOK MANUSCRIPTS 
Criticized, Revised, Edited, Typed, Marketed 
Send for catalogue 


THE OLDEST WRITERS’ SERVICE 
Dept. J. Franklin, Ohio 


Typing @ Revision @ Verse Criticism 
“Your work is beautifully done.’’ 

Careful typing, 40c per 1,000 words; Revision (rearrange- 
ment of ineffective phrasing; correction of grammatical errors, 
unintentional repetition, faulty punctuation unclimactic 
paragraphing), 40c per 1,000; Typing and Revision, 75c per 
1,000. Special rates on Look-length manuscripts. Verse: 

typing, %c per line; criticisms, 2c. One carbon. 


AGNES C. HOLM 


1711-J Spring Street Racine, Wisconsin 


ORIGINAL SCREEN STORIES 


are in great demand, with film production again 
in top brackets. Only through an accredited 
agent can yours be given its chance in Holly- 
wood. 


For 19 years I have been selling stories to the 
studios. I want good originals, published nov- 
els, and professionally produced plays. 


Send for my booklet TODAY. 


ADELINE M. ALVORD 


6605 Hollywood Blvd. Hollywood, Calif. 
Suite 215 Dept. 5 


GOOD CRITICISM 


the writer to producing better work. For you and 


scious art of writing what will sell. this adverti: 
attracts you, please send for my circulars. 


EDWIN L. SABIN 


(Manuscript Critic—Literary Adviser) 
Route 1, Hemet, Calif. 


The only bargain in criticism of a story or article in manu- 
script is that which returns to the writer the full value of 
the money invested by him. Criticism cannot always trans- 
mute a leaden story into gold, but it can, and should, point 


what we write only when we become ra in the con- 


SELL IN THREE MONTHS 
or Money Back 


I averaged between $50 and $150 a week 
writing juvenile material — Stories — 
Articles—Fillers— 


IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES. 

Now I’m teaching it. 
AND SELL WITHIN THREE MONTHS. 


Write for terms to: 


WILL HERMAN 


766 Hippodrome Bldg. Cleveland, Ohio 
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The Author & Journalist 


The Student Writer 


FOR THE BEGINNER—FOR THE PROFESSIONAL 
WHO IS NOT TOO OLD TO LEARN 


Each month, in this department, some fundamental phase of story writing will be taken up for discussion. 


It is distinctly a corner for the beginner—the student. 


The purpose is to present in clear, concise form, 


without excess elaboration, the hasic rules, or principles, of sound craftsmanship. Taken together, as they 
accrue month after month, the lessons will constitute a liberal course in short-story writing. 


1. THE SHORT-STORY FORMULA 


Essentially, a short-story is a story that is short. It 
is the narration of a happening or series of happen- 
ings, brought to some sort of a conclusion. 


This, however, is not what the fiction editor of a 
magazine has in mind when he goes through his mail 
in search of acceptable short-stories. He is looking for 
narratives that have “‘a beginning, a middle, and an 
end’’—in other words, for stories that have a certain 
definite form. Whether he thinks of it consciously or 
not, he has a formula in mind, and a story which does 
not coincide with this formula must be exceptional in 
some other respect to escape rejection. 


Shorn of its complexities, the formula may be very 
simply and concisely stated. Here are a few ways of 
expressing it: 


A problem and its solution. 

An obstacle and its overcoming. 

A desire and its satisfaction. 

A conflict between opposing forces. 
Purpose opposed by an obstacle. 


The first statement is perhaps the most convenient. 
But however we may state it, the formula is essentially 
the same. When the editor voices his demand for 
stories with a beginning, a middle, and an end, he is 
expressing much the same idea. By the beginning he 
refers to the problem; by the middle, attempts to solve 
it; by the end, its solution. 

Let us apply this formula to a very simple “boy 
meets girl’’ type of yarn: 

Boy meets girl, falls in love, but is prevented from 
winning her by the obstacle of a rival. Problem: How 
shall he overcome the rival and win the girl? De- 
velopment: In attempting to solve the problem he 
incurs the enmity of the rival, who manages to place 
the boy in an unfavorable light. Solution: Before it is 
too late, the boy thwarts the scheme of the rival and 
wins the girl. 

We have filled in none of the details here, but as 
we study it, certain aspects of the plot become ap- 
parent. One of them is that the strength or weakness 
of the story will depend to a large extent upon the 
difficulty of the problem. 

Suppose the details are somewhat as follows: The 
gitl is favorably disposed toward the boy, but the 
rival tells her the boy has been going out with another 
girl. She accuses the boy of this deception and he 
proves to her that the other girl was his visiting 
cousin, thus solving the problem and overcoming the 
rival. 

Here we have about the weakest type of problem 
that can be imagined. The story will lack effective- 
ness because the problem is so slight and so easily 
solved. 

A frequent variation of this plot, found in the sto- 
ries of amateurs, follows this line: Instead of accus- 


ing her boy friend of deception, the girl refuses to 
speak to him or to tell him what has caused the 
estrangement. He, not suspecting why she has turned 
against him, has no opportunity to explain that the 
other girl is merely a relative, and the romance is in 
danger of utter eclipse until some circumstance finally 
brings out the truth and the girl discovers her mistake. 


The plot remains weak, because it rests upon an 
unsubstantial basis. The reader senses that the prob- 
lem is apparent rather than real, and that it will vanish 
into thin air as soon as the characters do the obvious 
thing and explain away the misunderstanding. 


We could make the story relatively stronger by 
basing the misunderstanding upon a circumstance less 
easily cleared up. We could make it still stronger by 
interposing a more unusual obstacle between the 
hero and the satisfaction ot his desires. If the heroine 
has real cause to be angry at the hero, the problem 
will be taken more seriously by the reader than if she 
has only apparent cause. 


These elementary illustrations bring us to a funda- 
mental conclusion, which may thus be stated: 


The strength of a fictional plot depends principally 
upon the difficulty and importance of the problem. 


Except for the fact that in the usual piece of fiction 
the problem must be solved, we might assert that the 
more impossible of solution the problem is, the 
stronger the plot. Since it must be solved, in order 
to complete the story, we modify this requirement and 
state it thus: 

The more seemingly impossible of solution is the 
problem, the stronger the plot, provided the solution 
is convincing and satisfying. 

This requirement gives rise to such plots as the one 
in which the hero is required to perform a seemingly 
impossible feat. He must, for example, earn a million 
dollars within one year, as a condition for marrying 
the girl he loves. Or, as in “Brewster's Millions,” 
he must spend a million dollars within one year, in 
order to win a far greater fortune. A well-written 
story, based on some original variation of this idea, 
stands a very good chance of selling. The difficulty is 
to find a ‘‘stunt” for the hero to perform which has 
not been written to death, and to devise logical and 
convincing circumstances to account for the hero's 
efforts to perform these labors of Hercules. 

The typical short-story formula—in which a diffi- 
cult or seemingly impossible problem is solved in a 
striking or ingenious manner—is easily discerned in 
the majority of fiction types. We find it apparent in: 


The detective story—in which a seemingly inex- 
plicable crime is committed, but the detective, by clev- 
erly putting clues together, succeeds in solving the 
problem and exposing the criminal. 


The love story—in which a difficulty of one kind or 
another prevents the boy and girl from marrying, but 
is finally overcome. 
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The adventure story—in which great dangers and 
huge obstacles are surmounted by the courage and 
resourcefulness of the hero or heroine or both. 


The business story—in which the protagonists are 
threatened with financial ruin or by failure to obtain 
coveted contracts, but win out by clever business 
strategy. 

The domestic story—in which divorce and inhar- 
mony threaten to break up the nest, but in which the 
husband and wife, who really love each other at heart, 
are finally reconciled through some crisis which draws 
them together. (The sick child is a stock property in 
this yarn.) 

The problem story—in which two choices of action 
are offered—both apparently disastrous. The hero 
frequently solves this problem by discovering a third 
choice which avoids the pitfalls of the first two. 


The lesson story—in which the problem is to over- 
come an adverse trait of character, reform a criminal, 
or the like. Juvenile stories often follow this pattern. 


Numerous other variations could be listed. 


Even when the basis of a problem and its solution 
in published fiction is not clearly apparent, it usually 
may be found by analysis. Sometimes it is merely 
implied. Effective stories, however, have been written 
in which there is no trace of plot or of problem. They 
are merely “slices of life’’ Such stories owe their 
effectiveness to exceptional skill on the part of the 
author in portraying character, picturing incidents 
vividly and significantly, conveying a mood, or other 
factors. They represent genius rather than craftsman- 
ship. 

This also is the case with the story of futility or 
stark tragedy, in which the problem is left unsolved. 
Merely leaving it unsolved is not enough; the tragic 
ending must have profound significance. Often, how- 
ever, a tragic ending proves to be the soluton of the 
real problem—which may not be the problem at first 
apparent. The well-known story and play, “The Man 
Who Played God,” illustrates this. In it, the sym- 
pathetic character, instead of finally achieving happi- 
ness with the girl, sacrifices himself so that she may 
be free to marry the younger man she loves. 


A word of caution. The plot basis—problem and 
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solution—is not the whole of writing, because it is 
of even greater importance that our characters be made 
real and interesting, their acts believable. But, with- 
out a sound plot, good writing will avail us little. 
The plot is therefore fundamental. Few acceptable 
stories are written, whether in the short-story field 
or the novel, that do not depend heavily upon this 
formula. 


PRACTICE SUGGESTIONS 


1. Read half a dozen or more stories in pulp- 
paper magazines—Western, detective, love-story, sport, 
general adventure, or others. After reading each story, 
write down briefly a statement of the problem and the 
solution, upon which the plot was based. 

2. Similarly analyze a group of stories in so-called 
smooth-paper magazines — Saturday Evening Post, 
American, Liberty, Cosmopolitan, Redbook, and the 
like, as well as the women’s magazines. 

3. Analyze several stories in current or back issues 
of such magazines as Story, Atlantic Monthly, Harper's, 
Esquire. Is it more difficult to segregate the problem 
and solution elements in these stories than in the 
other types studied? Do you find any entirely lacking 
in problem? Are there any in which the problem re- 
mains unsolved? 

4. Taking the boy-meets-girl situation, devise sev- 
eral plausible obstacles which might prevent boy from 
winning girl, or which would prevent them from 
marrying. Also devise the most novel yet convincing 
solutions that you can for these problems. 

5. Work out situations involving problems ap- 
plicable to different types of story—such as adven- 
ture, detective, Western, love, business, domestic, juve- 
nile. Suggest convincing solutions for the problems. 

6. Write a complete short-story based upon the 
most intriguing problem that you can propound and 
solve. 

7. Analyze your own story as impartially as if you 
were an editor passing on the work of a stranger, 
making note of its weaknesses. Then rewrite it, at- 
tempting to overcome these weaknesses. 


(Next month: Climax and Complications.) 


The Author & Journalist Criticism Depart- 
ment is eager to assist ambitious writers and 
writing students who are willing to work for 
success. 

The new series of lessons on story-writing 
fundamentals, which The Author & Journalist 
is inaugurating in this issue, suggests a 
method by which special assistance may be 
given to those desiring it. 


Here is our suggestion: 

Complete the exercises outlined under the 
heading of “Practice Suggestions.’ Submit 
them—or such part of them as you desire— 
to the A. & J. Criticism Department, for 
authoritative, helpful criticism. 

The fee charged for the service will be the 
fee which would ordinarily be charged for a 
single short-story containing the same number 
of words as the group submitted. 

Thus, if you submit a batch of material con- 
sisting of one short-story of 3000 words and 
other exercises amounting to 2000 words, the 
total wordage will come to 5000, for which the 
charge will be $4.00. The investment will bring 


1837 Champa Street 


SYMPATHETIC HELP FOR STUDENT WRITERS 


Are You Ambitious to Improve Your Writing—to Succeed? 


Address 


THE AUTHOR & JOURNALIST CRITICISM DEPARTMENT 


you a sympathetic, authoritative opinion on 
your ability, and constructive suggestions for 
improvement, by a qualified member of The 
Author & Journalist staff. Questions will be 
answered. Willard E. Hawkins, chief of staff, 
supervises all criticism work personally. 

The rate schedule for single-manuscript criti- 
cisms—which under this special arrangement 
applies to the entire wordage submitted by the 
student at one time—is as follows: 


RATE SCHEDULE 
For each manuscript of 


1000 words or less $2.00 4000 to 5000.. __ __. $4.00 
1000 to 2000 _ ee Each ‘additional 1000 

2008 to words, to 10,000 _ .50 
3000 to 4000 _________- 3.50 Above 10,000_____- -40 


be included. 


@ Ask for details of our reduced-rate plan 
for a series of six or twelve criticisms. 


Reports are prompt—usually being on their 
wor back to the student within forty-eight 
ours. 


Denver, Colorado 
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If You Wish Sales Service ... 


Many readers are more interested in making an immediate marketing test of their manu- 
scripts than in obtaining criticism and counsel]. For such clients THE AUTHOR & JOUR- 
NALIST Sales Agency is maintained. ; 


The Agency offers many advantages over the writer's individual effort. First, it eliminates 
resultless and expensive submission and mailing labor. THE AUTHOR & JOURNALIST 
Staff examines each manuscript expertly against the background of its down-to-the-minute 
knowledge of magazines and their current editorial needs. If the manuscript is not consid- 
ered salable, it is returned to the writer at once. A brief letter of opinion accompanies. 


If the manuscript is deemed salable, it is expertly offered to magazines in an effort to 
accomplish a sale. When checks are received from publishers, THE AUTHOR & JOUR- 
NALIST makes settlements promptly, less 10% commission, minimum commission, $4. 


To use THE AUTHOR & JOURNALIST Sales Agency, you need only submit your manu- 
script with reading fee ($1 for the first 1000 words in each manuscript, 25 cents for each 
additional 1000 words) and return postage. 


The Agency does not market poetry, photoplays, syndicate features or columns, forlorn 
hopes, or material of limited appeal. Its services are offered for good fiction and articles. 
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Address— 


@ The Author & Journalist Sales Agency * 


1837 CHAMPA ST. DENVER. COLO. 
Send for free leaflet, “What Editors Want.” 


Others are Becoming 
Successful Writers— 
You too CAN Succeed 


Learn how close you are to your goal. 
Know that success may be yours. 


For more than fifteen years, THE AUTHOR 
& JOURNALIST has been training writers to 
sell their stories. It seeks as students of its 
Simplified Training Course those who want to 
write salable fiction, whether for the pulps, 
juveniles, religious, smooth-paper or quality 
magazines. In order to be of wider help to 
writers, whether or not they subscribe for A. 
& J. training, a truly helpful plan has been 
worked out. 

You may send a story for a free analysis. 
You will be told what is good and what is 
faulty in your story, whether your work shows 
creative ability. You will receive a frank, de- 
pendable report that will give you a clearer 
and better understanding of your work and 
your equipment as a writer. 

Before you do anything more about your 
writing, send for “The Way Past the Editor.” 
containing complete information about A. & J. 
training, and for the free criticism coupon. 


E A. & J. SIMPLIFIED 


Free! 


Please send me “‘The Way Past the Editor’”’ and the criti- 
cism coupon. Absolutely no cost or obligation to me. 


NAME_ 


Answer to a Writer's Prayer 


I never yet have dealt a 

i > plot 
Wy But now I hope to deal one, 
For eg rather deal a 


Than congeal one. 


Oe | (By Stanly Ferber.) 


Thousands of writers are now using DEAL-A- 
PLOT in their daily work. It is unquestionably the 
simplest and most convenient mechanical plot- 
suggesting device on the market today. 


DEAL-A-PLOT is a deck of thirty-six cards, in- 
geniously arranged, each containing a different 
selection of 64 plot essentials. To use it, you mere- 
ly shuffle and cut the cards, according to instruc- 
tions. This gives you: 

Two or more characters; their descriptions, 
character traits; the setting; the plot problem; 
one or more complications; the climax. 

The result under the alchemy of a writer’s 
creative imagination, is a story plot. 

Each DEAL-A-PLOT packet is accompanied by 
full directions, in which the originator (C. F. 
Davis) demonstrates the use of the cards by work- 
ing out three complete plots. The notes and out- 
line from which a story was developed from 
DEAL-A-PLOT for Weird Tales by Alfred I, 
Tooke, further amplifies the use of the device. 


PRICE $1.00 POSTPAID 
ORDER NOW 


THE AUTHOR & JOURNALIST 

1837 Champa St., Denver, Colo. 

Please send me DEAL-A-PLOT 
For Which I Enclose $1.00 


LIT 
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